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ENROLL NOW! 


ENROLL IN THE RECORDER SCHOOL OF RETAIL 
SHOE SALESMANSHIP 










A bi-weekly series of lessons on advanced shoe fitting 
published in the “Recorder’’—and supplementary instruc- 
tion, testpapers, charts, etc., to be sent by mail. Enroll now. 
Send your name, address, and data as to age, experience and 
present standing to the Recorder School of 
Retail Shoe Salesmanship, 207 South Street, 
Boston, Mass. 




















Ta 





IAI 





age cee - + — 


NA 


IANA 





0HTUTI iM iTntnTiinTin: 






One of the country’s most important manufacturers of men’s shoes, 
whose name cannot now be used, tells the ‘‘ Recorder’: 





“Tt is my opinion that wholesale and retail shoe merchants will do well 
to consider carefully the available supply of upper and sole leather in this 
country. Enormous quantities being shipped abroad each week, and con- 
tracts extending into the new year, are at the highest prices ever known—far 
beyond anything we have paid in this country. The supply available for us 
is therefore being diminished, as very few hides are being or will be imported 
from the nations at war. 

“Considering the situation from these viewpoints, there can be only one 
logical conclusion—which is thaa OUR PRESENT AND FUTURE 
SUPPLY OF LEAT HER DURI NG T HE CO NTI NUA NCE OF T HE 
WAR WILL BE CURTAILED A ND PRICES WILL BE CO NSIDER- 
ABLY HIGHER. 

“Tt serves no purpose lo compare present prices with those thal prevailed 
before the war. Conditions, and not theories, need to be considered, and if 
we are to stay in business we must meet these conditions in the best way pos- 
sible. I believe the prudent business man should anticipate the wants he is 
supplying, buy the staple goods at current prices (which will seem cheap six 
months from now), and, above all, have the goods made and delivered at the 
earliest possible date, regardless of whether they are needed for consumption 
at the time or not. 


“In other words, the prudent business man in these times will anticipate 
his wants and be prepared for every emergency. Safety First applies to the 
shoe business as well as to any other condition in life.” 
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First Style~Then the Fit of the Shoe 


HE paramount consideration in the 
shoe industry today as it affects the 
product sold to the consumer is the 
element of style. Second only to it 
is the degree of retail shoe store 
salesmanship put into the service 

that makes good sales and good profits. The 
“Recorder” links these two items and considers 
them_the_ leading issues in merchandising this year. 


The reasons are apparent if you consider the high 
values of footwear and the relation high prices have, 
in the customer’s mind, with the utility of the article 
purchased. Shoes today must be more intelligently 
sold. No previous period has the need of real sales- 
manship been so apparent. The customer who buys 
a shoe at $5.00 and up looks for something more than 
the element of style—fit must go witb it. 


Selling shoes to the customer today is a full man’s 
size job. Better opportunities for every shoe store 
salesman are obvious at a time when values are high 
and service important. 


It takes cleverness and it takes salesmanship to sell 
high-priced shoes satisfactorily. As values go, we 
estimate that $3,000,000 worth of shoes are sold every 
working day in the year over the fitting stool in the shoe 
stores of this country. It takes some 60,000 clerks or 
more to sell this volume at an average book of $50 
per day per clerk. It is not hard to figure out the num- 
ber of people having a direct interest in the sale of 
shoes reaching back to the man who takes the hide 
off the animal. 


A hundred million people are reached over the fitting 
stools of the shoe stores of this country. Certainly there 
is opportunity with such a clientele to serve. 


It was S. J. Brouwer of Milwaukee, who said: 


“T wish a standard could be set so that a 
shoe clerk would be compelled to study and 
know a certain amount essential to intelli- 
gently serve the public. I feel more and more 
the need of regular courses of instruction. 
I have tried it out in my store in a small 
way and it has been productive of 
excellent results. I hope some day to see 
the work of fitting feet raised to the dignity 
of a profession.” 


This is certainly along the line of work outlined in 
the ‘‘Recorder’”’ School of Retail Shoe Salesmanship. 
The entries to the school have been so many as to ex- 
haust for the time being, the supply of the additional 
matter sent by mail such as the Anatomy of the Foot, 
Charts, etc., but we are having the matter reprinted 
to satisfy the demand. This unprecedented response 
to our work of shoe store education shows us that 
there is a desire on the part of the retail shoe store 
salesmen to learn more about their business and to 
make themselves more valuable to it. 


It is somewhat in the nature of a compliment to the 
constructive work done by the “Recorder” for the 
City of Boston Schools to add to its list of text books 
a little manual “‘Shoe Fitting” published by the “Boot 
and Shoe Recorder.” 


In the course of salesmanship now running in the 
“Recorder,” this book serves as the first twenty 


lessons to the apprentice. After he has studied them 
he is equipped to go on with the more advanced work, 
Lesson 3 will be featured in next week’s issue. 


We might well paraphrase our slogan: ‘Getting 
More Shoes Sold Right,”’ by the following: ‘Getting 
More Shoes Fitted Right.” 
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Cleverness in Shoemaking 
What Is Being Done to Develop Style and Maintain Grades 


HE ingenuity of the shoe merchant, 
shoe manufacturer and leather man 
has been never more greatly tested 
than in the past two years. Leather 
has become such a valuable product 
that every possible way of economiz- 
ing in its use has been brought into 

the industry. Today few materials cost more than 
leather. The phenomenal conditions have made it 
imperative for all branches of the trade to conserve 
material and this can be done in many ways. 

The best method of conservation of leather is the pro- 
duction of styles which will be salable at good prices and 
which will not be subject to any volume of sales at 
bargain prices. There must come a time when styles 
must be created having a balance of good taste and an 
insured salability. Freakishness in shoe designing 
must pass for the chances of sale are diminishing on 
footwear which must of necessity be sold at a good 
price. Style must be developed along reasonable lines 
and the factory or store which splurges on eccentric 
patterns is trifling with just so much gun powder. 
It is easier to go wrong and to lose money on poorly 
selected styles today than at any time previous in the 
history of the trade. 

Time has come for cleverness in shoe designing and 
in exceptionally careful shoe manufacture. No fac- 
tory or store can afford to have many returns no mat- 
ter what the capacity might be. The loss per pair is 
much higher today and the chance for resale is much 
less. The selection of style today and the sale of it is 
an art necessitating clear judgment and much cour- 
age. 

Raising Store Prices with the Market 


A live shoe merchant who closely follows the fluctua- 
tions of the leather market came out this last week 
with an advertisement stating the high lights of the 
leather situation and pointing out the fact that leather 
had increased a full 20 per cent in price in one week. 
The rush of trade to his store convinced him of the 
fact that the public is alarmed at the constantly in- 
creasing price of footwear and that it is buying its 
needs early in the season, fearing more radical in- 
creases. 

Replacement Values are Actual Values 


Another shoe merchant who watches the leather 
shoe market and its quotations makes it a point to 
jump his prices ‘“‘as of the market of that date.”’ He 
figures out that replacement values are actual values, 
and that he is entitled to the profit which comes 
through his foresight in buying. 

He anticipated on one lot of brown kid boots, and 
between the time of placing the order and receiving 


the goods the shoes had appreciated 85c in leather 
values alone. The merchant who is closely watching 
values is keenly aware of the fact that if he has the 
stock on hand he can get the original price plus all the 
advances up to the actual hour of sale of the shoes to 
the customer. 


No Leather Except Sole and Upper 


Now as to maintaining grades, this can only be 
done in low priced footwear which has not as yet been 
subject to substitution. There are certain centers in 
the United States where the buying capacity of the 
public, of the people, is not yet over the $3.00 point. 
Now you say, “what can be built to sell today for 
$3.00?” It is remarkable to note the output of many 
big factories of shoes to sell at this price. The stock 
used is naturally at the bottom of the leather market 
and the substitutes as used have been cheapened al- 
most to the vanishing point. If the manufacturer 
can put in a fairly good sole and a-fairly serviceable 
upper all the rest of the shoe can be fairly ‘‘taken for 
granted.” 

A clever upper stock has been invented with a sur- 
face closely resembling box calf finished leather. This 
material sells from 9 to 12c. a foot and its use in shoes 
which are made to maintain grade is to be commend- 
ed. It seems a pity to put cheap linings into a shoe 
but of course it must be done in shoes of this grade. 
The top facings and lace stay are either of cloth or of 
imitation leather. The counter is of composition and 
the innersole is of pasted stock and the insole is of 
the same stock. Only the top lift is of leather, and 
when it comes to finish of the shoe but a few cents 
is put into it. It is a question in the minds of the trade 
as to how long grades can be maintained with all the 
ingenuity expended in that direction. When we speak 
of maintaining grades we are not thinking of the grades 
of five years ago, but rather of those established six 
months ago. 


Increases in Each Detail 


To give an idea as to the increase by detail of a shoe 
which formerly sold at $5.00, and which was bought 
by the merchant for $3.25, we give a comparison of 
eighteen months ago as against now. The women’s 
shoe of a standard type, plain toe, patent leather 
vamp, black cloth top, button. The fabric at that 
time cost 24.37 cents, the price per yard being $1.95. 
The material used today for the same shoe (cloth 
mind you) costs 38.31 cents. The patent leather at 
that time cost the manufacturer 35 cents a foot, and 
as it took 1.24 feet of this leather to cut out the vamps 
and foxings, it costs the manufacturer 42.4 cents. 
Today the cost for the same material is 69.5 cents. 








Oct. 28, 1916 


For the lining and stays this manufacturer paid 1.8 
cents for the leather top bands, today 2.5 cents; 
4.51 cents for the linings, today 7.28; 4.25 for the fly 
lining, and today 5.92 cents; 6.5 cents for the vamp 
lining and 8.2 today, with .8 cents for the button stay 
while today 1.5 for the same stay. 

Now as to the bottoming of the shoe. With a 6-iron 
sole the cost only 18 months ago was 19 cents; today 
the same can be duplicated at not less than 41. A 
good innersole was used in that day at a cost of 12 
cents, and the equivalent today is worth 19 cents. The 
leather heel costing 9 cents, now 12, and the top lift 
costing 3 cents, now 7 cents. Steel shank at 38 cents, 
now 61 cents. The counter of leather costing 7 cents 
is now 93. The boxing 2.1 cents, now 3.8, and 6.71 
cents for the welting with today’s price 8.03. The 
odds and ends of material such as thread .28, buttons, 
tacks, etc., costing 8.71 cents, now 11.42 cents. 


We could say a lot more about labor and the five 
main rooms or departments which the shoe goes 
through. There is hardly a factory of the United 
States that does not show an increased cost in the 
cutting room, fitting room, lasting room, bottoming 
room and finishing room. Wecould quote the increased 
labor cost item by item, but the figures might be 
unfair to certain centers of the country which have 
even exceeded this high percentage of cost. 


The Points to Emphasize 


We could quote the increased cost of retail selling 
in these two periods for every merchant knows that it 
costs real money to conduct a shoe store today. But 
we withhold comparisons for each merchant to make 
for himself. 

To crystalize the whole, consider these points. 
The shoe bought today by the customer is worth every 
cent the customer has to pay for it. ; 

The men who make materials which go into the shoe 
have been paid a fair price for their merchandise— 
but no better. 

The men who build the shoes have been paid a fair 
price for their labor. 

The shoe manufacturer and the shoe merchant have 
both made a small profit on the transaction. 

And a pair of shoes bought by the customer have 
the satisfaction of being the best possible style taste 
and fitted more carefully in keeping with the price 
asked. 


Acute Leather Situation 
Tell the Public These Latest Developments 


The following statements of a leading Boston au- 
thority regarding increased costs in shoe manufacture 
are highly important and pertinent, not only to the 
shoe merchant but to every wearer of shoes. The pub- 
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lication of these facts in the newspapers of every town 
and city in the country will give the general public a 
clearer idea of existing conditions, and will react 
favorably on the retail trade that is now between the 
upper millstone of jumping costs and the nether 
millstone of a constricted market or a questioning 
public. 

“Manufacturers are now selling shoes anywhere 
from 60 cents for standard grades, to $1.25 for high- 
grade shoes, higher than they were a year ago, a con- 
dition which has been made necessary by the steady 
advance not only in leather, but in all findings enter- 
ing into a shoe. 

‘“*October has been a month of rapidly rising leather 
prices. In fact a really acute situation has developed 
and the market is more unsettled than at any time 
practically since the war started. On some kinds of 
sole leather manufacturers are refusing to name quo- 
tations and the market is entirely nominal. Sharp 
advances often occur over night. 


“An important factor has, of course, been the re- 
cent placing of a big order for sole leather aggregating 
750,000 sides by Russia. In fact,Great Britain, France, 
Russia and many other countries, belligerent and neu- 
tral, have been heavy buyers in this market for the 
last two months. The British government some 
weeks ago requisitioned all the leather of certain class- 
es in the United Kingdom for military purposes and 
this has a very important bearing on the market for 
all kinds of leather, both in England and the United 
States. So much was taken over for the army that 
ordinary civilian requirements could not be taken care 
of. 


“There are predictions that as the result of recent 
advances in leather prices and the prospect of further 
ones, the prices of shoes for Spring will have to be 
marked up further. 

“The following table indicates the advances which 
have taken place in materials entering into shoe 
manufacture: 


Oct. Feb., July, % inc. 

1916 1916 1915 (15 mos.) 
NT Oe re one $0.55 $0.36 $0.29 90 
Black dull calf........... .50 25 .29 70 
oS” a era .50 .55 .30 67 
Full chrome side leather... .38 .29 24 58 
Patent side leather....... .40 .32 .29 38 
Union sole leather........  .70 .58 .46 52 
Hemlock sole............ 46 35 . 28 64 
Duck lining (per yard)....  .21% 144% 12% 75 
Men’s laces (per gross).... 1.00 1.25 .40 150 
Men’s cut soles.......... 54 47 .40 35 


“‘Shoe manufacturers have for some time been hang- 
ing back looking for a possible decline in hide and 
leather prices. But instead of turning down, leather 
prices began advancing with the result that manu- 
facturers, already with big orders for shoes on the 
books and the prospect of busy months ahead, rushed 
in to cover some of their requirements.” 
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Cincinnati Gets National Convention, Jan. 8, 9, 10, 1917 


The Selection of the Queen City Means a United National and a 
Progressive Program for 1917 


VERY vote of the Executive Commit- 
tee of the N.S. R. A. on the question 
of the time and place of the 6th 
annual convention was cast in favor 
of Cincinnati. 

J. P. Orr of Cincinnati will imme- 
diately take up the matter with the 
Cincinnati Chamber of Commerce, the wholesale and 
manufacturing trade of that city to make the con- 
vention a great success from a point of view of hos- 
pitality. 
New Constitution and By-Laws 

This question being now settled, the officers will at 
once proceed to a selection of a splendid program that 
will be educational. The impor- 
tant part of the convention will 
be the consideration of a new 
Constitution and By-Laws. There 
have been reasons for changing 
the original document, that have 
developed by experience, and 
after a careful survey of the situ- 
ation and consultation with mem- 
bers of the Southern and Western 
Associations and various trade 
associations throughout the 
United States, this has been 
deemed advisable. The principles 
of the new Constitution are in 
process of being rewritten and 
will be in the handsof the Execu- 
tive Committee for final con- 
sideration, after which they will 
be put up to the Convention for 
adoption. 

Every point that has been de- 
veloped in Association experience 
of the last 5 years has been care- 
fully considered and incorporated 
in a document that from present 
appearances, might seem to be 
nearly ideal for association 
government, and is one that will 
probably stand the test of the 
utmost stress of its period. 





ne 


Opinions of Merchants 
In order to present the retailers with an idea of 


the unanimity and the general thought that prompted 


them to vote for Cincinnati, we quote the following 


extracts from their letters: 


A. H. Meadors says: _“‘Merchants will attend this Convention 
that have never attended before. I cast my vote for Cincinnati.” 





Joseph Strasburger: ‘‘For the sake of harmonizing the East 
and West, I vote for Cincinnati.” 

R. D. BROWN: “I have the utmost confidence in the judg- 
ment of the officers of the National Association and know they 
have the best interests of the retailers at heart, therefore, I heart- 
ily approve the convention being held in Cincinnati. The Na- 
tional deserves the support of every retailer in the United States.” 

A. A. LAZARUS: “I vote for the Convention in Cincinnati. 
I believe this is the time to unite the shoe interests of the United 
States, and I am firmly convinced that the convention meeting 
at Cincinnati will bring about this result.’ 

R. J. HEALEY: “It is a long way out there, but my vote is for 
Cincinnati, and I will do the best I can to be on hand at that 
time.” 

A. B. EASTWOOD: “I approve of Cincinnati and vote ac- 
cordingly, although I am not in favor that the convention be 
moved about covering the entire United States, for the reason 
that a tremendous majority of the shoe 
retailers are located in the Middle and 
Eastern states, and the interests of the 
majority should be considered.” 

E. D. GILDERSLEEVE: “The mid- 
dle West is the place and Cincinnati is 
the right city. It would be a great 
mistake if we did not take this step at 
this particular time, and I accordingly 
enclose my vote. It is the great chance 
to unite the shoe retailers of the United 
States into one great united association.” 

MAURICE WYMAN: “I prefer 
Cincinnati for the meeting of the Asso- 
ciation and accordingly send in my vote. 
I think any one who has the success of 
the association at heart should be present 
at this meeting.” 

J.E. BASSETT: “I cheerfully vote 
for Cincinnati, if it seems best to the 
majority of the officers of the Asso- 
ciation.” 

J. O°?CONNOR: “TI think Cincinnati 
would be the proper place, as we want to 
convince the Western Retailers that the 
National Association is for every re- 
tailer, regardless of what part of the 
country he comes from, so I cast my 
vote for Cincinnati.” 

J. P. ORR: “The next convention 
should be held in the West by all means, 
and it would seem to me that Cincin- 
nati is the psychological point. It is 
thoroughly accessible, being only a 
night’s run from every important city 
in the middle West and South, and there- 
fore, will have a liberal attendance. As 
soon as you get the result of the vote, let me know and I will take 
up the convention matter with our Chamber of Commerce jand 
shoe manufacturers here to arrange proper hospitalities.” 

H. M. SWOPE: “I am very glad to see the dispositions on the 
part of the officers of the National Association to move West 
for an occasional meeting. I do not think we ought to leave 
New York every year. Besides I think it will promote a more 


(Continued on page 32) 
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What Is Being Worn in New York 
A Survey of Styles Along Fifth Avenue Reveals New High Lights on 


Footwear Fashions 






(NEN Z0)258 the cool weather approaches, the 
(S)) (@) women are beginning to return from 
Ys PS) their country places, and the restau- 
(a 'S) rants, theatres and other places of 
(3) (@) amusement are well patronized, not 
Ay SINS )se only by strangers who are always in 

New York, but by New Yorkers 
themselves. Among these large crowds, one is easily 
able to distinguish a real smartly gowned woman, 
who stands, out, not be- 
cause she is conspicuous- 
ly gowned, but because 
she is perfectly dressed. 
People who study clothes 
realize that she has given 
attention to every detail 
of her wardrobe, and that 
is why she presents such 
a perfect picture, and is 
admired. 

Among the most im- 
portant accessories of a 
well-dressed woman’s 
wardrobe are her shoes. 
They can either mar or 
add to the effect of her 
costume and consequently 
she gives considerable 
thought to selecting} the 
correct shoe. 





Rich Coloring in Cos- 
tumes Means Sub- 
dued Coloring in 
Shoes 


This Fall there is a 
tendency for dark rich 
colorings for street wear, 
and consequently the 
shoes, while equally as 
attractive as those of 
former years, are not so 
conspicuous. While it is 
of great importance that 
the color of the shoe 
should blend with the 
color of the costume it 
is also important that 
women select the shoe 
that looks well with her type of foot. The woman 
with a very small foot can wear a much more extreme 
shoe than the woman whose foot is of generous size. 
While in a few of the shops the salesmen take partic- 





A BRILLIANT SLIPPER SEASON 


Light fluffy gowns of silvery texture influence footwear, so the 
demand is for dainty styles 


ular care in selling the right kind of a shoe the woman 
herself has to give this matter her individual attention. 


Low Heels on the Increase 


Among the new Fall shoes for morning wear are 
those made with rather a low heel, which is more com- 
fortable for walking than the higher heel of last year. 
This type of shoe, however, is not so becoming and 
many women are clinging to the higher heels, partic- 
ularly the older ones who 
find it much more grace- 
ful and becoming to their 
feet. 


Fancy Hosiery arid 
Winter Sport Foot- 
wear 


Golf, as usual, contin- 
ues to be the popular 
sport for cool weather and 
the golf links near the 
city are well patronized 
with women who indulge 
in this sport. The golf- 
ing costume this Fall 
consists of a check, plaid 
or striped woolen skirt 
with a sweater or coat of 
some bright color to cor- 
respond with the skirt. 
Bright colored suits of 
wool jersey are also noted 
at the golf links. While 
a number of low flat heel 
sport shoes are being 
worn, the preference 
seems to be given to the 
high laced boot which is 
usually of Russian tan 
or black calf. Either 
with the low shoes or 
the boots the stockings 
are of silk and wool in 
stripe or check design, 
or they are of all silk in 
bright colors to match 
the sweater or the pre- 
dominating color of the 
skirt. Young girls seem 
to’ be particularly fond of the loud check or stripe 
stockings, as they realize, that if they are conspicuous, 
they are correct to wear on the golf links or on the 
tennis courts. 





Brown over Patent or Black Kid 





For shopping, in the mornings, the shoes are of a 
more or less simple character to carry out the tailor- 
made ideas. Many of the smart shoes are in various 
brown shades. In some instances, these shoes have 
patent leather or vici-kid vamps. 

A couple of smart-looking young girls were seen re- 
cently on the Avenue dressed in tailor-mades. One 
was in seal brown, trimmed with kolinsky and the other 
in dregs of wine with mole trimming. The one in 
brown wore a high laced boot with a low flat heel, the 
vamp of which was of patent leather and the top of 
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champagne color buck. The other young girl wore 





WHOLE QUARTERED BOOTS RETURNING 
TO STYLE 


In a well made, well lasted boot the above pat- 

tern makes a distinctive style. The contrast in 

leather, the scalloped fly and the fancy top are 
the new features on a standard pattern boot 


a laced boot, the top of which was of mode color buck- 
skin and the vamp of kid in matching color to her 
suit. 


High Boots of Dark Tan Calf 


A couple of young girls who seemed to cling to 
the tailor-made idea were also much admired at a smart 
morning lecture. Qne wore a suit made of Covert 
cloth on strictly tailored lines without any trimming 
whatsoever, and her friend wore a wool velour check 
of dark green and black made in belted effect. With 
the Covert colored suit the young girl wore a pair of 
low heeled button boots, the vamps of which were 
black calf and the tops in a light shade of tan. The 
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other young girl wore a high laced boot of Russian 
calf. 

At some of the afternoon teas which have been held 
recently there seem to be two types of shoes selected, 
the high dressy boot and the low shoe of patent leather. 

Mustard and Coral Shades 

A well-dressed woman who was seen at a tea last 
week wore a suit of mustard color velour with trim- 
mings of seal. Her high shoes had the vamp of black 
patent leather and the tops of mustard colored calf. 
Her friend, who wore a dress of champagne color 
georgette, trimmed with fur, also wore high boots with 
vamps of brown kid and the tops of coral color suede. 

At a number of evening affairs and weddings given 
during the month which were notable for the well- 
dressed women who attended, many young matrons 
and older women wore black dresses of soft nets, beaded 
in Oriental designs. With these costumes the slippers 
were frequently made to correspond and were beaded 
in the same design as appeared on the gown, which 
was very effective. In a few instances the slippers 
were of plain black satin with novelty buckles of 

rhinestones, some being in octagon and oval shape. 
Among the new buckles are those simulating a crown. 
Evening Slippers of Metallic Cloths 

While black is considered very smart, the majority 
of evening clothes are in pastel or Oriental colorings. 
The use of cloth of silver and cloth of gold, metallic 
trimmings and irridescent beads is a marked feature 
of the evening clothes that are seen this Winter. The 
young debutante often has her dress trimmed with a 
sash of metallic ribbon or beaded in some dainty de- 
sign. With these costumes the slippers were fre- 
quently of plain cloth of gold or silver, and occasion- 
ally of a metallic brocade. The plain color satin slip- 
pers in matching shades of the gown are also worn 
very frequently. In many instances they are beaded 
to correspond with the trimming of the dress or they 
were finished off with a buckle or handsome orna- 
ments of rhinestone or beads. 
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How to Draw a Shoe Outline 
Follow Straight Basic Lines 
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Can You Draw a Shoe Outline ? 


Some Twenty Merchants Tried It--- We Showed Them How to Really Do It 


As a shoe merchant you’ve made your livelihood out of an 
article simple in outline and common to the eye—yet we defy 
you to draw an outline correctly. Try to draw an outline of a 
shoe from memory and see whether you can do any better than 
the twenty odd merchants who tried it in a recent meeting of 
the Rhode Island Retail Shoe Merchants’ Association. 

When one of the artists of the “Boot and Shoe Recorder’, 
William P. Grueling, gave his talk on Shoe Illustration he dis- 
tributed around the room small cards upon which the merchants 
were to draw outlines of shoes. Some of the results are here 
shown. Mr. Grueling then demonstrated the easy method of 
drawing an outline of a shoe, providing you keep in mind thi 
one essential point.—In starting to draw a shoe outline lay out 
parallel lines as shown in illustration herewith. Your first mark 
should be the heel-seat line, then the sole line, then the top lift, 


then the vamp line and you will note that all these lines run 
arallel. This is the basis of correct shoe drawing. The parallel 
| mee at the top of the boot vary slightly as to the character of the 
pattern but the basic lines remain in true direction. It is then 
easy to fill in first the shank, next the back-stay and counter line, 
then the lace stay or front seam line, and then the shaping of 
the forepart. : 
Once get in mind these points in shoe drawing and you are in 
ition to draft for the salesman the new patterns that you 
esire made up. It is just a little knack in knowing how—but 
it oftentimes will prove of value. . 

As one of the features of the Shoe Illustration stunt, the speak- 
er said that he would make an award of three prizes for the best 
outlines drawn. These go to the following: Benjamin E. North- 
rup, Clarence W. Morse and the booby prize to Frank F. Monroe. 
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CorCIQICE & HUTCHINS, Incorporated, 
celebrated the completion of fifty 
years in business last Wednesday, at 
the |same time formally opening its 
new offices in the handsome new 
Rice Building, 10 High Street, Boston. 
In response to invitations sent out to 

the members of the shoe, leather and allied trades, 


hundreds attended, and attested by their presence 
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Fiftieth Anniversary of Rice & Hutchins, Inc. 


Made the Occasion of the Dedication of the Rice Building, on St. 
Crispin’s Day, October 25 


open in which the general offices of the company are 
located. The reception room on the second floor was 
always crowded and the register of guests contained 
many nationally known names. Everywhere one 
looked beautiful displays of roses and chrysanthemums 
greeted the eye. Particularly interesting was the 
bouquet sent by Mrs. W. B. Rice and placed beside 
the portrait of her late husband, William Ball Rice, 
founder of the business. Other floral pieces were sent 
by Geo. E. Keith Co., Loring 
Tobman & Tupper, W. H. Mc- 











DOMINATING THE APPROACH TO BOSTON 
A landmark of modern Boston and a credit to the industry is the Rice Building, fronting 


on High Street 


their good wishes and congratulations to the sons of 
the founder, the officers of the corporation and heads 
of departments. 

Between the hours of twelve and three that day 
more than five hundred representatives of shoe manu- 
facturing, wholesaling and retailing, and of thetanning, 
leather merchandising, findings and allied industries, 
and many personal friends of the owners and managers 
both in and out of the industry called to pay their com- 
pliments to one of the greatest successes in American 
shoemaking, and to inspect the new building now 





Elwain Co., Barnet Leather 
Co., “Boot and Shoe Recorder,” 
First National Bank of Boston, 
Lothrop & Co., C. W. Whittier 
& Bro. J. S. Barnet & Sons, 
Inc., David Jacobs, and 
Frederic Herjes, Jr., Kollock, 
Rice & Co., Commonwealth 
Trust Co., Trostel Leather Co., 
Thos. F. Galvin, James Black 
Masonry & Contracting Co., 
Commonwealth Press, Brock- 
ton Last Co., William Noll, 
Thos. McCammon, R. F. 
Stanton of A. H. Rice Co., 
Mousam Counter Co., Charles 
E. Fish, W. L. Douglas Shoe 
Co., H. E. .Locke & Co., and 
the managers of the Rice & 
Hutchins distributing houses. 

The sample rooms were 
thronged with visitors noting 
the fine points of the lines and 
guides assigned by the officials 
for a general inspection of the 
building, did all that could be 
desired. 

A display in the sample 
rooms that was both curious 
and interesting was speci- 
mens of shoes made in the 
earlier days of the company’s activities. One shoe 
shown was pegged by the- first pegging machine in 
America in the early sixties; another was a “Little Red 
Top” high boot of 1868, with other boots of the period. 
There were also the first ‘““Vera’”’ women’s boot made 
for export, and men’s boots of the needle-pointed and 
square toe types which were the ultimate in style in 
1890, 1892, 1895, 1896 and 1900, on lasts bearing the 
names Opera, Tokio, Yale, Narrow Yale, Razor, Pica- 
dilli and Dress, familiar to the older men in the mer- 
chandising of shoes. 
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Following the inspection of the offices and lines, the 
elevators to the top floor were kept busy handling the 
visitors going to the top floor from which a remarkably 
fine view of the shoe and leather district, the South 
Terminal Station and Boston Harbor and Islands was 
obtained. Here the courtesy of the company was again 
apparent, for an excellent orchestra had been provided 
and a buffet luncheon was served. 

The Rice Building, like the business itself is a monu- 
ment to the sagacity, the foresight, the energy and 
ability of William Ball Rice, who with Horatio H. 
Hutchins, both young shoe salesmen, secured a small 
factory in Marlboro, Mass., where low priced shoes 
for men were made. Though low-priced, they were 
solid, and good value at the price, a principle which has 
characterized the business since the start, as high 
and still higher grades of shoes were manufactured. 

And the business grew. In 1875 the old Middlesex 
factory was purchased, also one in Warren, Maine. 
The next year the Rockland factory was built, and 
soon after, one in Boston. To name all the acquisitions 
of new factories, of improvements and enlargements of 
old would be a lengthy chronology. Suffice to say that 
today the concern owns three factories in Marlboro, 
three in South Braintree and one each in Rockland 
and Marblehead. Starting with men’s shoes, to this 
product has gradually been added—first finer shoes 
for men, boys and youths, then women’s fine shoes, 
later misses’ and children’s, and now infants’ foot- 
wear. In 1903 the first Educator shoe was made in 
Marlboro. It was the realization of an idea originated 
by Mr. Rice. It was at first a child’s proposition, but 
as the public became educated to the principle, the 
demand came for adult sizes, and now this shape is 
made in so many sizes that the house has rightly 
claimed the phrase, “‘World Shoemakers for the Whole 
Family.” 

But this is only one story of growth. To provide 
for a portion of its leather supply the corporation 
operates two tanneries. 

Mr. Rice’s idea that to serve best, the house should 
carry stock, has been amplified to the point that to- 
day there are nine distributing houses in as many 
cities throughout the country, each carrying a stock of 
the products of the eight factories, and all fully 
equipped for quick service to their customers. 

In 1903 a wholesale business was established in Ber- 
lin, Germany, for distribution of Rice & Hutchins 
shoes in Europe. This was called the Vera Shoe Com- 
pany. Since then this company has opened retail 
stores in Berlin, Cologne, Dresden, Rome, Milan, 
Moscow, as well as six stores in London and Man- 
chester, England. The Vera shoes also find favor in 
Russia, Norway, Sweden and Denmark. Meanwhile 
business is rapidly increasing in the Philippines, China, 
Japan and India. Two years ago a wholesale and re- 
tail house was opened in Buenos Aires, and already 
a splendid business has been established in South 
America, orders being distributed from this depot. 
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Such in brief is the history of fifty years. It is the 
result of the indomitable energy of William B. Rice, 
for though Mr. Hutchins remained a partner for sever- 
al years, the initiative and the leadership was Mr. 
Rice’s, and so remained until his death, May, 1909, 
since which the business has continued to progress 
under the management of his sons, Harry L. Rice and 
Fred B. Rice, respectively the president and vice- 
president of the corporation. 

The Rice Building, with its curving front, eleven 
stories high, dominates the first view of Boston seen 
by everyone who arrives here by the South Terminal 
Station. It is of fireproof construction, extends from 
High Street to Milton Place. The front is of terra 
cotta, brick. and bronze. The interior with its marble 
corridors, its perfect equipment, its four-passenger 
elevators, its many offices, every one flooded with 
daylight, is a model of the twentieth century office 
building. 

The notable anniversary celebration closed with a 
banquet Wednesday evening at the Algonquin Club, 
Boston, at which were present: 

H. L. Rice, president, Rice & Hutchins Inc.; F. B. Rice, vice- 
president, Rice & Hutchins, Inc.; J. A. Dasha, secretary and 
treasurer, Rice & Hutchins, Inc.; Charles Hutchins, director and 
superintendent Rockland factory, Rockland, Mass.; Charles W. 
Curtis, dicector and superintendent Curtis factory, Marlboro» 
Mass.; J. M. Connell, director and superintendent of South 
Braintree factories, South Braintree, Mass.; F. D. Ellison, di- 
rector, Rice & Hutchins, Inc.; F. A. Page, director and manager 
Shedd Leather Co.; S. E. Young, directory and corporation 
counsel; D. B. Aldoes, superintendent Main Street factory, 
Marlboro, Mass. Charles B. Eager, superintendent of Middlesex 
factory, Marlboro, Mass.; W. J. Clark, superintendent, of the 
Marblehead factory, Marblehead, Mass.; E. P. Tuttle, manager 
of the Atlas Shoe Co., Boston, Mass.; T. M. Brown, manager of 
the Rice & Hutchins New York Co., New York, N. Y.; J. I. 
Meany of the Joseph I. Meany & Co., Inc.,Philadelphia, Pa.; F. 
J. La Motte, manager of the Rice & Hutchins Baltimore Co., 
Baltimore, Md.; E. G. Thomas, manager of the Rice & Hutchins 
Atlanta Co., Atlanta, Ga.; M. E Jackson, Manager of the Rice 
& Hutch ns Cincinnati Co., Cincinnati, Ohio; T. G. Morfit, man- 
ager of the Rice & Hutchins St Louis Shoe Co., St. Louis, Mo.; 
W. G. Colvin, manager of the Rice & Hutchins Chicago Co., 
Chicago, IUl.; W. T. Francis, manager of the Rice & Hutchins 
Cleveland Co., Cleveland, Ohio; John G. Simon, manager of 
the Vera American Shoe Co., Copenhagen, Denmark; H. N. 
Cole, manager of the export department; W. W. Willson, man- 
ager of the retail stores department; W. G. Dennison manager 
of the publicity department; C. F. Craigie, manager of the Educa- 
tor sales promotion department; J. L. Proctor of the Rice & 
Hutchins Chicago Co., Chicago IIl.; Sam Goldstein, Rice & 
Hutchins New York Co., New York, N. Y.; John Curtis of 
Curtis Factory, Marlboro Mass.; Arthur Curtis of Curtis factory, 
Marlboro, Mass.; Laurie Aldoes, Main Street factory, Marlboro, 
Mass. Philip Mulvihill, Rockland factory, Rockland, Mass.; 
James Crotty South Braintree factories, South Braintree, Mass.; 
A. F. Ramseyer Rice & Hutchins, Inc. Boston, Mass.; H. W. 
Davis, Rice & Hutchins, Inc. Boston, Mass.; C. F. Smith Jr., 
Rice & Hutchins Inc., Boston, Mass. H. P. Smith, Rice & Hutch- 
ins Inc., Boston, Mass.; Eugene A. Hayes, Rice & Hutchins, 
Inc.; John D Hardy, of the William B. Rice estate; R. S. Ayres, 
industrial engineer, Rice & Hutchins, Boston, Mass.; Francis 
I. Meany of the Joseph I. Meany & Co., Inc., Philadelphia, Pa., 
and President of the Rice & Hutchins Salesmen’s Association. 

(Continued on page 32) 
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| Attractive Display Window Ideas} ‘ 


The window is_a most important feature of equipment. Are its possibilities 
fully appreciated and used? The ‘Recorder’? Window Service is directed by 


men of ideas and experience in practical window display. 
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Suggestion number one shows a very simple and 
practical way to arrange a background for Thanksgiv- 
ing displays. It can be used in a window having any 
kind of permanent background—in case of a dark 
colored one the pilasters should be light. 

Imitation bark paper was used to cover the pilasters 
which were 15 inches wide and 7 feet high. The height 
of pilasters should be governed by the height of back- 
ground proper—six to ten inches higher giving the 
best effect. 

The pedestal effect supporting the turkeys is cut 
from white cardboard—and attached to the pilasters 
with pins cutting them off very short. The ornamental 
effect was secured by pasting several strips of black card 
board as shown in photograph. 

Cut turkey from white or gray cardboard. Pair in the 
more important features which can be copied from il- 
lustrations as those found on crepe paper. 
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Number One 


The Thanksgiving arrangement in number two is 
very effective and self-explanatory. The word Thanks- 
giving is painted on a frieze extending across the back 
of window. A more elaborate effect can be secured by 
cutting the letters from some dark fancy colored paper 
or cardboard. Cover the boxes used to build up centre 
decorative unit with some material. Natural pumpkins 
and an assortment of fruit should be arranged as shown 
in photograph. 

Oak or beech leaves can be substituted. The turkey 
in center could be painted on cardboard but would be 
much more effective if a papier mache one could be 
secured. 

Cut the large wish bone from buff or light gray wall 
bisects board. Air brush the edges to give it a round effect. 
This setting will be most effective if few shoes are dis- 

played. 
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» s ’ * € in a shallow window. The large top panels should be 
made from wall or heavy cardboard,—however, a 


The Answer is Here fine wood frame covered with unbleached muslin and 


painted with water color would answer the purpose. 

The question marks may be cut from black card- 
board—the letters in the word ‘“‘Footwear’’ from white 
edging them with black. The leading styles for the sea- 
son should be displayed in the foreground. Price tickets 
would be advisable. Connect each pair with large sign 
using white or colored tape. In a large window the sign 
should be half the width of background—and tape con- 
nected to center of bottom and leading to each half of 
window. 
































Number 3 shows a stunt that would be very effective 





























(Continued on page 79) 


Number Three 








asf, Suggestions in Show Card Writing 


The business of this department is to help YOUR business. Show cards 
are silent salesmen. They say the right thing at the right time, AND SAY IT 
WELL, if properly prepared. This page will help the show card man. 
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Show Card Wri ting 


NCE again time in its flight is rapidly bringing the Thanksgiving and Christmas Seasons upon us with 
QO the ever-recurring problems of display and show cards. 

Much of the eleventh hour work can be overcome by advance planning. For this season of the year 
if the card writer finds his time so taken up that he cannot prepare a great amount of special cards he 
can utilize lithographed holly posters and scenic background effects taken from postal cards as well as stock lith- 
ograph or stock air brush cards in abundance. These blanks can then be lettered up as the need arises. 

Fancy effects in cardboard will be found very attractive at this season of the year. By writing for samples to 
leading paper houses in your nearest large center you will find that most any need can be answered in this respect. 

The air brush should play an important part in your work at this season. With the aid of suitable stencils 
and fancy borders many novel effects can be worked out which would be impossible otherwise. 

Fancy initial panels will’also be found of great aid to the busy card writer. These can be both blank in black 


or gold or they can be had with printed initial thereon in red with gold fancy borders. Also they can be had in 
seasonable suggestions in blank which can be lettered in any color desired. These come on various kinds of paper 


which add much to the general color scheme of the show card. 

Card writers should look over their equipment as well as over their stock of cardboards now so that they 
can order such supplies as they may need to meet the emergency of many things that may come up in their 
work between now and the first of the year. 

A good many stock cards could be made up at leisure moments for the holiday season now such as ‘‘Please 


keep to the right,” “‘Carry small parcels,’ and directions to the various departments which can be arranged in 


the store at a later date. 
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The show cards that accompany the article this week show attractive and clever combinations of brush and pen 
work. The weekly layouts give many new ideas for the card writer so that he can use them as models for his work from 












































time to time. 
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Pennsylvania Shoe Travelers Organize 


At the semi-annual dinner of traveling 
shoe salesmen held at the Hotel Henry, 
Pittsburgh, on Saturday night, Oct. 
14th, 1916, the following shoe sales- 
men, representing their respective firms 
in Pennsylvania were present: 


C. L. Taber, John W. Condon, H. R. 
Churbuck, Geo. E. Keith Co.; H. D. 
Whitcomb, Hugh Doyle, Churchill & Al- 
den; C. O. Tydings, Spear Bros.; Clay 
Ogden, Shoe Specialty Mfg. Co.; A. E. 
Long, Roberts, Johnson & Rand; H. J. 
Beatty, Bliss & Perry; Karl Heimberger, 
Schieffle Shoe Co.; J. E. Stevens, Hazen 
B. Goodrich; Chas. A. Gleason, Johnson 
Bros.; J. J. Kaltenbrun, Sidney J. 
Zeffert, C. A. Eaton Co.; John J. Whalen, 
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F. H. Foss, The Dalton Co.; Harry L. 
Whitcomb, Marston & Brooks; H. E. 
Decatur, Whitman & Keith Co.; John H. 
Gilles, Thos. H. Logan Co.; James M. 
Voorhees, Lunn & Sweet; Frank C. 
Fletcher, Lewis A. Crossett; George 
Donigan, John Pilling Shoe Co.; C. F. 
Pitts, Nunn & Bush Shoe Co.; C. G. Peter, 
Bradford Shoe Co.; P. S. Murdock, 
Civilian Shoe Co.; Lewis Berman, Balti- 
more Shoe House; J. J. Griffin, A. W. 
Smith Shoe So.; F. R. Cahill, W. J. 
Harney, Menihan Shoe Co.; Frank Quig- 
ley, Thompson Bros.; “‘Bud’’ Moore, 
Holland Shoe Co.; W. J. Kennedy, T. D. 
Barry Co.; Chas. Auer, P. Sullivan & Co.; 
Harry L. Sosna, Wizard Foot Appliance 
Co.; Harvey J. Sweyer, Sherwood Shoe 
Co.; A. A. Betts, Weinbrenner Shoe Co.; 
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The Traveling Shoe Salesman + + ¢ 


Jones, Williams-Clark Co.; William A. 
Stuart, Victor Shoe Co. 

The feature of the evening was the 
forming of an association to be known 
as the Pennsylvania Shoe Travelers’ As- 
sociation, which will become affiliated 
with the National Shoe Travelers’ As- 
sociation 

J. J. Kaltenbrun, vice-president of 
the National Association, was present to 
give an address on the work various 
State Associations are doing and helped 
the new organization get started. 

The following officers were elected: 

President, W. A. Damer; vice-presi- 
dent, J. J. Whalen; secretary and treas- 
urer, H. Clay Ogden; 

Board of directors: For term of two 
years, John Gillis, Sidney J. Zeffert; for 
term of one year, Chas. A. Pitts, Harvey 














Condon Bros.; William Likins, Weber A. L. Smith, Florsheim Shoe Co.; Perry 


Bros.; W. R. Mason, C. H. Alden Co.; W. Smith, Perry-Norvell Shoe Co.; J. E. Sweyer. 


CINCINNATI GETS NATIONAL CONVENTION 
(Concluded from page 24) 

friendly feeling between the National and some of the other 

state associations. I think Cincinnati an excellent place, outside 

of St. Louis, which may be my pleasure at some future time to 

suggest. Kindly cast my vote for Cincinnati.” 

JOHN SLATER: “Cincinnati by all means, because the Na- 
tional stands for the welfare of the retailer everywhere, and this 
will tend to weld all parts of the country.” 

MAX SOMMER: “‘I am for the best interests of the associa- 
tion, and therefore vote for Cincinnati.” 

A. G. HEUTING: “I vote for Cincinnati because I believe 
jt will mark a new era in Association work, and will bring about 
a united front in the trade.” 

A. C. McGOWIN: “Your president is an executive, and there- 
fore, with the unanimous vote for Cincinnati, he can only say 
that he is much pleased that the indorsement for holding our 
1917 convention in the middle West is so thorough and hearty, 
and he is sure that the principle of the N. S. R. A—FOR THE 
GOOD OF ALL—will be further strengthened by this great 


meeting.” 
On to Cincinnati—Jan. 8, 9, 10 


An important announcement to the retailers of the 
United States: The Executive Committee of the N. 
S. R. A. have unanimously voted to hold their next 
convention in Cincinnati, January 8th, 9th and 10th. 
This convention should be epoch making in the shoe 
trade. It is areal meeting to unite the entire shoe trade 
of the United States. A new Constitution and By- 
Laws are being formulated, which is now in the hands 
of the Executive Committee for consideration. This 
will make the National purely an Executive Organ- 
ization and will depend upon its support and its guid- 
ance entirely from local associations; so the future will 
make the local and state associations supreme. This 
constitution will be discussed for adoption. 

But in addition to the reorganization work to be 
accomplished at this time, the convention should be 
essentially educational, and to this end every retailer 
who has a thought that should be brought before the 
convention for discussion is invited to send it on to the 


secretary at once, who will refer it to the Convention 
Committee, that will be shortly appointed. 


50TH ANNIVERSARY RICE & HUTCHINS 
(Concluded from page 29) 
With H. L. Rice, presiding and F. B. Rice acting as 


toastmaster, four hours were spent without a dull 
minute in doing justice to an elaborate menu and in 
listening to the speakers. The speakers and their 
subjects were: H. L. Rice, “Recollections 1866-1916”; 
C. W. Curtis, “Our Factories, their Origin and De- 
velopment”; F. A. Page, ‘Early Incidents’; J. I. 
Meany, “National Distribution,” and J. A. Dasha, 
“Organization and Finances.” 

The speeches, highly interesting in themselves, were 
largely reminiscent of the late William Ball Rice, 
because after all the history of Rice & Hutchins, Inc., 
centers around his personality. A feature that stood 
out in the speeches was the ability of the founder of 
the business to imbue not only salesmen but all his 
business associates with the necessity of setting a point 
of expectancy to be achieved or exceeded, and his 
foresight in planning the organization as it exists today. 
The system of national distribution in use by the com- 
pany was originated by him and is an unique feature 
in distribution efficiency. 

Mr. F. B. Rice read several quotations from letters 
and speeches delivered by his late father years ago 
that very aptly fit the present situation. These ex- 
cerpts showed not only the wonderful grasp of busi- 
ness that he had at the time but how far-reaching his 
thought has been in its effect. The principles that 
emanated from his brain have been proved in practice 
to apply as well today as in the earlier years of the 
business. Rice & Hutchins’ history and achievements 
as celebrated in the company’s fiftieth anniversary 
make a landmark in American shoemaking and 
merchandising. 
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4.5—New CHERRY Corpovan BAL. $5. 
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HANDSOME SHOE, made of that 
much-sought-after color of Cordo- 
van, the beautiful deep Cherry 
shade. 

In the face of a shortage on this 
leather, our Stock Department, giving 
its usual good service, announces that it expects to keep 
sufficient Cherry Cordovans ready for instant shipment. 





HARE? 


No. 45 is made Unbranded, and is packed 
in plain white cartons; it will fit right into any stock. 
The very favorable price will be maintained while our 
present supply of this leather lasts. 


Description :—Bal., Cherry Cordovan Vamp, 
Boarded Top to match, State St. Last, 1-inch Broad 
Heel, 13 Iron Single Sole. Telegraph code, “Cordovan.” 
In Stock, 1, 2,3, 4 wide. $5. 


CHARLES A. EATON COMPANY 


BROCKTON, MASSACHUSETTS 


More About It! 


We learn that stores are having trouble getting orders 
filled on colored Cordovan, even if willing to wait four 
or five weeks to have them made up. 


We procured a large supply of Cherry Cordovan, all 
No. 1 Select Stock. 


While we hope to keep a stock ahead, yet the demand 
may make this impossible, so we suggest that you send 
your order in as promptly as you can, to be sure of getting 
the shoes without delay. 


A few advance notices which were sent out brought 
responses calling for most of the first supply, but the 
Stock Department promptly started more and larger orders 
through the factory. 


Sizes on A wide are 7to 11. All other widths carried 
§ to ll. 
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Cuartes A. Eaton COMPANY 
BROCKTON, MASS. 











NEW CHERRY CALF 
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515—New Cuerry Carr Bar. $4.35 = 








—| Unbranded 
Z| In Stock 
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NE OF THE FIRST—if not the 
first shoe of its kind in stock. 
QO Made of Cherry Calf, “the 


shade that everybody wants.” 
A spendid companion shoe to 


Number 45, at a lower price. 


The Carlton last, on which this number in made, 
is one of the newest and, without doubt, the most 


CHARLES A. EATON COMPANY 


BROCKTON, MASSACHUSETTS 


QUICK ORDER FORM—STOCK SHOES. 





popular shape of the day. It is a fine fitter and 
beautiful in outline. 


Carried Unbranded—to fit into any store’s 
stock; packed in plain white cartons. 


Description: —Bal., Cherry Calf Vamp and Top, 
Carlton Last, l-inch Broad Heel, 12 Iron Single 
Sole. Telegraph code, “Cherry.” In stock, 1, 2, 
3,4 wide. $4.35. 


__ 1916 : , 
caniiie die Remember that this Shoe is 
Ship by | ExPaes 


FREIGHT carried UNBRANDED 






































Anticipating a very large demand, we are stocking 


Seay Number 515 heavily. We hope to make instant shipment 


on all orders, but if the demand exceeds the supply, the 
first orders received will be given preferred attention, so 
by writing immediately you will be sure of getting the 








best of service. 


—sw Sizes on A wide are 7 to 11. All other widths carried 


5 to 11. 





The EATON SHOE HORN shows 32 other at.. c- 





tive styles ready for immediate delivery. Gladly sent on 











request. 
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515 1 }e#l{ele| | Sod | $4.35 | 
515 | 2 | , ok. 2 he oe | | $4.35 | 
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Turn-Over and Profits 
Have You These Points Clearly in Mind 


It isn’t the amount of profit or the price of 
the article that counts most—the thing that 
counts is the Turnover 

Turnover is very generally misunderstood by retail 
merchants, but is very easily figured. Take your total 
sales for the year at the cost of the merchandise, and 
divide by the average value of your inventory at cost 
of merchandise. This gives the turnover. To illustrate: 
Suppose you sell $30,000 worth of shoes at the selling 
price, and that the cost price of your merchandise 
sold is $20,000. Suppose the average value of your 
inventories the first of January, the first of July and 
the first of the following January is $12,000 at the 
cost price of the merchandise, dividing $20,000 by 
$12,000 gives 132, and this is your turnover. 

You will see from this that the question of furniture 
and fixtures is not taken into consideration. 

Among several hundred shoe stores whose figures of 
business have been investigated, the average turnover 
is 1¢. Many successful stores have a turnover of 23. 
Some very successful stores have a much larger turn- 
over. With the present prosperous situation in shve 
merchandising a store should make a turnover of at 
least 24, and the larger it could be made beyond this 
point, the better. 

This question of profits is vitally connected with the 
whole problem of merchandising—regarding which we 
assume that a shoe merchant will act wisely and well 
on his knowledge of his business, and that therefore 
his action on this question is mainly a matter of educa- 
tion and knowledge. 

Set these points clearly in your mind:— 

1. What does my merchandise cost me? 

This is easily answered by the invoice in the case 
of each shipment from the factory. 

2. What does it cost me to operate my store and 
sell my merchandise? 

This is a matter of accurate accounting, with a 
determination to get on the books every last detail 
of the expense connected with my business. 

3. What is the percentage of net profit that I desire 
in my business? 

This is a matter for me to determine and depends 
upon my ideas of the just and ethical remuneration. 

4. What must be my markup to get the selling 
price of my merchandise? 

This is subject to mathematical demonstration. 


San Francisco Protests 


Freight Rate Increases Place Excessive Burden 
on Merchants 

Aroused to action by the menace of the new freight 

rate to go into effect December 31, the shoe mer- 

chants of San Francisco are combining to appear be- 
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fore the Interstate Commerce Commission to protest 
against the increased freight tariffs. The rate sched- 
uled to go into effect at the close of the year marks an 
increase from $2.75, the present rate, to $3.70. This 
means that in San Francisco the average freight cost 
on a pair of men’s shoes will be about thirteen cents; 
on a pair of women’s shoes about eight cents and on 
children’s shoes six cents. The local dealers believe 
the shoe manufacturers of the East should co-operate 
with the shoe merchants of the West in seeking to have 
these new freight schedules satisfactorily adjusted. 
Western dealers will of course be more inclined than 
ever to buy stock nearer home by reason of any ad- 
vanced transportation charge. 

The members of the firm of the Philadelphia Shoe 
Co. are especially active in promoting a concerted 











PERSIAN SHOEMAKERS AT URUMIAH 


Hand work, with little or no machinery, and a minimum of stock 
and equipment to carry in a basket, are the features of their 
work. A long apprenticeship at the work is a requirement 


protest against the proposed new freight rates. The 
new rates would mean an increased freight bill of 
$6,000 annually to this firm alone. 


In a Day’s Selling 


A certain resident of the farming district of. North- 
ern New York, while in town, remembered that he 
was badly in need of a pair of shoes. 

Entering a store (noted for its low prices) and kept 
by a long-whiskered disciple—of uncertain origin— 
he picked up a pair of $1.39 combination dress and 
working shoe. 

Farmer-like he took the shoe in his hand and while 
endeavoring to turn the shoe inside out something 
cracked. 

This was too much for the enraged store-keeper, 
who, just then appeared on the scene, grabbed the 
shoe from the farmer’s hand and shouted: 

“Well, What do you think—that the shoe turns on 
hinges?” 
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Cuts That Win International Recognition 


The Shoe and Leather News (London, England) recently reproduced some of the series of 
**Recorder”’ advertising cuts with this comment:— 

‘*These illustrations from the American ‘Recorder’ a few weeks ago, for the space they oc- 
cupy, represent a telling advertisement—far in advance of the usual stereotyped sort of thing 


which"does duty for the usual announcement of shoemen in this country.”’ 
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7 
“Pride™ 


in Shoes 


Whether for woman, man, boy 
or girl, the shoes that are bought 
sometimes catch one napping by 
their looks which are often de- 
ceptive. Pride with their appear- 
ance may hide dissatisfaction with 
their wear—it pays to buy shoes 


of known worth. 


In workmanship, quality, and 
durability our shoes meet exact- 
ing requirements. There’s long 
wear in each pair. The things 
you can’t see are the things to 


look out for—in shoes. 


Store Name Here 




















No. 126, 25c. 


Shoes That 
Achieve 


To maintain the same stand- 





ard of quality and workmanship 
as a year ago in our men’s $5 
shoes, notwithstanding the gen- 
eral increase of eosts, isan achieve- 
_ ment in which, at $5 a pair, you 
are cordially invited to share. 
The selected leathers and dis- 
tinctive lasts are still standards 
No. 125, 25c. of loyal value just as they have 
always been here. 


24 styles to select from in lace and button models of genuine Patent Colt, 
Gun Metal Calf or Mahogany Russia Calf. True all the way through. Shoes 
that achieve—shoes that relieve and cast the doubt out. 


Store Name Here 








No. 127, 25e. No. 128, 25c. 


No cuts can be forwarded without remittance with order 
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and Bring Results to “Recorder” Readers 


As the man in the street or the woman in the home goes through the newspaper, ‘“‘Re- 
corder”’ shoe cuts stand out like a beacon in a fog—and your advertisement is the one that gets 
first attention. 

In ordering these cuts remember that IT IS IMPOSSIBLE TO OPEN SMALL ACCOUNTS, 
and REMITTANCE MUST ACCOMPANY ORDER to avoid delay. THIS IS IMPORTANT. 
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No. 130, 25c 
No. 129, 25c. 
Comfort in Sport Shoes Lots 
p for the Tots 

Sport of the sort that demands foot comfort for keen enjoyment, finds Choose shoes for the tots, with 
ee é ’ plenty of foot room in them— 
its ideals realized to the full in our sport shoes for women and men. enough to make sure that nature 
won’t be cramped for space. 
Experience—years of it—is back of all the new and novel features that Choose quality that endures as 
; , i Ok tae the child matures. Reflect—don’t 
we now introduce. Quality and workmanship maintains its well earned neglect. There’s lots for the tots 
standard of value, too. If you seek real foot comfort in shoes for sports you'll in our Nature Shape Shoes at the 
‘ : . : rice paid for the certainty of 
find it here—you outdoor women and men. And you'll find it at prices that oot comfort in the years to come. 
are fair, to you and to us. $3.00 a pair and well worth that 


fair price. 
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A Talk on Shoe Salesmanship 


The man who doesn’t read has no advantage over the man who cannot read; and the man who doesn’t profit fromJhis reading 
and his experience is wasting his time and occupying space on the floor that can be used to better advantage. 

‘ Successes are made by the men with energy enough to build a solid foundation of knowledge and intelligent application of knowl- 
edge. 

For the men with the will to achieve success in shoe merchandising the work of the Recorder School of Retail Shoe Salesmanship 
is of particular value; its directors are men who have built success on long and practical exnerience in the field; their achievements 
and ideas ye every man with initiative enough to accept them; and the man who feels that he knows enough already and has 
no interest in self-improvement is not the man for the shoe game. If he does not appreciate this fact now, his employer certainly will, 
and then his career as a shoeman will be over. 

Begin now on the salesmanship course; its cost to you is not money, but only spare time now wasted, and if you find that you 
cannot get anything out of it, examine yourself and see what’s the matter. The ‘‘Recorder’’ agrees with the man who wrote that 
“‘there’s plenty of room in the head of each human to suit a good workable outfit of brains, but yet the world suffers from thousands 
of duffers who don’t know enough to come in when it rains; so when they talk plainly or grumble profanely and say that Success is 
a treacherous minx, just step up behind them and gently remind them, there’s room at the top for the fellow who THINKS.” —and 
who READS and WORKS while he THINKS. 

If you want to know more about feet, shoes and sales, write the Recorder School of Salesmanship: enroll now; and don’t hesitate 
to ask any —— that arise in connection with your business. The ‘‘Recorder” can help those who want to be helped; those who 
don’t should be careful to keep “the boss’’ from getting that impression. 
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Shoe Repairing Pays 


Retailers 


Unless your store happens, thru location or other circumstances, to 


be the exception to the rule, it will pay you to let us send you the explicit 


information we have on this subject. 





READ MR. SLOANE’S LETTER 

















Sloane’s Shoe Store 
Fitters of Feet—Rapid Repairing 
OXFORD, OHIO 





Oxford, Ohio, Jan. lst, 1916. 





United Shoe Repairing Machine Co. 
Boston, Mass. 


Gent lemen:— 


We have just closed our second year of the machine 
repair outfit bought of you, and are glad to say we 
could not get along without it. It has paid for itself 
in the two years we have had it and has helped to pay 
other expenses. We have handled last year indour 
repair shop 3,203 pairs of shoes, and no job was in 
the house over six hours. A shoe store today without 
a rapid repair shop is not an up-to-date establishment 
by any means. We have, therefore, the utmost con- 
fidence in your machine and your business methods, 
and the service that you supply your patrons. 


Sincerely yours, 
(Signed) A. F. SLOANE 











While Mr. Sloane’s letter was not written for publication, it is pre- 


sented with his permission. What Mr. Sloane has done can be duplicated 
in any live community. The demand for expert repair work is con- 
stantly increasing. The information we have regarding it is yours for 
the asking. 








United Shoe Repairing Machine Co. 


ALBANY BUILDING, BOSTON 


Oct. 28, 1916 
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Making a Basement Store 


Effective Utilization of Expensive Merchandising Space as a Means of 
Increasing Business and Reducing Overhead 


VERY WHERE there is a “high rent district” 
whether in town or metropolis, and the aver- 
age business man, whether as merchant or 
householder, has an inborn dislike of ‘“‘work- 
ing for the landlord’ any more than is 
necessary. 

But how many shoe merchants realize 
the value of their basement? When more 
room is needed, the common thought is to build on an extra ten 
or twenty feet in the rear, if space will permit, and then rest con- 
tent with an addition that will simply take care of present ne- 
cessities, without regard to the effect on store arrangement of 
newerand more profitable methods of merchandising developed 
by present conditions. 

Broadly, it may be said that proper use of the basement solves 
the problem of reducing heavy style losses in these kaleidoscopic 
days of style; it is the means of separating the ““wheat ” from the 
“chaff,” and of selling each concurrently without conflict, ques- 
tion or mistake; it holds old, and wins new low and medium-price 
trade; gives better opportunities for serving the better trade 
with better attention and better salesmen; and it can be main- 
tained as a profitable store feature by moving downstairs slow- 
moving stock and broken lines, and supplementing the base- 
ment stock through the purchase of jobs and odd lots. 
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Cleaning Up the Clearance Problem 


The semi-annual clearances today are greater bugbears than 
ever before. Novelty footwear bought at record prices fetches 
mighty little when the novelty has passed; but if sold when it is 
merely passing it will mean less money tied up in stock and a 
selling price of from one hundred to three hundred per cent better 
than the usual clearance price. The wise shoe merchant today is 
the one who has an outlet for passing style without causing con- 
fusion in the mind of the customer or lowering the reputation 
of the store or the standards of the business; and the bas ment 
is the solution to which more and more merchants are turning. 

The problems of basement arrangement are the means of ac- 
cess, lighting, ventilation, stockkeeping and equipment, and the 
efficiency of the basement store depends on a thorough study of 
its problems beforehand. The architectural problems can be 
worked out conveniently by a local architect, but the plans should 
not be adopted without your own personal study, or criticism 
from those whose sole business is shoe store designing, and with 
whom the “‘Recorder”’ can place the merchant in touch. 


Making a Basement at Minimum Cost 
It should be remembered, also, that the installation of a base- 
ment store offers an excellent opportunity to consider the re- 
arrangement of the existing store front of the installation of a 
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THE WINDOW FRONTAGE OF A BASEMENT STORE 
The dotted line shows the top of the old window and marks the notable improvement made by the ingenious alterations 
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OVER $100,000,000 


was done last year in Shoe Repairing. 
Did you get your share? 


CHAMPION Shoe Repair Machines are 
Standard in Working Efficiency—Over 
15,000 in use—There is a reason for it. 


CHAMPION Line of Machines consists 
of Straight Needle and Awl, and Curved 
Needle and Awl Stitchers—Repair Out- 
fits and Nailing Machines. 


Largest Line in the Market. 


CHAMPION MACHINES are Sold Out- 
right for Cash or on Time Payments. 





Ideal Curved Needle and Awl Stitcher 


Write us for Catalog and Prices 


CHAMPION SHOE MACHINERY CO. 


3723 to 3741 Forest Park Blvd. 
Boot and Shoe Recorder ST. LOUIS, MO. 


Standard Straight Needle Stitcher 
CHAMPION SHOE MACHINERY CoO., 
Please give me particulars 
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PUTT 


Shakespeare 


Shoe Store Chairs 


Occupies 
= Smallest 
= Store Space 


= Most Practical 
= and Successful 
Shoe Store 
Seating Ar- 
rangement 

Evcr Planned 





Write for Catalog 
The C. F. Streit Mfg. Co. 


1047 Kenner Street 


every piece. CINCINNATI, O. On 
OEREEEORGEGCRERRRGREERREORRERROROROOEEE 


Ganaeeeccacsces iT Tiiiii 


Free to Shoe Men 


This little, entertaining, educating magazine 
goes to thousands of shoe dealers and their 
salesmen. It tells them valuable things to 
know about the feet. It tells them how to 
recognize foot troubles and how to correct 
them—how-to get new business and how to 
hold it by giving foot comfort. 


Let us send you this publication free of charge. 
Just write a postal and say, ““Put me on THE 
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quality shoe laces for 
every requirement 

In bulk for the facto: 
Single paired for the 
bing trade. 

Finished with Nufashond 
Fabric Tips a applied 
for). Part of the braid itself. 


trade. 
e job- 


FOOT SPECIALIST Mailing List,” and sign 
your name and address plainly. 


Foot Specialist Publishing Co. 
211 W. Schiller Street Chicago, Ill. 


Aunennnceenncnccccenccecnnnccncencnccccccncccceuccccscccnsusecenssscnncsessened. 


Rustless, water-proof, won’t 
pull off. 

Samples and particulars 
upon request. 


Narrow Fabric Co. 
Reading, Pa. 
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new one; and the rearrangement of the main store equipment 
will be necessary to some extent. The time is one that will de- 
mand a place for everything, and everything in its proper place, 
with a resulting increase in efficiency. 

Some men hesitate over the basement proposition because 
some problems loom large that are actually simple in solution. 
These men are so close to their business that they lack perspec- 
tive; they need to go fishing for a day or two and then come back 
and look over the proposition with a quickened mind and a 
clearer eye. Consider the stock keeping method as an example; 
how much space is actually needed for reserve stock, compared 
with the space now occupied; is an entire basement necessary 
for the average stock; is the space under the sidewalk properly 
used; is a lot of miscellaneous junk 
filling up valuable space possessing 
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expense. A dotted line is shown: across the windows to afford 
comparison with the old windows and the new layout. Other 
interesting features are the findings units, and the units com- 
prising the manager’s and the cashier’s desks and the wrapping 
table. 


To Deliver or Not to Deliver 
There Is Only One Answer for the Shoe Store of Today 


“Shall we send your purchase to your home?” has a better 
sound to your customer than “Will you wear these shoes and 





STOCK 


SHELVES 





an earning power for you? 


Getting Your Basement Equip- 
ment 


Others hesitate on the score of 
expense; new seats, fitting stools, 
showcases, wall cases and the in- 
cidentals of store equipment; but 
the basement store does not mean 
prohibitive equipment expense. 
Many merchants do buy new equip- 
ment for their basements; others 
take the opportunity to give their 
store the “‘once-over” and then 
move the necessary amount of 
present equipment downstairs, thus 
making an opportunity to improve 
the main floor at minimum expense. 
Out of the more than thirty thou- 
sand shoe stores in the country, there 
are actually many thousands in 
need of better equipment in keeping 
with the times, and with good sales 
and unprecedented prices, right now 
is the time to think it over and take 
some action. As the great inter- 
mediary between buyer and seller, 
the ‘‘Recorder’s’” service depart- 
ment can be of assistance at all 
times and without cost. 


How One Store Did It 


In these pages is a good example 
of the basement idea worked out by 
the All America Shoe Store in Bos- 
ton. This store, while not supple- 
menting a street level store, and 
being a store selling better grade 
footwear, nevertheless possesses many good points to be 
considered by those to whom this story appeals. Take 
particular note of the layout, the grouping of stock, the seating 
arrangements, and the various units illustrated. An especially 
interesting feature is the use of the space under the sidewalks 
of Summer and Otis Streets as a stock room; another is the 
method of access to the windows; still another is the window 
construction and equipment. Two of these windows are arranged 
for direct access, but the third, containing the motor-driven 
turntable shoe display is reached through a hinged section of the 
wall cases, as illustrated. Just this little point shows how ap- 
parent obstacles in building construction can be overcome by a 
little study. More study resulted in the old, low windows at 
street level being heightened to give a big effect, and attractive 
gumwood panelling sloping back to the ceiling level gives per- 
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spective and materially increases’ the efficiency of windows . 


hitherto hampered by the construction of the building. Here too 
is ingenuity that resulted in getting the effect desired at minimum 
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EXTRA STOCK (ter Sidewalk ) 


Floor Plan of Boston’s All-America Basement Store 


take the old ones with you, or will we wrap the new pair up so 
you can carry them?” 

It is well to bear in mind that a purchase of shoes probably 
constitutes but a single matter of business for the day, and that 
the store that “forces” the customer to take his purchase about 
town with him is not creating sufficient good will. 

On the other hand the merchant equipped to simplify shopping 
and relieve customers of the responsibility of being their own 
expressmen, will have cause to thank themselves for their spirit 
of progressiveness, which prevents the possibility of their being 
wedded forever to the methods of merchandising that their fore- 
fathers found “successful.” 

In making deliveries, however, by all means make them the 
most efficient way. Study your delivery problems. There is 
ample information to be obtained through various sourees. When 
the plan of procedure has been decided upon; put it to a practical 
test over a fair period of time. 
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STIMULATE and’ PROMOTE SALES 


The public has learned that Duh Rompe 


SOLES are made with one stan 
dard only—-HIGHEST QUALITY. 





The shoe manufacturer can well afford to take 
full advantage of this consumer demand and 


use Durch Xompe SOLES. The quality is there, 


the wear, and guarantee. They stitch closely 





and evenly, don't crack, and are immune from 
heat, cold, snow, or rain 
Together with Dirahe Kime SOLES go SLIP- 


KNOT RUBBER HEELS—another of the PLY- 
MOUTH RUBBER COMPANY'S products and 
known throughout the country as a rubber heal 
that positively cannot be equalled 


We want you to ask us about this combination. 
We've got a splendid proposition to made to you, 
if you will let us know that you're interested. 


MANUFACTURED AND GUARANTEED BY THE 


PLYMOUTH RUBBER. CO. 


CANTON MASS. 
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FINDINGS 











An “Island” Department on the Floor for Hosiery and 
Findings 


Cost Figures on Motor Delivery 


A retail shoe merchant who has been using a motor cycle with 
side van attached for a year says he has covered a distance in his 
community that is more than half as much again as the distance 
from Boston to Chicago, and return. His expenses for gasoline 
and repairs has been less than $30.00. Figure the cost per pack- 
age yourself at this expense of operating on a mileage basis of 
say 2700 miles. It is an interesting problem for a spare moment. 

Now, let us calculate delivery costs when using a light delivery 
car. Information has come to the “‘Recorder’”’ from one party that 
has had plenty of experience in the motor method of delivering 
packages. Note what he says.—‘‘Our cost per package will not 
exceed three cents to three and one-eighth cents. This expense 
covers wear and tear of the car, cost of operation, interest on the 
investment and salary for the driver. 


Can you beat it? 
Methods and Costs Compared 


A boy with an armful of packages traveling by street car would 
cost far more than that, and if the boy were favored with a 
bicycle costs per package would still be greater. 

Time is a factor to be taken into consideration in making de- 
liveries, and number of packages to be delivered at a time, is 
something more to think of. For speed and volume the motor 
method of delivering packages can be relied upon as producing 
most beneficial results. 

The motor car and the motor cycle offers possibilities as a de- 
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Access to One of the Windows, Which Necessarily Are Close 
to the Ceiling, is Gained Through a Hinged Section of the 
Wall Fixture 


livery proposition which will be more seriously considered as 
time advances. There are cities now in this country, whose 
streets are literally dotted with motor cycles with side vans 
doing daily work in delivering small parcels. Likewise one sees 
motor trucks of both the light and heavy duty type scurrying 
about the town with burdens which horses would find difficult 
to start. 


The New Cycle in Feminine Fashion 


First, women shortened skirts. That revealed feet. So they 
put on pretty shoes. 

Next, women, finding shoes pretty, shortened skirts a bit more. 
Then, finding that comfortable, they walked more. 

Walking more, they desired more walking boots. And having 
learned to like pretty boots, they insisted on pretty walking boots. 

With pretty walking boots on their feet, women took pride in 
the appearance of their feet. And walking more, their feet be- 
came more graceful, and shapely. 

And their feet being more graceful, and shapely, they insisted 
on still prettier shoes. Perhaps they shortened skirts a bit more 
to show shoes a bit more. 

Anyway, shorter skirts mean longer profits. 

Look about you, Mr. Shoe Merchant, wherever you may be, 
and see if women are not walking more, and wearing pretty 
boots, and are taking more pride in the looks of their feet. 








WHICH 


Dame Fashion Approves jj 
a/ i Boot 


One of the cleverest ideas brought 
out this Fall- Very smart and very 
comfortabie ; affords a much neater 
fit than the separate gaiter. We 
have them in a variety of materials. 


A many-purpose slipper 


The Correct Spat 
The Correct. Slipper JA many our ious 


Paste! 
The spat is made in H to be 


rn with’ spats. Shades 
. Also is charming fordanc- $150 
white, two shades of T° actions. ‘ 
fawn, two of grey. 


Steigerwalt 


Patent Colt 
Dull Calf $5 
1420 Chestnut Street 


French Bronze 
“Where Only The Best Is Good Enough” 


Lf 
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Claflin, 1107 Chestnut St. 








Shoes and Hosie | 
1zoae-usmarkert. | 


These Advertisements, Which Recently Appeared in the Same Philadelphia Newspaper on One Day, Show a Style Trend That 
Is Interesting in That City 
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For Prompt 


Novelt 
y Shipment 


Footwear 


In Popular Styles 
and Widths 





R4926—Pearl Gray Ooze Calf, 8- 
inch Seamless Lace, Square Edge, 
Turn, 1 7-8 Full Spanish Louis Wood 
ae ay eee $6.50 


WSDL om SIL mA A oA Nao OE Ny 





R4987—Gun Metal, Three-Quarter 
Vamp, Dark Gray Nubuck 8-inch 
Top, 1 6-8 Leather Louis Heel, Close 
Edge Welt. A, B, C.........$6:75 


R4924—Black Kid “‘Clock’’ Boot, 8- 
inch Top, Welt Close Edge, 1 6-8 
Leather Louis Heel. AA to C. .$4.50 





We also carry in stock ‘““Kewpie 
Twins” Shoes for Children, R4920—Black Kid Three-Quarter Catalogues and new folders on 
Men’s Slippers, Daniel Green Vamp, White Kid 8-inch Top, 1 6-8 request. 


It F Leather Louis Heel, Close Edge 
hay Footwear, Hood Rubbers, win aa A. B.C..........0850 


R4923—Same as 4920, with Gray 
Ooze Calf Top. AA to C....$5.75 


JAMES CLARK COMPANY 
SAINT LOUIS 
WSR IDLH USA 
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Ideas and Methods 


A Men’s Club Room 


Louisville, Ky.—The Rodes-Rapier Co., 
dealers in men’s fine shoes, clothing, hats 
etc., in its advertising is featuring a cut 
of its attractive shoe department on the ° 
mezzanine floor. This department has 
been fitted up to represent a clubroom 
in effect, and is one of the most attractive 
men’s shoe dispensing departments in 
the city. A heavy green carpet covers the 
floor, the lighting is obtained from semi- 
indirect fixtures; large, roomy chairs are 
arranged in club room form, while brass 
smokers’ trays and cuspidors add to the 
general clubby atmosphere of the ar- 
rangement. With the exception of the 
shelving around the sides of the depart- 
ment the entire mezzanine is a direct 
departure from anything resembling a 
shoe shop. The company has endeavored 
to create a cozy, and to make its cus- 
tomers feel at ease. Harry R. Childress is 
manager of this department. 


Wax Figures in Window Displays 


D. D. Bryson, manager of the boot and 
shoe department at Kline’s, an exclusive 
women’s store, was one of the very first 
of Kansas City managers to make use of 
wax figures, strikingly arrayed in fine 
gowns, to display slippers, shoes and 
boots of Fall wear. These displays in the 
large show windows of the establishment 
have attracted wide attention and have 
brought a new patronage to the store. 


A clean-cut, ladies’ footwear 
display by C. Schiefer’s Bootery, 
Fort Wayne, Indiana, an exclu- 
sive ladies’ shoe store. Note the 
attractive permanent back- 
ground and its opportunities 
for variation at nominal cost. 
The peacock motif lends the re- 
quisite spot of high color, and 
the simplicity of the unit ar- 
rangement and shoe display is 
an example of the “art that 
conceals‘art.”’ 


Opens Men’s Lounging Room 


Brandt’s, Incorporated, of St. Louis, 
Mo., which, under the management of 
Frank Ames, has been undergoing re- 
construction and remodeling, has com- 
pleted the work and thrown open its 
newest feature, which is a men’s lounging 
room, something heretofore unknown in 
the St. Louis retail shoe trade. The loung- 
ing room presents the appearance of a 
well appointed club with none of the usual 
shoe store chairs, but instead luxuriously 
upholstered arm and rocking chairs. 
Private telephones are available, as well as 
stationery and writing desks. The sales 
clerks assigned to this division of the re- 
modeled store are all men of more than 
ordinary experience in the retail shoe 
trade, the policy of Manager Ames being 
to offer something unique in the way of 
service as well as surroundings to the 
men’s trade. 


Men in Shoe Stores 


Louisville Association Plans Birthday 


Louisville, Ky.—Plans for a banquet to 
celebrate the third anniversary of the 
organization of the Louisville Retail Shoe 


Association were among the topics dis- 


cussed at the October meeting of the as- 
sociation held in the Retail Merchants’ 
Club rooms on the evening of October 10. 
The association will be fully three years 
old at the meeting scheduled for Novem- 
ber 13, and new officers will be elected for 
the year. The only matters discussed 
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In Shoe Stores Everywhere “ae ae 


were relative to Fall prices, merchandising 
at present prices, and the outlook for 
Spring business. 


Encourage Shoemen to Bowl 


Kansas City, Mo.—The Beacon Shoe 
Company, whose local store is managed 
by Morris Oviat, has entered a bowling 
team in one of the city leagues under the 
captaincy of S. G. Armstrong. Mr. 
Armstrong says that this is not only ben- 
eficial to the company from an advertising 
standpoint, but that this sport gives em- 
ployees the necessary relief from concen- 
tration on their work at the proper time, 
aids them to keep in physical trim, and 
fits them better to perform their daily 
duties. 


H. D. Smith Changes Position 

Portsmouth, Ohio—H. D. Smith, man- 
ager and buyer for the past two years in 
the shoe department of the Criterion 
ClothingCo.,has resigned and undertaken 
similar duties in the Hall Bros. store here. 


New Shoe Stores 


Greater Shoe Co. Opens 


Cincinnati, Ohio—Amid many floral 
decorations of beautiful design, the Greater 
Cineinnati Shoe Company recently 
opened its doors for business at the new 
home, Sixth and Race Streets, with acom- 
plete line of Fall and Winter boots and 
shoes for women and children. 

Sol. Erbansky, well-known in local 
shoe circles, is manager of the store. 
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Get "Em Before Price Advances 


We are under the market on as fine a line of school shoes as you 
ever put your eyes on. These prices cannot hold indefinitely. 
They are quoted here subject to change without notice. Now is 
YOUR opportunity. Shipments from stock. 





iS 





Don’t Delay Orders 


1790-— Cone’ s Patent Dull Calf Quarter Button, Mooney Sole, 





ring Heel, “‘Playhouse” .. ..3 ta §...........200-- -25 
1790—Cht id’s Patent Calf Top Button, renee Sole, Spring 

ee CO Re a 

1790—Child’s........... PR 50 caie 84 4 11% sd aaa ane aie 1.90 
1790—Misses’........... ee oC eee 2.15 
1790—Growing Girls’... .Same........ “246 to Lecesaeewenees 2.35 
1791—Child’s Gun Metal Button, Mooney Sole, Spring Heel, 

" EMG OOUET 6. s ncescccccs cS OOS FRO Oe é 
1791—Child’s........... I BOG 00 BEM. co ccccs cv 1.90 
1791— Misses’. twee’ , Keawack Sf ] area 2.15 

1791—Growing Girls’. : : :Sam 2 to5.. .. 2.35 
1793—Child’s Vici Button, sen Sole, spring Heel, “Play- 
I 6, 5rd cs bh Bah. 5:0 dooce i atenhetneehe see 1.25 
1793—Child’s........... RR eee 1.65 
1793—Child’s........... Same........ BaS Oo BEFG. oc. ccc cece 1.90 
a Misses’... ee 12 to +" Scepmedantmadaa 2.15 
vat von ay Sk , - -Same. eT .2% to rn ;. “eran | + 4 2.35 
1794—Child’s Tan Bear ucher, ooney Sole, ring Hee 
« F gepheees cop |“ mebomereioenny 1.65 STYLE NO. 1795 
1794—Child’s........... SN, 0s sa%s.ad 8% to 1% Leecknnacee 1.90 
1794—Mieses’...........Same........ pene $c hd a 
1794—Growing Girls’....Same........ 2% t 2.35 
1795 —Child’ s Tan Bear Button, Mooney Sole, Spring Heel, 
"IIS os. 5 a.c tsncsdcqed Mn ddihesctéswn 1.65 
179S—Child's........... PR. 0a cd oD eae 1.90 
179S—Misees’........... BD: 5 cases = ee C—O ere 2.15 
1795—Growing Girls’... ..Same........244 to 5.............. 2.35 
1796—Child’s Smoked Bear Blucher, “Mooney Sole, Spring — 
PPP EPO SOE TOL. Cr oie 
1796—Child’s........... Sey . i eee 1.90 
ts mm rer SE. eee | AS 


1796—Growing Girls’... .Same........ 2% te Diecxkes oon eans 2.35 


These New iis Flexible Sole 
Stitchdowns will retail quickly and 
steadily and prove absolutely satis- 





STYLE NO. 1790 factor y STYLE NO. 1793 


Our “Neolin’’ Sole Specials 











E $1.65 

1%E 1.85 

ry “ “ “ “ . 12 D 2.10 
oe o 1700 it) oy “ “ oe 2% to 6 D 2.60 
a. “ “ Blucher. 5to8  E 1.65 
1701— 8% tollK%E 1.85 

, 1701— . ‘ i2to2° D 2.10 











The McElwain-Barton Shoe Co., 
KANSAS CITY, MO. 
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Souvenirs were distributed to buyers 
during the opening day. 


Fox’s Fine Footwear Store Opens 


Scranton, Pa.—The newest addition to 
local merchandising, known as Fox’s Fine 
Footwear Store, is now open, under the 
management of M. J. Fox, of North 
Scranton, a shoeman of nearly 25 years’ 
experience. 

Mr. Fox started at the bottom of the 


shoe business, working his way steadily ° 


up from a salesman, buyer to a store own- 
er. He went in business on his own ac- 
cord nine years ago, commencing on 
West Market Street, North Scranton, 
He gives up the latter store to devote all 
his attention to the new place on Lacka- 
wanna Avenue, and the entire staff of 
the North Scranton Store has been se- 
cured for the new establishment. 
Abrams’ Booterie to Open 


Kansas City, Mo.—Announcement was 
recently made that Abrams’ Booterie, 
will soon open for business at 1025 Main 
Street. The new concern has large and 
commodious quarters and will handle 
women’s, men’s and children’s shoes. 
The company has announced, also, that 
on the opening day a quick get-acquaint- 
ed sale will be promoted. 


News of Shoe Stores 
Everywhere 


Steals Cash Window Display 
Bridgeport, Conn.—The Regent Boot 
Shop, H. S. Limbelsky, manager, was 


An artistic shoe display by 
J.C Waters, advertising and 
display manager for Frank- 
enberger and Company, 
Charleston, W. Va. This isa 
modern art idea done in 
purple bronze, both wood- 
work and scenic effect. Pur- 
ple plush draped over the 
plateaus assisted in carrying 
out the color scheme. Show 
cards were purple and 
twelve units of shoes were 
displayed, five shoes at dif- 
ferent angles to a_ unit, 
which made a total of sixty 
shoes. This was the open- 
ing window in the new store. 
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victimized a short time ago by a thief 
who forced iron bars off a rear door at 
night, entered the store, and appropriated 
ten $1.00 bills that were part of a window 
display, as well as a small amount of 
cash from the cash drawer. 


Growth of Frankenberger Shoe Busi- 
ness 


Several years ago in discussing plans 
for the increase in volume of business of 
Frankenberger & Co., Charleston, W. 
Va., it was suggested by one of the mem- 
bers of the firm that a shoe department 
be added. The result was that the first 
shoe department was placed on the first 
floor mezzanine in the old store on Kana- 
wha Street, under the management of 
Harry E. Unger, of Portsmouth, Ohio. 

In 1914 the old store was sold and a 
modern one erected on Capitol Street, and 
the change of location and the increasing 
demand for higher price shoes caused 
them to install additional lines. 

There are several reasons why this 
shoe department has grown to be one of 
the principal departments in this modern 
store. Activity in social and commercial 
affairs is quite an asset, and the system 
adopted in keeping tab on customers is a 
modern and trade-boosting plan. A pad 
of one hundred slips is always found next 
to the register and as soon as the customer 
has been sold you can rest assured that 
the size and width of shoe, description, 
name of shoe, name of customer and ad- 
dress and the price is immediately entered 
upon slip and is daily transferred to a 
book. 


This method gives a record of every 
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transaction and is partly responsible for 
the mail order business which is steadily 
increasing from year to year. 

The co-operation between the manager 
of the department and the display and 
advertising manager is also a great help 
as many window displays are gotten that 
would be impossible were there not the 
proper co-operation. 


Obituary 


Death of Paul Schubert 


Paul Schubert, of New Haven, Conn., 
member of the firm of James Lawrence 
& Son, shoe merchants of Hartford,Conn., 
has died of infantile paralysis. 

Mr. Schubert had intended to move to 
Hartford to make his home there. When 
he became ill he complained to his part- 
ner of a severe pain and returned by train 
to New Haven. 

A physician was summoned and diag- 
nosed his case as a bad cold, with pneu- 
monia complications. Later his sickness 
developed into infantile paralysis; the 
house was quarantined; and when he 
became worse he was moved to the New 
Haven Hospital, where he passed away. 

Mr. Schubert was about 30 years old, 
and was formerly connected with Rice & 
Hutchins of Boston, as a salesman. He 
has also been Connecticut agent for the 
Atlas Shoe Manufacturing Company of 
Boston. He became a member of James 
Lawrence & Son on March 1, 1915. He 
is survived by his wife, his parents and 
one sister, all of New Haven. 
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M 
cA Are you ready to 


supply the demand. 





for - 


»\ HUB-MARK RUBBERS? 


DO YOU REALIZE that the season for rubbers 


is close at hand? Is your stock in good con- 


dition? Will it meet the requirements of your 
customers? 


If not it is high time to place your orders for HUB-MARK 
rubbers, the satisfactory brand. 


Made by the 
BOSTON RUBBER SHOE COMPANY 
MALDEN, MASS. 
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Boots and Shoes 


The first real snowstorm of the season was one which 
covered a large section of the Middle West the last 
of last week. To be sure, there have been little spits 
and squalls of snow in various localities before this 
date, but this storm was a real one, covering the 
ground for thousands of square miles in Illinois, 
Missouri, Wisconsin and Minnesota, to a depth of 
two or three inches. It was enough to send people 
to the shoe stores for rubbers, and the dealers of 
many cities had demands which pleased those who 
had laid in good stocks for just this emergency, while 
the tardy ones, who had waited until the call mani- 
fested itself, were rushing orders to Chicago, St. Paul 
and St. Louis. 

Of late years, it is seldom that a snow storm of se- 
rious importance strikes any part of this country at 
so early a date. But in normal seasons there is usually 
enough cold rainy weather late in September and 
during October, and such weather brings the shoe mer- 
chant a fair amount of business. This year the 
season has been exceptionally mild and pleasant over 
a large extent of the country, and the consumer de- 
mand has been far below the average. This has not 
conduced to good business in rubbers for the retailers, 
but they have probably gained, in calls for leather foot- 
wear more than they have lost in rubber profits. 
These, however, are bound to come later. 

And this state of affairs has been of great benefit 
to the rubber footwear manufacturers, who have re- 
ceived from 25 to 60 per cent more orders this season 
than last, which they have found themselves unable 
to fill, because of lack of enough additional skilled 
help to produce the extra amount demanded. Some 
of the companies, perhaps all, are shipping portions 
of the orders, distributing their current production 
proportionally among their customers, that all may 
have some goods on hand, and promising the re- 
mainders of the orders in one or several shipments as 
fast as the goods are made. 

Naturally this puts the wholesale houses in a predic- 
ament, for they must do likewise with their customers, 
or leave some orders entirely unfilled. It is easy to see 
that those retail shoe men who have not yet ordered 
rubbers may find some difficulty in securing even 
enough rubber footwear to meet local immediate de- 
mands, while those who ordered early not only have 
had the advantage of an extra five per cent discount, 
but have goods in their stores to supply such call as is 
likely to come any day now. 


Tennis Lines 


Orders are coming in right along from the jobbing 
houses, and the factories which specialize on these 
lines are preparing to increase their capacity, under 
the conviction, (which really amounts to a certainty) 
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that next season will beat even last Summer's 
record. 

The “Recorder” has been saying right along that 
the present rubber footwear situation is mainly due 
to the heavy demand, because of the long season last 
Spring, and to the lack of workpeople. This was veri- 
fied by those present at the meeting of the various 
shoe wholesalers’ associations, when in the discussion 
of the subject it was brought out that practically 
every manufacturer of rubber footwear could give work 
to at least 20 or 25 per cent more workers, were they 
available. 

Crude Rubber 


With all this heavy demand for rubber footwear, 
there is only a moderate business doing in the New 
York crude rubber market. Some of the large man- 
ufacturers buy all, or the greater part of their crude 
rubber at the shipping points in Brazil and in the 
Far East. Some of them are now producing their 
own plantation rubber. This, of course, has its effect 
on the markets in London, and in this country, as 
well. Prices show almost daily changes in Mincing 
Lane, and these affect the New York market, but these 
are small, and seemingly alternate up and down, and 
neither have been very important. 

We quote upriver fine, 73c.; islands fine, 67c.; 
upriver coarse, 43c.; islands coarse, 32c.; caucho ball, 
43c. for upper, 4lc. for lower; cameta, 334c.; red 
massai, 53c.; centrals and Mexican, 41 to 424c.; 
guayule, 33 to 34c.; first latex, pale crepe, 60 to 614c.; 
smoked sheet, 603 to 6lc. 


Scrap Rubber 


The scrap rubber market shows the same differ- 
ence in quotations in the leading centers as was noted 
a week ago. This, in some measure, is attributed to the 
local demands. Here, for instance, there seems to be 
less call from reclaimers, and dealers are offering 
from 82 to 9c. for boots and shoes. Philadelphia 
dealers are paying 9c. for large lots. Trimmed arctics 
bring 63 to 63c. Collectors must pay at sufficiently 
lower prices ‘to make a profit when selling at these 
figures. 


How Workmen’s Compensation 


Works 


The shoe men of Kentucky are watching with much interest 
the smoothness with which the new workmen’s compensation 
law, effective August 1, last, is now operating in the state. During 
the period from August 1 to October 1 a total of 2,650 injuries 
were reported to the State Board on Workmen’s Compensation. 
Compensation has been awarded by the board in 150 cases. Only 
one contest case has developed, and in this case the claimant was 
unable to prove that the alleged accident occurred after the law 
went into effect. 
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Winner in a most 
unique contest is Donald 
Pope, the motorcycle 

marvel who has recently Donald Pope Motor cyclist the winner of race against Aeronaut 
defeated Domenjos, the Domenjoz at Readville. Popes fastest mile was 50 second 

man who taught Pegoud 

to fly in an exciting race 

between aeroplane and motor at Readville, Massachusetts. The} 
intrepid airman and the demon of the road circled the track that 
once resounded with the hoofbeats of pacers and trotters at pro- 
digious speed, but the motorcycle gradually drew away and for the time 
demonstrated the supremacy of the earth over the air. Pope’s fastest mile 
was done in fifty seconds. So the tutor of Pegoud, the marvelous French 
military aviator, had to yield the palm to Donald Pope, the winner. Such 
races as this test man and machine to the limit. Only merit and skill can 
win. In the Patent Leather competition conditions are similar, and in the 


never-ending contest the consistent winners are 


SterliieGolt  —- Sterliti’ Kid 


Bristol Patent Leather Co., Boston, Mass. 
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SAID RECENTLY -— 


“MY ADVANCE ORDERS FOR 
WHITE SHOES FOR SPRING 
ARE FOUR TIMES AS LARGE 
AS MY ENTIRE BUSINESS IN 
THEM LAST SEASON.” 


A PRETTY GOOD INDICATION OF THE 
POSITION OF WHITE IN SHOE STYLES 


“OSTEND 2” 


THE BEST WHITE FABRIC CLOTH 
FOR SHOES YET PRODUCED 


SMOOTH KID FINISH. 
STRONG AND FLEXIBLE 
NEAREST TO LEATHER IN LOOKS 


OVER ONE MILLION PAIRS 
OF SHOES MADE FROM THIS 
FABRIC SOLD THIS YEAR 
WITHOUT ONE COMPLAINT 


J. EINSTEIN, Inc. 


176 Wiiliam Street, New York 


BOSTON ST. LOUIS MONTREAL, CAN. 
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“The mark of quality is not always the 
imprint on the sole.” Marshall. 


The Marshall Shoe for men shows in service 
that its inside quality is in keeping with 
its outward beauty. 


“QUALITY MAINTAINED” 


C. S. MARSHALL COMPANY 
BROCKTON, MASS. | 
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VUUUUUEQUEAGUESCEERESQCCEOGEURCRSOOSORRRORECRUROGURGGURCRDGRENESS 


The New Style Arctic Buckle «SURE-LOCK” operates just exactly the opposite trom 
the old style. The Old Style Buckle goes UNDER the slotted plate. The New Style 
Buckle goes OVER the slotted plate and hooks down into it. - 


The Advantages of the Sure-Lock Buckle: No projecting ends to catch. A wire bolt, giving it great strength. 
It locks under all conditions. Cannot be clogged with ice, sand or dirt. A positive motion to unlock it. 
Can be unlocked with gloves or without gloves. Not dependent on its spring to keep it locked. Does not 
require the fingernail to open it. Has a smooth surface. Keeps its alignment. Very neat in appearance. 
Simple in operation. Greater adjustment than any other shoe buckle. 
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GALLUN’S 








AZTEC CALF 























A. F. Gallun & Son | 


MILWAUKEE, WIS. 


H. A. ELY, MANAGER 
11 EAST STREET, BOSTON,. MASS. | 








A VEGETABLE 
TANNAGE 


This leather is made as all 
things were at one time—not 
speedily, but slowly. We 
take time to give the tanning 
solution chance to penetrate 
the skin and thus produce a 
uniform, dependable leather. 


GALLUN AZTEC CALF has 


the advantage of a careful 
vegetable tannage. It is por- 
ous and consequently a ven- 


._tilating leather, ideal for 


Summer wear. The top sur- 
face doesn’t chip, but resists 
all abrasions. It holds its 
color and will not fade—it 
also takes a brilliant polish 
and holds it. 


Aztec Calf is but one leather 
of the Gallun Quality Line 


which makes better shoes pos- 
sible. 


Specify it and be sure. 
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THE WHITEST WHITE 


LEVOR GRAIN KID 


CHROME TANNED AND WASHABLE 


Makes a Beautiful Top and a Handsome Shoe 


STRONG AND DURABLE 


a7 MUST BE SEEN TOBE APPRECIATED <> 


is ee —9 Col ET 1 (0) —@ 
MADE OF CABRETTA SKINS 


Coy tl AY(@) bi Van Ol @ BET [or 


MANUFACTURERS 


GLOVERSVILLE,N.Y. 
NEW YORK: 88-90 GOLD ST. 


ST.LOUIS: LEATHER EXCHANGE BLOG BOSTON: 145 SOUTH STREET 
JOHNSON STEPHENS & PATTON LEATHER CO : 1 af a Cee 20) - on ol Vl oy-Uy im g 
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Griffin Dressings 


They speak for themselves. There is a Dressing for every shoe 
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FINE BRONZE FINISH) 


Griffin White Bag 
Powder poke 
Griffin’s White Kidine Made also in Light, Dark tiffin Shoe Bronze 
An effective and safe clean- and Pearl Gray, Brown, Is the Most Natural Griffi . Gl d Ki 
ing and whitening fluid Chamoise and Fawn. Bronze on the Market. — Cr azed Kid 
that cleans all white kid 7,90 Gross 65 Doz. Large size, $24.00 Gross pagers 
and white calf stock. $2.20 Doz. In Blue, Black, Light Gray, 
Small size, $18.00 Gross Dark Gray, Brown, Green, 


















Small eee Gross $1.60 Doz. Red, White, Ivory, Cham- 
’ agne 
Large size, $18.00 Gross cami caeedink 
$1.60 Doz. POLISHES 


Is to the Leather what 
Cold Cream is to the Skin. 
3-oz. Bottle in Beautiful 
Lithographed Carton. ~ 
Price, $16.00 Gross 
$1.40 Doz. 


Trace Maan 




















Griffin Suede Dressing 
A combination outfit to clean 
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Griffin Magical Powder 


One of the two accepted ways 
for cleaning colored suede, Nu- 
buck and nappy leathers. White, 
Light Gray, Dark Gray, Pearl, 
Brown, Chamois, Fawn. 


$9.00 Gross 80c Doz. 


and restore colored Nubuck, 
suede and nappy leathers to 
their original shade and state. 
Tampico brush and 314-0z. bot- 
tle. White, Black, Light, Dark 
and Pearl Gray, Brown, Navy 
Blue, Dark Green, Red. 


$17.00 Gross $1.50 Doz. 


Griffin Dull Finish Glycerine 
Paste 

It will not polish, but it gives to 

dull calf and kid shoes and tops 

that clean lustre that you find 

in new leather. 


$8.50 Gross 75e Doz. . 


WRITE FOR OUR NEW ILLUSTRATED CATALOG SHOWING COMPLETE LINE OF DRESSINGS. 


GRIFFIN MFG. COMPANY, Inc. 


69 MURRAY STREET 


NEW YORK 


CANADIAN REPRESENTATIVES, 


Canadian Shoe Findings and Novelty Co. 
2 Trinity Square, Toronto, Canada 
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FOR 


BOYS ana LITTLE MEN 








Boys’ $1.60 to $2.15 
L. M’s. $1.25 to $1.65 


SEND FOR 
COMPLETE 
CATALOG 


No. 51 


Boys’ Gun Metal Bal, Goodyear Welt, 
Invisible Eyelets, No Hooks, Newport Toe. 


1 to 6. 
Price $2.15 


40 Styles In Stock 


For Immediate Shipment 





ALSO A COMPLETE 
LINE OF ELK SHOES 
FOR BOY SCOUTS 











No. 74 
Boys’ Gun Metal Button, American Welt, 


Essex Toe. 1 to 6. 
Price $2.00 


No. 75 
L. M. Gun Metal Button, American Welt, 
Essex Toe. 8 to 13%. 


Price $1.55 
Be Sure And Let Us Send 


See Our Line ERICA You Prepaid 


SHOES 


MARSTON & BROOKS CO. 


HALLOWELL -_ =- - MAINE 
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SERVICE | 





| guaLity || || 

















FOUR CARDINAL oes 


that make 


NORWICH FIXTURES 


The standard to go by 
Catalog No. 19 


now ready. Send for your copy 


The Norwich Nickel & Brass Co. 
NORWICH, CONN. 


Salesrooms 











NEW YORK BOSTON 
712 Broadway . 26 Kingston St. 
| FINISH _ || ||ADAPTABILITY | 

















The Sane 


Trades Journal 


OF LONDON, ENGLAND 
Reaches every week the leading buyers of Boots and Shoes in 


SCOTLAND IRELAND 
NEW ZEALAND sane 
INDIA 


ENGLAND 
AUSTRALIA 

SOUTH AFRICA 
BRITISH WEST INDIES 


CEYLON BURMAH 


STRAITS SETTLEMENTS, etc., etc. 


American shoe manufacturers desiring foreign trade will receive valuable 
information by reading this weekly paper 


10 cents a copy $3.00 a year 


Advertising, Subscriptions and Samples, Address 


Franklin P. Shumway Co. 


453 Washington Street, Boston 


Ameriean Representatives for all 
Foreign Shoe Trade Papers 
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Jotel [a Salle. 


Chicago’s Finest Hotel 


on 





A few hours, or a few days spent at HOTEL LA SALLE 
afford a refreshing relief from the tedium of the business 
or pleasure trip. The most exacting guest finds his wishes 
anticipated, both in the essential comforts and in the 
finer points of service. 





We are familiar with the requirements of the Shoe Trav- 
eling Men;—with the assistance of our popular LA SALLE 
shoe racks at HOTEL LA SALLE, shoe men can display 
a line of 240 shoes in 18 feet, 160 shoes in 12 feet or 90 
shoes in: 6 feet of sample space. 


okies 















‘8 The central location—La Salle at Madison Street—puts 
you in close touch with the city’s activities. 





RATES 


One Person Per Day 


Room with detached bath, $2.00, $2.50 and $3.00 
Room with private bath, $3.00, $3.50, $4.00, $5.00 


Two Persons Per Day 


Room with detached bath $3.00, $3.50 and $4.00 
Room with private bath— 
Double room ’ . $5.00 to $8.00 
Single room with double bed $4.00, $4.50, $5.00 


Two Connecting Rooms with Bath 


| 
i 
i 
i 
| 
! 


So Tab tte ag ES att 


Ft ter agent 


Two persons ‘ ; . $5.00 to $8.00 
Three persons 4 : . 6.00 to 9.00 
Four persons : ‘ . 7.00 to 12.00 


1026 rooms—834 with private bath 


ae Ip Salle 


Chicago’s Finest Hotel 


Beso wanna 8 ts 





pal 


\ La Salle at Madison Street 
ERNEST J. STEVENS, 


Vice-President and Manager 


: Kee ee ‘ 
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Use A Perfect Button Fastener 


The Heaton-Peninsular Button Fastener Company have 
perfected an inexpensive and practical Button Fastener 
Equipment suitable for use in stores of any size. 

No Button Attaching Machine cutting wire from a con- 
tinuous coil can make a satisfactory “‘rust-proof”’ or finished 
fastener. 








Our Fasteners are a Finished Product 
attached by ; 
The Simplest Practical Button Fastener Machines Yet Devised 







Buttons of any size, shape, color or make attached quick- 
ly and perfectly with a finished fastener at every operation of 
the new machines. 








For detailed information 





ASK THE 


HEATON-PENINSULAR BUTTON FASTENER COMPANY 


GRAND RAPIDS, MICHIGAN 






7) a 


The Famous 


Shoe /or HEN 


Has behind it a reputation for fair dealing and sterling values that comes 
only with years of experience. 


“It’s a fine line of shoes,” you'll hear the traveling men say about Weber 
Bros.’ shoes, no matter whose shoes they sell. 


Goodyear Welts for men with a price range of $2.25 to $3.50—that’s the 
Weber Bros.’ proposition. Ask to see the line. 


WEBER BROS. SHOE CO. NORTH ADAMS, MASS. 


BOSTON OFFICE NEW YORK OFFICE KANSAS CITY, MISSOURI, OFFICE 
183 Essex Street, Room No. 305 436 Marbridge Building, 1328 Broadway 429 Ridge Building 
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Have You Tried 
Them With Your 
Trade? 

Fs canes on the 


feet; how they hold their 
shape and, for that reason, 


on 
~) 














Beer 94.50 how their style is preserved 
Ww ’s Welt Boot, White Delhi = B 375 K $4.00 
Calf, Touraine Last, Whole Fox, Lace, through a long period of Women's, Black Glazed Kid , Welt 
t. tati . it, » O- 
eskuetea Vem —- Pan a ag wear? These are vital fea- Height, "ial. i. Black Satin i 
Ser, Sve, Ee ae ea Fe Weta Goat ps Oo 1 
AA, 4 to 7; A. 3 to 7; B, 234 to 7; C, tures, — th your in- AA. 4 to 7; A, 3% to 7; B,C and D, i 
2 to 7; D, 246 07. vestigation. May we show — | 
you? i 


a ance aang 


A RET EE ee ee 





a 


B 0327 G $3.00 B 0308 W $2.85 B 3020 $3.15 

Women’s Welt Boot, Dull Calf, Women’s Welt Boot, Patent, Fair- Women’s Welt Boot, Patent, Belmont 

Brunswick Last, Mat Kid Top, Three- mont Last, Black Cloth Top, Three- Last, Black Cloth Top, 7-inch Height, 

uarter Fox, Button, Tip, 1 3-4 inch pagtes | Fox, Button, Tip, 1 3-4 inch Button, Patent Circular Fox and 

eel. B, 234 to 7; C, 214 to 7; D, eel. C, 2% to 7; D, 2% to 6%. Back Stay, Plain Toe, Leather Half 

2% to 1%; E, 2% to 6%. Louis Heel. B, 3 to 7; C, 2% to 7; 
D, 2% to 7. 


as 


These five in stock---also many others 


‘ 
j 
t 
4 
. 
: 
t 
4 
z 
i 
4 
i 


We offer prompt service on these and other stock shoes 
which you cannot afford to be without. Buy a line upon 
which you can build a solid reputation. 


nN Ret 


Utz & Dunn Co. — Rochester, N. Y. 


Los Angeles Office New York Office Denver Office 
319 Story Bldg. 200 Fifth Ave. 218 Charles Buildiug 
Los Angeles, Cal. Fifth Ave. Bldg., Room 405 Denver, Colo. 

C. G. McAtee, Rep. S. A. McOmber, Rep. Rice & Tiger, Reps. 








SLIT ATRL POE EET OGLE TS 








——* Y Soo 
SS Ser. === = se = ne =~ 


Qi as 
a 
= 


‘ ° DISTRIBUTORS OF 
WOMENS NOVELTY PFOOTWEAR 


138-140-DUANE ST.,N.Y.CITY. 


Distinctive Black and White Boots | 


On The Floor 




















— 


a 






































For Immediate Shipment 


STLES 718 and 717 with black"kid 
vamps and Colored NUBUCK 
tops are very new and popular. 


Styles 517, 516 and 2069 represent live siaple 
numbers at the old prices. Weshall never be able 
to duplicate these numbers at anywhere near the 





MADE with the New York 

snap and style that appeals 
so strongly to the fastidious 
woman dresser of today. 


























price. 


720—Patent Kid Vamp 


Kid Top, Lace Boot, Whole White Kid Top, B UTTON 
Foxed a * iP, as 
— Wood Hag Yo f above. B to D. Pearl Buttons. 
Plain'Toe. Ato D. Price $4.25 Price $4.50 
718—Black Kid Vamp, Brown 


716—Same style as above, 
with Imitation Perforated 
Tip. A to D. Price $4.25 


719—Black Kid Vamp, White 
Kid Top, BUTTON, Whole 


Nubuck Top, Lace Boot, Tux- 
edo Pattern, TURN Covered 
Wood Heel Steel Plate, Imita- 
tion Tip. Ato D. Price $4.85 





Foxed ttern, TURN Cov- 
ered Wood Heel and Steel 717—Same style as above, 3003—Black 3002 — Patent 
Plate, Plain Toe, Pearl But- with Gray Nubuck Top. A to Kid Vamp. Kid Vam Pi 
tons. A to D. Price $4.50 D. Price $4.85 White Kid White Ki 
Stock No. 516 Stock No. 517 op, Lace T ay MAS? 
Same ttern Genuine Ma- Ste — = y Wo a 
as 517 in _ hogany Calf 8- ee —- Heel, Plain 
Black Vici Kid, inch Lace Boot, H 1 Plei Toe,’ as 3003. 
Goodyear Goodyear eS 6a ae 
Welt. AtoD. Welt, A 20. . . 
Pri 00 Last. Ato D’ Price $3.50 Price $3.50 
oo Price 08.587 3001-Same 3000—Same 
a style as above, style as above, 
with Leather with Lea 
Louis Heel. A Louis Heel. A 
to le 
Price $3.25 





Terms—2% 10 days 


Wire Orders Collect 





Stock No. 2069—Finest Russia Calf 
pe tere Boot—a shoe of style and 
character to retail at $6.00. New Style 
Price $4.25 


Imitation Tip. A to D.. 








New Accounts 
Please furnish references 
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The leather market continues in an excited state, 
and while perhaps not so much business has been done 
during the last week as in the previous, still a goodly 


‘amount of business is being done and prices are . 


greatly unsettled. It is quite a question whether all 
buyers are paying such quotations as are given out. 
There is no doubt that some sales are being made at 
less than quotations, especially to regular customers, 
who are being cared for to as great an extent as possi- 
ble in preference to taking on new business even at 
slightly higher prices. The shoe manufacturers have 
come to the conclusion that they can get higher 
prices for their finished product and are therefore more 
willing to pay present rates than they have been in the 
past. In fact some of them are more than anxious to 
secure leather at today’s prices necessary to fill all 
orders which they have on hand, and are willing to 
purchase in advance of expected future business. 

Under the circumstances it is natural that prices 
should be firm and that those who have leather are 
quoting fully as high prices as they expect to get, and 
possibly a little higher, and every sale just now being 
made is the subject of a fairly considerably amount 
of bargaining before it becomes final. 


Sole Leather 


The sole leather market shows very little change 
during the past week. The demand is sufficient to 
take all which dealers have in stock and the majority 
of them are down to bare floors with orders ahead. 
Many tanners have more contracts on hand than they 
really desire considering the prices that they can ob- 
tain today which are quite a little higher than contract 
prices. 

No. 1 B. A. Hemlock has sold at 42c. with 40c. for 
good damaged and 35c. for poor damaged. 

Union sole is strong with the best backs quoted at 
67 to 69c., and some tanners charging 70c. for the best 
selection. Sole cutters are buying at current rates. 
Oak sole is very strong, the best bends selling at 74c., 
while backs are quoted at 69 and 70c. Belting butts 
are in more demand now that Oak backs are so scarce. 
and quotations run from 80c. for light, 76 to 78c. for 
heavy. All kinds of offal is well sold out with prices 
higher than ever before recorded. 


Upper Leather 


Every kind of upper leather is on the upward plane, 
but high prices do not deter buyers. The general con- 
clusion is that prices cannot recede and must advance, 
if not today, surely next week or next month. All sup- 
plies coming to market, if not already sold, are quickly 
taken, so insistent is the demand. Calf leathers are 
strong, with some dealers asking 60c. for colors and 
56 for black, in best qualities. White calf has advanced 
again, and is quoted from 70 to 80c., according to 
make and quality. Chrome side leather is quoted at 


THE GREAT NATIONAL SHOE WEEKLY 59 


The Leather Market 
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43, 41, 39c. and snuffed sides 37, 35 and 33c. Some 
ooze finish, in colors, is selling at 60 to 70c. a foot. 
Satins and kangaroo sell for from 22’ to 30c, a foot.. 
Wax splits are selling moderately for export and for 
home consumption, prices ranging from 16 to 20c. a 
foot. The demand for patent calf and colt, while not 
heavy, is still sufficient to absorb daily receipts, 
Patent sides of best quality are now quoted at 40c., 
with good sales in all weights. Patent kid selling right 
along, at recent advance. Sheepskins in good call at 
2c. advance over last week. 


Hides 


With the market still higher, there is somewhat less 
disposition, on the part of tanners to purchase. How- 
ever a considerable amount of business is being tran- 
sacted daily, as there is a steady demand for leather, 
and a feeling, ou the part of producers, that all leather 
they can make is salable at a profit. 

New England abbatoir steers and cows are in small 
offerings, and _ prices strong at last week’s outside 
figures, namely 24c. for steers and 23 to 23$c. for cows. 
No. 1 Ohio buffs have sold at 23}c. and are now held 
at 24c. Extremes quoted at 25c. to 25$c. Southern 
country hides are higher, the best Northern point 
hides held at 233 to 24c. 

The Chicago packer hide market is held so strong 
as to restrict free buying. Native steers have sold 
at 29c. and lights 28c. Some packers are holding out 
for 30c. and 29c., respectively. Light native cows are 
now quoted at 28c., and heavies at the same figure. 
Heavy Texas steers sold well at 27 to 27}c. 

Chicago packer calfskins are held at 40 to 42c. 
City skins sold at 38 to 384c., and are now quoted at 
40c., outside cities at 39 to 40c. New York city 
calfskin rates are $3.50, $4.00 and $4.45 to $4.50. 

Foreign dry hides are in active demand at advanced 
prices. Montevideos have sold at 39c., and No. 1 B. 
A. hides are held at same figure. But little doing in 
South American wet salted. 


Japan in Shoe Manufacture 


E. H. Gerry, chairman of the United States Steel 
Corporation, who recently returned from a four 
months’ trip through the Orient, said: “Japan is busy 
making clothing and shoes. She is even making shoes 
for the battle fields of Europe. She is becoming a great 
commercial factor.” 

Recently there was an exhibit in one of the large 
eastern shoe stores of a dozen pairs of riding boots 
made in Japan. For workmanship they could not be 
excelled the world over. They were made of the finest 
leather and put together with a craftsmanship hard 
to duplicate in America, and the price was so low that 
the merchant reaped a 60 per cent profit and still sold 
the shoes at the standard price for riding boots. 
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Ware “Ostenp” POoLisH 


ONE OF OUR BIGGEST SELLERS 


There is real style in this shoe. 


The cloth is bright and clean, very 
strong and flexible. 





Equally popular in 18 Last Stock W369 


with 11-8 heel---also $2.25 Women’s White Ostend Polish, No. 
9 Last, 8-inch Pattern, White Enam- 
el Sole and Heel. 151%-8 $9 25 
Louis, McKay Sewed ° 





MADE BY 


A. H. BERRY SHOE CO., PORTLAND, MAINE 





Where The Traveler Fares Well 


BOSTON 
MASS. 


David Reed - - - - - - Manager 
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More men are daily realizing the superior qualities of 
‘Konqueror’? shoes. You can benefit by retailing them. 
Thirty-eight ready to ship styles, $2.60 to $4.00. 


q 






















Stock No. 737 








Stock No. 738 























—Royal Last, 

Gun Metal —Royal Last, 
Box Kid Top, Colored Calf, 
Bal, Single Sole, Bal, Single Sole, 
l-inch Heel. 1-inch Heel. 
Widths A to D. Widths A to D. 
Sizes 5 to 11. 4 Sizes 5 to 11. 

Price $4.00 


Price $3.85 





NUMBER 737—738 
(Keep a ‘‘Konqueror” catalogue handy) 


THE PRESTON B. KEITH SHOE CO... 







NEW YORK OFFICE, Makers of Keith’s Konqueror Shoes for Men BOSTON OFFICE, 
Graham Building, 7 207 Essex St., 
(Campello Station) MASS. Sian tee 






Bien SS BROCKTON 


<Th, F j Py 
a i.scber- It is self-adjusting, so 
there is no time wasted 


Bunion Protector making them fit 





Your jobber will supply 





When a customer comes into the store with you. 

feet looking as does the right foot in the pic- When you cannot buy 

ture, send her out with feet looking like the through a jobber, order 

left foot in the picture. of us. eg 
You can do it and make money, and please “paSreeron™ SSI auwon aorECoR 
the customer by suggesting the use of the THE FISCHER MFG. COMPANY 
Fischer Bunion Protector. A satisfied cus- Sole Owners, Manufacturers, and Patentees 

tomer always returns. MILWAUKEE, WIS. 











PLAY SHOES and SHOES" 
FOR CHILDREN 


All Double Sole, Double Goodyear Stitched, with Welt—No 


Nails, No Tacks, Very Flexible, Best of Sole Leather 


BALS BLUCHERS 
5410—Tan LotusCf. 5510—Tan Lotus Cf. 
5411—Gun Metal 5511—Gun Metal 

5 to 8, $1.20 834 to 11, $1.40 

11% to 2, $1.60 
5414—Black Vici 5514—Black Vici 

5 to 8, $1.10; 8% to 11, $1.25 

11% to 2, $1.40 


SCHOOL SHOES 
BUTTON 


geen Lae E. J. RAMSEY & CO. PLAY suo 


se1a—Pate Te Teanther 671—Gun Metal 
in 
5 to 8, $1.20 8 1-2 to 11, $1.40 11 1-2 to 2, $1.60 407-413 East 91st Street 675—Tan Lotus Calf 


5614—Black Vici 
5 to 8, $1.10 8 1-2 to 11, $1.25 11 1-2 to 2, $1.40 NEW YORK 5 to 8, $1.05 8 1-2 to 11, $1.20 11 1-2 to 2, $1.35 
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Kid Button 


If you have reordered on 
kid boots, you know prices 
have taken a big jump. 
The prices of these shoes 
are only temporary and 
may advance at any mo- 
ment—- ORDER NOW. 


a ee ue -inch Black AA, 4%to8 A,4to8 i. ka ban 
tt 
Lontnae Half “Lea 7k m Stes C and D, 24 to7 — Half-Louis Heel, 


171 Last. Terms 30 days net $3.50 


$3.50 

IN STOCK IN STOCK 
( Rt A @ Coa, 

ROCHESTER,N.Y. 


ee 














OVERGAITERS 


One of the first questions asked now-a-days 
by the best qualified advertising 
space buyers is— 


“Ts Your Publication 





Now is the time to send us your order 
for these goods. All the latest Shades. 
CHAMOIS, WHITE, CHAMPAGNE, 
PEARL GRAY, LIGHT GRAY, ME- 
DIUM GRAY, TAUPE, LIGHT AND 
DARK FAWN, HAVANA AND GOLD- 


a member of the EN BROWN, BURGUNDY AND 


CRGCURDRUEGORREGRORORRRRERERERERERECCRECEORORCREGERRRRRRERERES 








PLUM. : 

Audit Bureau Women’s “Capitol” = 

3 6 and 9 Lamb's = 

of buttons. Wool and = 

* + 99 Quilted = 
Circulations ee Satin = 

5 6.7.8 Soles, = 
2 esi i Leggins, = 
= A publication holding membership in the and 10 S 
= Bed Socks i 
A. B. C. places its space selling on buttons. P = 
uttees = 

a true commodity basis part z 

, FELT CRETONNE KID AND OOZE 

The Boot and Shoe Recorder is the only SIESTA SLIPPERS. : 

i lication holdi ADDRESS = 

eel Se ee THE WILEY-BICKFORD-SWEET CO. 
membership in the Audit FACTORIES AT 5 

Bureau of Circulations 3 HARTFORD, Be te ae MASS. : 








I... scxanmsndaiwnsbnsteahmn sant dG Ui dNCGaiiaticalicaiieliale PTITTI 








Shoe Polishes 
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The remarkable and sweeping success of Whittemore’s Shoe 
Polishes is due primarily to its quality—then to the fact that 
we have stood back of dealers selling it, giving them every 
possible sales advantage through wide assortment and prices 
closely adjusted to quantity. 


Order from Your Jobber 


WHITTEMORE BROS. CORP. 
CAMBRIDGE, MASS. 








“GILT EDGE” 


The only: black dressing for 


Ladies’ and Children’s shoes {| 


that positively contains OIL. 
Softens and preserves. Im- 
parts a beautiful lustre. 


Largest Quantity 
Finest Quality 


Its use saves time, labor and 
brushes, as it Shines With- 
out Brushing. Always ready 
to use. 
kangaroo, etc. 


eee ee $24.00 


One of the first questions asked now-a-days hy the best 


qualified advertising space buyers is-- 


“Is your publication a member of the 


Audit Bureau of Circulations” 


A publication holding membership in the A. B. C. places its 


space selling on a true commodity basis 


Also for gent’s kid, | 
.] 












The Boot and Shoe Recorder is the only retail shoe trade 
publication holding membership in the Audit Bureau 


of Circulations. 
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THE THE 


Te SHOE RETAIL *5°° $6: $7: ReralL SHOE 


(THE accompanying cut 
shows one of our present 
































| Stock Styles. For Fall and 
STOCK Winter, 1916-17, a full line of 
STYLES STAPLE and BEST SELLERS 


“Carried in Stock,” and catalog 
of entire Stock Department 
proposition is ready for mailing. 
Make your request for a copy 
now. 


*“*THOMPSON”’ salesmen are 
on their territories with 


COMPLETE SPRING AND SUMMER 1917 
SAMPLE LINES 


Plumb full of “‘punch’’ and 
such ‘‘striking ideas’”’ as can 
be practically and effectively 
applied to shoe construction, 
linked up with strictly ‘‘high- 
” grade shoemaking”’ and the ” 

New Lasts same honest values that built New Lasts 
the *“*THOMPSON”’ reputa- Rialto 











Reno ti 
10n. 
Hilo ae *Combo 
Three new combinations—espe- : 
Rokway cially drafted combination pat- Gothic 
terns—brand new _ especially 
Hudson drafted glove-fitting Oxford pat- Ardsley 
*Winsor terns—sport shoes—novelties of *Apollo 
Stock No. $516 every description. 
(Unhronded) These are features of this season’s proposi- 
pg gg RB aed Gop. tion that help make it one that you can’t 
A Width, 7 to 10; B Width, 6 to afford to miss—nor buy your Men’s 
10; C and D Widths, 5 to 10. Fine Shoes, until you’ve seen what 
Suen O8.55 *Combination *“*THOMPSON’S’’ showing. *Combination 
Stock No. $512 
(Unbranded) 


Mahogany Russia Calf Bal, Clas- 
sic Last, Single Sole. A Width, 
7 to 10; B Width, 6 to 10; C and 
D Widths, 5 to 10... .Price $4.10 

















THOMPSON BROS., Inc. 


BROCKTON (Campello,) Mass. 


NEW YORK OFFICE BOSTON OFFICE CHICAGO OFFICE 
401A Flatiron Bldg. 60 South St., Rooms 63-64 35 So. Dearborn St., Room 406 
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No. 705 


Surpass Kid Mazie 
Jet Beaded 








Full Louis Heel, 49 Last 









AA 4 to 8 Ato D 2to8 
Price $3.65 
The Leading Seller of all our 
In-Stock Styles 





The pet of the factory 


The favorite of the trade 


“Whether ’tis hidden or whether it show 
Let the work be sound, for the Lord will know.” 





We make this little shoe by a special hand- 
turned process the best we know how. We 
take particular pride in it and have everything 
done toa nicety. The upper is of soft, lustrous 
Surpass Kid beautifully beaded in jet. The 
sole leather is of excellent quality and just the 
right weight and the heel is a light, graceful 
full LXV. A more consistent slipper would 
be hard to find. 


The MAZIE is a wonderfully good fitter, 
gives the foot a fine appearance and solves the 
problem for those who cannot Wear a low un- 
supported pump safely or comfortably. 


No. 705 is in stock ready for 
immediate delivery 


| HAZEN B.GOODRICH & CO. 
MASS. fe 


HAVERHILL, - 
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The most widely circulated book ever | 
printed for the shoe trade is the 


Shoe and Leather 


Lexicon 


(Copyrighted and All Rights Reserved) 


Now in its THIRD edition, enlarged and 


| revised, and printed from new type. Two {| 


big editions went rapidly, and it is still 


selling fast, for it is a book that every : 
seller of shoes will value for reference or 
extended study. It is a recognized au- 


thority in the trade, because of its de- | 


y pendable accuracy. It is compact, concise, § 
# pocket size, not a word wasted. Price, 40 


7 cents a copy, postpaid, or three copies to | 


one address for $1.00. Every member of {| 


| every sales force ought to have a copy. } 
w Send check (or stamps) with order to § 


| Book Dept., Boot and Shoe Recorder, f 


179 South Street, Boston. 


Same style of binding, same price, same [ 


useful completeness, our booklet on 


“Shoe Fitting” 


Mix your order, if desired, part “Shoe | 


Fitting,” part “Lexicon,” at the dollar rate 
¥ above quoted. 
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Buy these Stock Styles--Unusual Style Value 


These shoes at these prices are being ordered as fast as we can put them 


IN STOCK 


and if sold out before your order comes in you have yourself to blame for 
the delay. Protect yourself now against the rapidly advancing prices. 








B983 $4.7 B974 $5.00 SES FPR IT SPAY Oe Pe Ee $3.75 
8-inch Polish Boot, Gray Color ve 42 Toe White Washable Kid 8-inch Polish Boot, Our Latest High-Cut Polish Boot, made from 
French American Kid Vamp, hit Welt Light Welt Sole, One-Half Louis XV Cov- high-grade French American Kid over our 
Sole, Blue Vanity Heel. Widths A Tigh 4 to 7; ered Heel. Real class to this boot for early New No. 103 Last, Turn Sole and New 
A to D, 24 to 7. } se Hh wear. AA, 4to7; A to D, 2 to7. French Leather Louis Heel. Widths AA to 


D. Size 2 to 7. 





B972 $3.7 
B984 $3.15 BOGS 2... cc cccccsccvcsccese ice $3.75 The newest Boot for wearers of short Bag 
Gun Metal Polish Boot, 8 inches high, Per- Gun Metal Walking Boot, 8 inches bi high, Per- High Cut Polish Boot, made of high-grade 
forated Vamp. Imitation Tip. ae cn forsted amp. Imitation Facing and Tip, French-American Kid, Welt Sole and New 
Lire — Cuban Heel, Iris Last. A Medium Welt Sole, Cuban ‘am Our New French Leather Louis Heel, Iris Last. Widths 
2% to 7. 104 Last. AA to D, 2% to7. AA to D. Sizes 2% to 7. 


SEND FOR CATALOG SHOWING OTHER POPULAR STOCK BOOTS 


MOORE-SHAFER SHOE MFG. CO. 


NEW YORK OFFICE: Marbridge Bldg., BROADWAY at 34th St., JACK E. JESTER, in charge 
BROCKPORT, N.Y. 
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shoes are intended for dealers 


who cater to people who demand 
smart city lasts 


Stock No. 557 
GUN METAL CALF BAL 


A Wide Sizes 7 to 10 - 
B Wide Sizes 6 to 10 
C and D Wide Sizes 5 to 10 


Biltmore Last, $4.25 


Stock No. 605 
GUN METAL CALF BAL 
(London Smoke Buck Top) 


A Wide Sizes 7 to 10 
B Wide Sizes 6 to 10 
C and D Wide Sizes 5 to 10 


Biltmore Last, $4.75 


Stock No. 610 
BLACK KID BAL 
(Glazed Kangaroo Tip) 
A Wide Sizes 7 to 10 
B Wide Sizes 6 to 10 
C and D Wide Sizes 6 to 10 
Student Last, $4.00 


The above shoes are in stock, ready for immediate delivery. 


Stock No. 611 
GLAZED KANGAROO BLUCHER 
Wide Sizes 7 to 10 
B Wide Sizes 6 to 10 
ide Sizes 6 to 10 
Clyde Last, $4.00 


Stock No. 600 
No. 26 Mameaens RUSSIA CALF 


A Wide Sizes 7 to 10 
B Wide Sizes 6 to 10 
C and D Wide Sizes 5 to 10 


Biltmore Last, $4.50 

Stock No. 607 
No. 26 mts «<4 RUSSIA CALF 
(Red Neolin Sole, O’Sullivan Rubber Heel) 
A Wide Sizes 7 to 10 
B Wide Sizes 6 to 10 
C and D Wide Sizes 5 to 10 

Stag Last, $4.50 


Stock No. 606 
No. 26 —— RUSSIA CALF 


(Match Buck Ter). cuits 
izes 


A Wid 
B Wide Sizes 6 to 10 
C and D Wide Sizes 5 to 10 


Biltmore Last, $5.00 


Stock No. 602 
No. 16 COFFEE BROWN RUSSIA 
CALF BAL 
A Wide Sizes 7 to 10 
B Wide Sizes 6 to 10 
C and D Wide i 
Biltmore Last, $4.50 
Stock No. 555 
No. 14 RUSSIA CALF BAL 


A Wide Sizes 7 to 10 
B Wide Sizes 6 to 10 
C and D Wide Sizes 5 to 10 


Biltmore Last, $4.25 


You 


can have them branded or unbranded.---‘‘As you like it.”’ 


M. A. PACKARD CO. 
MAKERS 
BROCKTON, MASS. 


BOSTON, 60 SOUTH ST. 


NEW YORK: 
127 DUANE STREET 


CHICAGO: 
302 LEES BUILDING 
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In Centers of Shoe Manufacture « + +¢ 


MARKETS—STYLE DEVELOPMENTS— NEWS 














SOFT FELT 
CUSHION 
UNDER BALL 
OF FOOT 


SHOWS METHOD 
OF FASTENING 


A New Development 
in Shoemaking 



















SMOOTH 
LEATHER 
INNER SOLE 

‘HEEL TO TOE 


FOOT RESTS WITH 
COMFORT ON THIS 


Kid Polish Shoes Selected from the Line of A. H. Berry Shoe Co., Portland, Me. At the Left, Brogue Pattern, 8-inch 
Kid Top, Plain Toe, 153 to 8 Heel; at the Right, Plain Toe, 8-inch Kid Top, 11 to 8 Heel 


NEW YORK CITY 


Many Shoes Being Sold 


F The call for novelties in women’s boots is heavy and the com- 
binations especially the white and black, as well as the colored 
stocks, are an important factor. The call for black kid boots is 
also very strong. 

In the men’s lines the call for the cordovan bals continues to 
show development as the season advances, and. the total sales 
in the men’s lines is satisfactory, the bulk of them being in the 
duil calf stocks chiefly on English lasts and in bal patterns. 
There is a showing of buck tops in the men’s goods especially in 
the better grades, but few calls for patent leather save in the dress 
patterns. 

To Move to Larger Quarters 


Announcement has been made of the removal of the factory 
of H. Jacob & Co. makers of leggings and stitchdowns to a larger 
factory, and it is expected that they will be installed in their 
new building and fully under way by the first of the year. The 
present plant is on 72d Street, in this city, but the new location 
will be at Worth Avenue, and Penn Street, Brooklyn. The new 
factory is six stories of which they will occupy all instead of the 
two floors that they have at present in their New York head- 
quarters. 

This will give them a capacity more than twice that which they 
have at the present time in the New York plant,‘and the output 
will be along the same lines. This will not interfere with the work 
of their plant at Norwalk, Conn., where their stitchdowns and 
leather leggings are produced. 

In speaking of the present situation so far as overgaiters are 
concerned, one of the people of the house said a few days ago 
that the call was especially strong for white goods and the cham- 
pagne and chamois shades were also selling freely. All of 
these are wanted in patterns averaging nine inches, and the 
demand is so strong from all sections of the country that the 
matter of getting out sufficient stock to meet it is their principal 
problem at this time. 


The Coming of Cloth Tops 


A. member of one of the leading cloth houses of the supply 
trade in speaking of probable style trend during the coming 


Spring season said that it looks at the present time as though 
it would be a white and a white and black combination period. 
Of course this does not mean that there will be no sale for col- 
ored stocks, but that the white theme would predominate in 
women’s wear. 

Fabric will also be a very strong factor. Advance sales for 
Spring delivery of white fabrics indicate this. At present there 
is a strong development of business for colored cloth tops. Their 
own sales of colored cloths in gray, castor and brown shades, for 
the past three weeks has been greater than for the eight months 
that had preceded that time. 

A letter from a Paris correspondent that was shown the ‘“‘Re- 
corder” representative stated that a great many shoes of both 
colored and black cloth tops are seen at the present Lime and 
the trend in Paris is developing toward this topping. 


Chinese Novelty Footwear in America 


The padded felt sole slipper of China with its cloth top, highly 
embroidered, is a novelty that finds ready sale in many cities in 
the United States. For a boudoir slipper it has all the elements 
of comfort and it certainly is distinctive. It is interesting to note 
that a New York concern makes a specialty of importation of 
oriental footwear. This house, the K. M. Stone Importing Co., 
has just received its new line of samples, footwear novelties 
and mules for the holiday trade. 


PHILADELPHIA 


Trade Good and Prices High 


Good business in the retail stores and good prices, is a summary 
of the present situation here. An incident that occurred a few 
days ago in one of the good department houses is illuminating. 
The floor manager was approached by a salesman, and in answer 
to an inquiry said: “Will you please look down that bench?” On 
the row of settees in question were seated eleven customers. 
“The lowest price boot that is being asked for by any of these,” 
said the salesman, “is thirteen dollars, and from that the price 
ranges up to eighteen.” 

Although early Fall orders were over the average and goods 
have been coming into the retail stores with a fair degree of 
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The above style is respectfully _ 
mitted for your consideration. 
recommend that you play the vaiddle 
and both ends—$4—$5—$6—$7. 
Let our salesmen show you. 


THE DALTON COMPANY, Ine. 


Makers of Honest Value Shoes to Retail from $4.00 to $7.00 


Boston Office 
183 Essex Street, Room 405 


BROCKTON, MASS. 


New York Office Chicago Office 
651 Marbridge Building 1415 Great Northern Building 





Oct. 28, 1916 
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promptness, there is no overloading of shelves, and it seems 
at least with the majority of the retail people that the shoes are 
sold about as fast as they arrive, so that if anything the amount 
of shoes on hand is less than ‘usual rather than more. 


Philadelphia-and Wilmington Merchants Meet 


The October get-together meeting of the Philadelphia Shoe Re- 
tailers’ Association was held on Wednesday evening, October 
18th at the store of Charles Cleres, Ridge and Columbia 
Avenues. 

A special feature connected was the presence of several Wil- 
mington, Delaware merchants, members of the association of 
that city. They were present by invitation and expressed their 
gratification in being present. 

Albert Forster, vice-president of the Philadelphia: Association, 
presided in the absence of President Harper, but there was no 
formal program for the meeting nor was it conducted along 
parliamentary lines. The gathering was strictly a get-together 
one, and the discussion of trade matters was general. The 
matters of high costs of shoes, proper pricing in view of replace- 
ment values, methods of selling and the like occupied the time 
of the assembly and unquestionably benefit was derived 
from the relation of personal experiences in business. Mr. 
Cleres as host of the-occasion had provided luncheon and 
cigars. 

While no arrangements were concluded for the time and place 
of the November meeting, it was suggested that this: be held in 
the store of some one of the membership who may be located in 
the central business district. Due announcement of it will be 
made later. 

Settled in New Quarters 


The manufacturing departments of the new plant of the Baird 
Schober & Co. are now pretty well settled down, but there is still 
some work to be done in the office, counting and salesroom floor, 
and the mechanics are still busy here. When completed the 
offices will be numbered among the finest in the country. In the 
board rooms, private offices, and sample rooms mahogany panel- 
ing, ceramic art and oriental rugs combine to make a remark- 
ably handsome general effect. 

In speaking of the present work of the factory, Mr. McKeon 
said that their orders ahead are very heavy, and to continue the 
taking of business upon the scale that it has been coming 
into them will make it necessary further to expand the 
output. 

The Spring business shows that it will be an exceptional white 
season and they are having a great many orders also for gray 
kid and buck, while brown and fawn are evidently to be among 
the coming season’s leaders. 


Findings Business Hampered 


Overgaiters are very strong sellers in the findings field at the 
present time and they are wanted especially in white, gray and 
fawn shades. 

In the matter of foreign lines, orders have been accepted on 
the other side for certain specialties, but it is a question accord- 
ing to local finders just when the goods called for under these 
orders may be expected. In the items of heel plates, for example, 
it is almost impossible to get any of the foreign makes, and the 
domestic supply is scarcely adequate to take care of the in- 
creased business caused by the substitution of domestic for foreign 
brands. 

Sterling Shoe Co. Retiring 


The Sterling Shoe Co. of Williamsport has decided to retire 
from business, owing to the high cost and difficuty in getting stock 
and the plant will be disposed of. The factory was devoted to the 
making of stitchdowns, and had a daily output of about four hun- 
dred pairs. 
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Leather Market Going Up 


Statements from the leading leather dealers show that they 
believe that another advance in the cost of that commodity is 
to be expected. The latest increase is said to be due entirely to 
the fact that the British and French government have both 
entered into the South American hide market, placing orders to 
such an extent that it will amount to all of the present output and 
for six months to come this great invasion into the market has 
caused the price of hides to jump in unprecedented manner. 


Tanning 1000 Hides Daily 


The new tannery of Wilder & Co., which was erected in Wau- 
kegan, is at present putting out 1,000 hides per day and expects 
this to be increased to 2,000 within the next week, and to continue 
to increase until the maximum capacity of 5,000 hides per day 
is attained. The tannery has added materially to the town of 
Waukegan as well as the help it has added to the leather industry: 


Development of Specialty Stores 


Specialty stores are proving their worth more and more every 
day. Mr. Orth, the general manager of F. E. Foster & Co. of this 
city, has had this proven to him in the little store which he has 
for children in connection with their regular ladies’ store. Mr. 
Piper, who is manager of the Children’s Department, says that 
the growth of business simply shows what can be done when 
you devote all of your time to one idea,—in this case, special- 
izing in carrying the right kind of footwear for children. 


H. V. Stevens on the Road 


Mr. Howard V. Stevens, president of the Johnson, Stevens 
& Shinkle Shoe Co. of St. Louis, has spent the past week in Chi- 
cago, calling both on jobbing and retail trade. His trip will ex- 
tend through the Western cities, Minneapolis, St. Paul, Duluth, 


ST. LOUIS 


Another Boost in Wholesale Prices 


The interesting fact of the past week in the wholesale shoe 
trade has been the very general notification sent out from prac- 
tically all the houses of advances in nearly all the numbers carried 
in the various lines. This latest advance generally approximates 
10 cents per pair on men’s and women’s footwear, 5 cents per 
pair on misses’ and children’s shoes and 2% cents per pair on 
infants’ wear. The end, however, is not yet, as in addition to 
these general advances individual increases on special numbers 
are being made almost from day to day as leather conditions 
compel. 

The in-stock departments are shipping fill-in orders at prices 
at which original orders were placed, but only so long as supplies 
on hand. will permit. It is expected that before very long the 
fill-in shipments will also command an advance as the in-stock 
departments are replenished from the factories out of materials 
bought at sharp advances over the original prices paid. 


Collections Never -Better 


Collections from the retail merchants are also an interesting 
factor at the present time. Anticipations by some of the pessi- 
mists that the retailers would not be able to meet their bills 
promptly as they fell due are being overthrown and collections 
quite generally are being reported as never better. In some in- 
stances reports are being made of receipts as high as 100 per cent 
advance over the same period last year. More of the due datings 
fall in November and some of these are even being discounted, 
so that taking the territory all in all the indications now are that 
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“STYLE SHOES FOR SEVENTY STYLES 


STOUT WOMEN” IN STOCK 











Sizes 21-2 to 12 | | Widths AAA to EEE | 














SHOES THAT INVENTORY AT 100 CENTS ON THE DOLLAR THE YEAR ROUND 


TO RETAIL AT $3.50 TO $7.00 


SEND FOR SUPPLEMENT 
to CATALOGUE 


Showing 20 New Styles 
In Stock 


NO IMITATION SOLES 


SOLID SOLE LEATHER 
COUNTERS AND SOLE 
LEATHER BOX TOES 


TERMS: NET 30 DAYS. 





B9S—WHITE NUBUCK, 3-4 Foxed, 7- 
inch Top, Plain Toe, 14 White Pearl But- 
tons, 15-8 Leather White Half Louis Heel, 
White Edges, Crawford Steel Arch Support- 
ing Shank, riveted to Insole, Goodyear Welt. 
2% toll. E and EEE Widths (not carried 
in EE Width)........ Oy Fee: Price $4.00 


B94—WHITE NUBUCK, 3-4 Foxed, 7- 
inch Top, Plain Toe, ce, 15-8 Leather 
White Half Louis Heel, White Edges, Craw- 
ford Steel Arch Su pporting Shank, riveted to 
Insole, Goodyear Wott 2% to ll. E and 
EEE (not carried in EE Width) . . Price $4.00 





B96—BLACK GLAZED KID, 7%-inch 
Top, Whole Quarter, Plain Toe, Leather Half 
Louis Heel, Goodyear Welt. Counterpart of 
the MOST POPULAR SHOE on the market. 
We start where others leave off. 2% to 11, 





E and EEE Width (not carried in EE Width). aed > OC 
B70—BLACK GLAZED KID, Cloth top, Se eae 98.28 uk Maaal tees Eee eee ‘Plain Tee 
Circular Foxed, Button, Plain Toe, 13-8 Heel, SSS Ue Arnold Welt, McKay, 13-8 Hee! . 24% to 10, 
McKay. 2% to 10, E Width; 2% to 11, EEE E Width; 24 to 11, EEE Width (not carried 


eB EE 0. 6-05.0 « +- tem euee cle Price $2.60 


Width (not carried in EE Width) Price $2.35 
B56—Same as above in Button. . Price $2.60 





B88—SURPASS KID, Circular Vamp and B81—BLACK GLAZED -KID, Circular OF734--AbL gg pe By Saree 
Foxed, Fine Black Cloth Top, Lace, Tip, Foxed, Fine Black Cloth Top, 14 Buttons, Heel en wos Welt 216 ta 10, E Fidth: 
14-8 Heel, New Dress Last, Goodyear Welt. 13-8 Heel, Plain Toe, Goodyear Welt, 2% eel, er itch teat Pan. Bo ; 
2% to.10, E Width; 2% to 11, EEE Width to 10, E Width; 2% to 11, EEE (not carried a ‘ Price $3.15 
(not carried in EE Width)....... Price $2.69 “Ss << Sepeperasuacins? Price $2.75 Wt)... eee ee eee eee erences 


W. B. COON CO., Exclusive Manufacturers ROCHESTER, N. Y. 


Chicago: A. J. Bates Co., 328 W. Monroe St., covering Illinois, lowa and Wisconsin. 
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the merchants are going to be able to meet their obligations in 
much better shape than ever before and in consequence, must be 
having the Fall business of their lives in order to make their 
prompt payments. 


Preparing for Post-Bellum Trade 


It is understood that the European trip of Vice-president E. R. 
McCarthy, W. C. Joplin and George Coslow of the Brown Shoe 
Company is farther reaching than was at first thought. The en- 
tire European field is to be canvassed with respect to future op- 
erations and the reports to be made by these experts in manage- 
ment and manufacture will determine ‘the future policy of the 
company, which is prepared to go very heavily into the European 
field if conditions warrant it. The preparations will be along the 
lines of permanent business and not with any special relation to 
the war. The plans, if carried out, will look more to business 
after peace is declared and to the current requirements for the 
people not on the firing line. 


Shoeman Highliner on Subscriptions 


In a campaign which has been waged for the past week in St. 
Louis to increase the annual subscriptions to the Conventions 
Bureau, which is conducted for the purpose of obtaining national 
and other conventions for St. Louis, a shoe man led the list in 
the number of subscriptions obtained. R. D. Cortlett, city sales- 
man and entertainer for the Brown Shoe Co., signed up pledges 
aggregating an amount considerably more than the amount 
obtained by the next highest man in the campaign. 


Wholesalers Favor St. Louis as Convention City 


As a result of an invitation presented in behalf of St. Louis 
by Secretary Phil A. Becker, of the Geo. F. Dittmann Boot & 
Shoe Co., the Western Association of Shoe Wholesalers, which 
held its meeting last week, decided to hold its annual convention 
in St. Louis next year. At the convention just closed, another 
St. Louis man, William M. Sloan, of the McElroy-Sloan Shoe 
Co., was re-elected president of the organization. Committees 
are to be appointed and other steps taken for the proper entertain- 
ment of the association when it meets in St. Louis. 


Helping the Candidates 


The current presidential campaign has reached into the shoe 
trade in St. Louis, as a result of which political rallies are being 
held at noon at the various factories of the St. Louis concerns 
by both political parties. The managements of the various large 
manufacturing houses have consented to the holding of these 
rallies, thus giving the campaigners of the political parties a 
50-50 break and, in consequence, showing no favorites. The In- 
ternational Shoe Co., was the first of the companies to assent 
to these noonday rallies and they have been held at nearly all 
of the factories of this and other companies. 


Death of G. R. Cummings, Jr. 


Geo. R. Cummings, Jr., who came to St. Louis from New Eng- 
land and represented in this territory the New England Blacking 
& Stain Co., as well as conducted a manufacturing plant and a 
distributing agency for shoe manufacturers’ supplies, died at 
his home October 12, after a very brief illness. The funeral was 
held Sunday, October 15. Mr. Cummings was well known in the 
shoe trade in St. Louis and surrounding territory. He leaves a 
widow and one child. 


New International Factory Nearly Ready 


The machinery in the new factory of the International Shoe 
Company at Chester, Ill., is practically all installed and the 
management hopes to have the plant under way in a very short 
time. It will be devoted to the production of stitchdowns, for 
the most part, of all classes and grades and will have an initial 
production of about 1,500 pairs daily. It is under the superin- 
tendency of Lafayette Bean. 
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Porto Rico Representative Here 


E. F. Schlueter, Porto Rico representative of the Brown Shoe 
Company, has been in St. Louis for several days in consultation 
with the executives of the company and placing orders for his 
trade in the island. 


Moves to New Quarters 


The Wizard Foot Appliance Co., manufacturers of devices 
for the correction of foot troubles, has leased space on the eighth 
floor of the Leather Trades Building at Sixteenth and Locust 
Streets, tripling the size of the quarters which they have hereto- 
fore occupied. The change has been made necessary by the in- 
crease in the business of the company, of which H. S. Gardner 
is president and J. B. Rinehard vice-president. 


CINCINNATI 


Remarkable Business Developing 


During the past two to four weeks that the traveling salesmen 
for the local factories have been out soliciting advance orders for 
next Spring and Summer, they have booked a volume of business 
which has surprised the houses they represent. One of the very 
large concerns in this market claims to have booked during the 
past 15 days, one-fourth of its entire six months’ output, or a 
total of 125,000 pairs of women’s shoes. This concern predicts 
that it will be sold up by December Ist. Like reports have been 
received from nearly all the manufacturers which shows that this 
condition of the market is common to all, and that the demand 
for footwear at the present time is slightly exceeding supply. 

The problem confronting the manufacturers, that of finding in 
the market a sufficient quantity of leather of the proper grades 
from which to make up shoes being received on order, is not 
only a serious one, but one which is causing all the manufacturers 
some anxiety. All contracts for leather supplies are not being 
accepted by the tanners. Even where some of the manufacturers 
have been fortunate in placing contracts some months ago, 
deliveries are not always lived up to, or assured, due to the com- 
parative scarcity of the better grades of leather as compared 
to the demand from this and other markets. 


The Price Trend is Higher 


The wholesale ‘prices of footwear, according to some of the 
best thinkers in the shoe trade are not as high as they will be 60 
to 90 days hence. One of the very large manufacturers of women’s 
shoes said only last week, that in his opinion shoes 60 days hencé 
cannot be had at today’s prices, or for that matter, prices show- 
ing a 15 per cent advance. Some idea of the rapid rise of our 
wholesale prices of footwear in this market, can be gained from 
a statement of one of our largest producers of women’s footwear, 
to the effect that only two years ago his shoes at wholesale, 
averaged $2.85 per pair, whereas today they average $4.15 per 
pair with no more profit: to him. 


In the Retail Field 


Those shoe dealers of this market who handle men’s shoes re- 
port that there continues to be an exceptionally great demand for 
the dark tan or brown leather, especially among the younger 
business men. One merchant states that over fifty per cent of 
his business consists of his sales in tan shoes alone. 


An Idea in Store Equipment 


A new idea in calling the manager of the shoe department so 
that the department can retain its quietness—for quietness does 
add to the good atmosphere of the store, —is the placing of an 
electric light with a red or blue globe, in some conspicuous 
place in the department, such as over the wrapping counter. 
When the manager is needed the light is flashed. With 
this device the salesman can consult with the manager often 
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The popularity of “Just Wright” 
shoes with “NEOLIN” soles is 
revealed by our sales. 


You cannot do better than 
buy them for the customers 
they win and the profit they 
bring. 


Stock No. R143 
Club Last, Gun Metal Bal, Neolin 
Sole and Heel. Sizes: A and B, 6 to 
ii; Came D, Ste bl........5. $3.50 






STOCK No. R 143 











s 


“= 26 Styles at prices from $3.00 to $5.50 





Syast Wl 

















Every dealer in or 
prospective buyer of 
“Just Wright” shoes 
will do well towatch 
our ads. 


We cannot tell all we are do- 
ing or are going to do, all 
the time; but all comes out a 
little at a time. 


Stock No. R135 
Nifty Last, Gun Metal Bal. Sizes: 
A and B, 6 to 11; C and D, 5 to 11. 
$3.50 


oe No. R 135 E. T. Wright & Co. Inc. 


ROCKLAND, MASS. 
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about the price of shoes or concerning charge accounts without 
the customer knowing it. This new idea has been successfully 
demonstrated in the up-to-date shoe department of the H. & S. 
Pogue Co., by its manager, H. R. Rogers. 


Association Insurance Officers Meet 


A meeting of the officers and directors of the Mutual Fire In- 
surance Co., of the Ohio Retail Shoe Dealers’ Association, was 
called Thursday, October 19th, at Hamilton, Ohio, in the office 
of H. L. Krauth. The object of the meeting was to elect officers 
and directors of the Mutual Fire Insurance Company organized 
under the name of The Shoe Dealers’ Mutual Insurance Co. 
They also met to adopt the by-laws for the new company. Henry 
Hagemann, shoe merchant in Hamilton is the secretary and 
treasurer. 

Buyers in the Market 


Among the recent buyer in the market was W. W. Dickson, 
representing the Lennard’s chain stores, Bristol, Eng. L. H. Pol- 
lock, of the Pollock Shoe Stores, Asheville, N. C., was also a 
visitor of the market last week. 


LYNN 


Plan Your Christmas Fete Now 


A Christmas fete is to be had by Lynn. Plans for it are now 
being made by merchants. Very likely, merchants in all pro- 
gressive cities in the country are also planning Christmas fetes. 

Shoe merchants should make new records in sales this Christ- 
mas. Boots of women never were more beautiful, nor more 
costly, either; and never were so excellent for Christmas gifts 
as they are these days. 

With boots beautiful and useful, and retailing at $10 a pair, 
there is absolutely no excuse for the shoe merchant whining that 
the jeweler and the confectioner gets all the Christmas trade. 

There is every reason for the shoe merchant making a splurge, 
and showing and selling his goods this Christmas time. 


Last Trade Never Was Better 


Thomas W. Gardiner says that the last trade never was better, 
in his 40 years’ experience, than this year. Hedoesn’t mean 
merely volume of business, but that lasts are better made, and 
fit better. 

New Slipper Company 


Boudoir Slipper Co., 324 Union Street, makers of boudoir 
slippers, has been incorporated with Edward Morris, president, 
and Solomon Lemon as treasurer. 


Heels Sewed on 


A pair of boots, that Napoleon wore, recently displayed in 
Peabody Museum, Salem, has the heels sewed on with linen 
thread. The great emperor didn’t want nails sticking up in his 
heels. 

Hats and Shoes 


A. E. Little & Co. are showing in one of their Boston stores 
hats from Paris and shoes from Lynn. It’s a real millinery store, 
with hats and shoes for sale. 

Gaiter boots, with orange tops and black vamps, and white 
tops and black vamps, are shown. 


Solid Leather Heels 


Some customers of J. J. Grover’s Sons insist that the heels of 
their shoes be of solid leather. 


Dollar Leather 


It’s freely predicted in Lynn that fine upper leathers will sell 
at $1.00 a foot before January Ist. Already, some of them are 
selling at 80 cents. 
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Union sole leather sold last week at 70 cents a pound, or double 
the normal price before the war. 


Finer Colors 


Peabody tanners never were producing colors more beautiful. 
The shortage in dyestuffs has spurred them to develop new meth- 
ods of dyeing leather. They are doing things in dyeing that were 
thought impossible before the war. 


Buys Bath Shoe Company 


F. E. Willis, Lynn shoe manufacturer, and Nangle Machine 
Co. of Lynn, have bought the Bath Shoe Co., Bath, Me., and 
have moved it to Lynn. 


Custom Shoe Shanks 


The fitting of custom shoes is being carried to mighty fine 
points these days. Everett Dunbar made last week a pair of 
shanks, on a custom order. They were of Swedish steel, and the 
elevation of them was measured to 1-64 of aninch. They will be 
put in to a pair of custom made boots, for a man who wants to 
make sure that his arches will not fall. 


Want More Daylight 


The Lynn Chamber of Commerce has voted to approve of the 
daylight saving plan. Lynn merchants are wondering what would 
happen to business if they opened stores an hour earlier in the 
morning and closed them an hour earlier in the afternoon. 


BROCKTON 


Higher Prices Predicted 


A member of one of Brockton’s leading shoe manufacturing 
concerns, who recently returned from a business trip to several 
of the larger cities of the East, said: ‘‘A large majority of the 
dealers on whom I called recognized the price situation at its 
true worth and are paying advanced prices without argument. 
Here and there, however, I found a retailer who inquired if 
shoe prices would not be lower in the near future, and if it would 
not be worth while, for that reason, to postpone purchases. To 
such men I invariably replied, that there is no prospect of lower 
prices for shoes in the immediate or even distant future. Further- 
more, I said that they will pay more for footwear before they 
pay less and that, in my own opinion, prices will be higher in 
two or three weeks’ time than today. Under these conditions the 
merchant who has booked his orders for the next few months may 
consider himself a fortunate man.” 


A Visitor From Tennessee 


J. F. Jarman of J. W. Carter & Co., shoe manufacturers and 
jobbers at Nashville, Tenn., was in Brockton this week on a 
brief business visit. The firm of which Mr. Jarman is a member 
operates the only shoe factory in Tennessee. The product is ex- 
clusively men’s welts, with a daily output of about 2500 pairs. 


‘J. W. Carter & Co. are their own jobbers, making some 50 styles 


for factory stock only, and employing a large force of traveling 
salesmen. Mr. Jarman says this policy has proven successful 
and that the firm’s sales for the first eight months of the present 
year shows substantial gain over the same period in 1915. 


“The Boy Who Pegged Shoes”’ 


A booklet with the above title, recently issued by the W. L- 
Douglas Shoe Company, supplies some interesting illustrated 
information concerning President William L. Douglas, of this 
concern. From the age of seven years when as a boy he was ap- 
prenticed to an uncle to learn shoemaking, through various steps 
in his rise to a captain of the industry, and governor of a state, is 
a fascinating story of real life. 
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Model No. 472—The 
“Centana” Pump 
made with Paisley Kid 

uarter of Slate and 

aupe Shades and 
White Kid Vamp, Amo 
High Arch Last, Turn. 
Covered Heel to 
Match... . Price $5.00 










Model No. 462—Pat- 
ent Pump, Imitation 
Wing Tip, Leather 
Louis Heel, Marcelle 
Last, Welt or Turn. 
Price $3.10 





Model No. 463—Dull 
Kid Shemoga Pump, 
Leather Louis Heel, 
Amo Last, Welt or 
Turn.. ..Price $3.10 


The Red Cross line includes every 
worth-while style 


The Red Cross Shoe, properly represented in your prehensive range of lasts, patterns and materials, 

store, will meet every style demand of your cus- including— 

— The New Paisley Kid Boots 

It will enable you to concentrate your buying—instead This exquisite material is arousing enthusiastic 

of being compelled to turn “here, there and every- comment everywhere. It is made up in a number 

where” for this or that style. of beautiful combinations, three of which are illus- 
: “2 . . trated here—469, 471, 472. Paisley Kid Boots, 

It will attract new customers into your store, be- displayed in your windows, will make sales for you. 


cause it offers distinctive and original style ideas 
which women will not find elsewhere in your town. Perhaps no one has as yet secured the Red Cross 
Accredited Agency in your town. Shall one of our 


The new line for Spring covers a wonderfully com- representatives show you the new line for Spring? 


The Krohn-Fechheimer Company, Cincinnati, Ohio 


Model No. 471— ed i 0S§ 
Beautiful extra High 


Lace Boot, with Vamp 
of Patent Leather, Top 
with Paisley Kid Leaf 
Design in a combina- 
tion of Slate and Taupe 
shades, So-Sha High 
Arch Last, Welt or 
Turn, Covered Heel to 
Match... . Price $6.50 























/ ee 
éa 4, . ra ig’ ce Boot, 
be wany tor Blue Paisley Kid Vamp 
and Quarter, Top the 

Trade Mark same, with Light Gray 
Web Design, So-Sha 

—— Arch Last, Welt 
or Turn, Covered Heel 
to Match. . Price $6.25 


Trade Mark 
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A Pictorial Business Story 


Among the pictures shown are the house in which the Douglas 
boy pegged shoes; the various factories in which he has done 
business for himself; the present large plant of the W. L. Douglas 
Shoe Company in this city; reproductions of advertisements; 
also pictures of Mr. Douglas in youth, middle age and at his 
present vigorous later life. Frank L. Erskine, publicity manager 
of the Douglas company, compiled this booklet, which will be 
widely distributed among the trade. 


Box Toe Business Sold 


Garrett Drislane has sold his box toe manufacturing business 
to Claude B. Thomas of this city. «Mr. Drislane has been en- 
gaged in manufacturing box toes for nearly a quarter of a cen- 
tury and has during that time built up a substantial trade among 
shoe manufacturers all over the United States. He intends to take 
a rest from active business. Mr. Thomas is the son of the late 
Myron F. Thomas, formerly a prominent Brockton shoe manu- 


facturer. He has been connected with the leather trade for‘sev< - 


eral years and has an extended acquaintance among shoe man- 
ufacturing concerns. ; 


Shipments for 42 Weeks 


Up to October 21 the shoe shipments from Brockton factories 
for 1916 were 610,279 cases. This covers 42 weeks, and is Brock- 
ton’s fourth best record in shipments for that period. .In this con- 
nection the following figures compiled by Brockton ‘‘Enterprise”’ 
letter of trade interest: 


Total 

Year Date Cases Year 
1909 Sept. 11 606,000 844,000 
1910 Sept. 17 616,000 819,000 
1911 Sept. 30 616,000 785,000 


1916 Oct. 21 610,000 


HAVERHILL 


Dealer’s Profits on Fancy Styles 


Said a member of the trade: ‘““The merchandising of women’s 
fancy footwear offers to the wide-awake shoe dealer profit- 
making opportunities which are practically unlimited. I’ve heard 
women blame retailers for the increased cost of shoes. Of course, 
there’s nothing in that. He is to blame, however, if he don’t 
take advantage of his chances to make added profits on fancy 
styles. In a shoe store in another city a few days ago I saw a girl 
pay $10 for a pair of white buck boots which cost the dealer $4.50. 
Incidentally, she tried to get the boots for $8. but didn’t succeed. 
Now this might seem like an excessive profit. Yet under the 
present market and style conditions it’s nothing more or less 
than good merchandising.” 


A Leaf Out of the Milliner’s Book 


The frequent style changes which are going on in women’s 
apparel might send that pair of boots to the bargain counter 
almost over night. The wise merchant will anticipate on his 
fancy stuff the losses he is likely to have in handling it. The 
only way he can play safe is to get in products while the goods 
are fresh and the styles new. It is a satisfaction to learn from 
this and other similar instances which have come to our notice, 
that somé shoe dealers at least, are taking a leaf out of the mil- 
liner’s book and getting millinery profits on millinery footwear. 


Floor Goods Bring Good Prices 


Mention of return goods calls to mind the fact that just now 
the Haverhill shoe manufacturers-are readily disposing. of the 
few returns which come back and that they sell these not at a 
shrinkage of 50 per cent or more as in the past. Floor goods are 
quickly snapped up by visiting buyers, of whom there are many 
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at Haverhill factories every day. Formerly these buyers got 
bargains. Now these floor goods bring prices which represent 
to the manufacturer, not a loss, and frequently a profit. 


The Moral for Merchants 


One member of the local trade said on this point: ““The buyers 
who visit our factory actually bid against one another for our 
floor goods. I can sell almost any lot of such goods to the first 
buyer who comes into the factory. Or I can keep them until the 
next day and perhaps get 214 to 5 cents a pair more. So we're 
not in such:a hurry to dispose of floor stocks as in other days. 
The moral seems. to. be that-the merchant should hold on to 
goods which are appreciating in value over night—eh, what?”’ 


Discussed the Return Shoe Evil 


The Haverhill Shoe Manufacturers’. Association at a recent 
meeting informally discussed the question of returned shoes 
and the attendant factory losses. The present high market con- 


. ditions have caused dealers to have greater respect in general, 


for the goods they buy, with returns consequently reduced to a 
minimum. Nevertheless the association recognizes the practice 
as one which calls for reform. Incidentally the attention of the 
members and the trade generally is called to the paragraph head- 
ed “THE BACKFIRE OF RETURNS” which was published 
on the first reading page of the ‘“‘Recorder’s’’ issue of October 
14th last. 
Removed to Larger Quarters 


Le Bosquet-Moore Company, manufacturers of women’s turn 
boots and low cuts, have removed from their former location on 
Wingate Street to the factory quarters formerly occupied by 
Carleton & Hunt. In the new location Le Bosquet-Moore Com- 
pany, who have been in business in this city for the past five years 
have increased space available for the production of their goods. 
Mr. Le Bosquet looks after the selling end while Mr. Moore 
has charge of the manufacturing and buying. 


Retired From Business 


Carleton & Hunt, for many years identified with the produc- 
tion of misses’ and children’s shoes in Haverhill, have liquidated 
their interests and retired from business. 


BOSTON 


Boston Boot and Shoe Club 


One hundred and fifty members and guests of the Boston Boot 
and Shoe Club gathered at Hotel Somerset, Boston, Wednesday 
evening for the first meeting and dinner after the Summer recess. 
Following the dinner President Herbert L. Tinkham called the 
meeting to order and Secretary Thomas F. Anderson announced 
the election of the following new members: 

George M. Peabody, E. E. Taylor Co.; Ellis Gordon, Gordon 
& Berman; William J. McGaffee, Thomas G. Plant Company; 
Walter A. Brown, Thomas G. Plant Company; Frank C. Allen, 
Creese & Cook Co.; William E. Eaton, Mousam Counter Co.; 
Howard M. Dyer, Farnsworth, Hoyt & Co.; Roland N. Cum- 
mings, A. C. Lawrence Leather Co.; George B. Voorhees, Man- 


‘ning Sand Paper Co., all of Boston; Perley G. Flint, Fred F. 


Field Co., Brockton; Frank S. Farnum, Churchill & Alden Co., 
Campello; Harry M. Wheeler, A. G. Walton & Co., Chelsea; 
John R. Ayers, Andrews-Wasgatt Co., Everett; J. Wallace Allen, 
Knights-Allen Co., Haverhill. 

The following reception committee for the 1916-17 season was 
also announced: , 

W. Thatcher Hollis, Albert M. Creighton, H. B. Dillenback, 
Arthur L. Evans, Frank S. Farnum, Philip H. Fraher, J. W. 
Gitterman, Julius Hollander, Paul O. Krippendorf, Charles M. 
Lawrence, Edward Moll, Lincoln Righter, H. P. Wasgatt, R. W. 
Puffer, Fred Drew, Perley G. Flint. 
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Process Pat.] 
Aug. 19, 
1913 § 


Patented Jan. 12, 1915 


VULCO-UNIT 
BOX TOE 


The Proof of its Superiority is attested to 
by the fact that the largest shoe factories in the 
country have adopted the Vulco-Unit Box Toe. 


These shoe manufacturers have supplanted the 


old methods of box toe making by installing the 
Vulco-Unit System because it represents an ad- 
vance in shoe making, a better box toe, a better shoe. 


Retailers appreciating the greater serviceability 
of this box toe are now specifying the Vulco-Unit 
Box Toe in their shoe orders. 


The Vulco-Unit Box Toe is the ONE box toe that 
preserves the style of the last and is unaffected by 
either perspiration or water. 


Mr. Retailer---Insist upon your manufac- 
turer using the Vulco-Unit Box Toe in your 
shoe orders. 


BECKWITH BOX TOE CO. 


108 LINCOLN ST., BOSTON, MASS. 
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“South American Night’ was the title given the meeting, 
and the special guests were: 

Augusto Magnere, of A. Magnere & Co., Santiago, the largest 
shoe manufacturing concern in Chile; A. J. Simmons, Buenos 
Aires, Argentina; C. W. Robie, Boston, Manager American Ex- 
press Company; James W. Meloon, Managing Director United 
Shoe Repairing Machine Co., Boston; Professor Leon Campbell, 
Harvard University Observatory, Cambridge; Carl A. Lehman, 
The First National Bank, Boston; Thomas S. Blumer, National 
Shawmut Bank, Boston; Frank H. Bowers, Kidder, Peabody & 
Co., Boston; A. W. Little, Stetson Shoe Co., New York; Arthur 
B. Butman, Boston; Howard N. Cole, Manager Foreign De- 
partment, Rice & Hutchins, Inc., Boston; W. C. Dennison, Ad- 
vertising Manager, Rice & Hutchins, Inc., Boston; E. C. Sullivan, 
Secretary Salem Board of Trade, Salem, Mass.; Harry H. Olcott, 
Boston; Frederico Krebs of the “Boot and Shoe Recorder” Latin 
American Department. 

The evening terminated with a highly interesting illustrated 
lecture on South America by A. B. Squier, official photographer 
with the members of the Boston Chamber of Commerce party 
who toured South America in the interest of trade extension 
three years ago. 


zyeo. C. Howes Buys Summer Home 


Geo. C. Howes, manager for the Howes Bros. Leather Co., and 
well known in the Boston leather trade previous to his removal 
to St. Louis to manage the St. Louis house, has purchased a 
Summer home at Arcadia, Mo., which he will improve to a con- 
siderable extent. The property purchased embraces 85 acres of 
land in the famous Arcadia Valley together with residences and 
other buildings and is a most attractive spot. 


Regarding Last Week’s Trade Leaders 


In the group picture of members of the Executive Committee 
of the National Boot and Shoe Manufacturers’ Association and 
other members of the industry, there was an error in identifying 
President H. T. Drake of the Emerson Shoe Co., Rockland, Mass. 
as F. I. Sears of A. J. Bates Co., Webster, Mass. Mr. Sears was 
not amongst those pictured. 


New Addition to Leather Plant 


G. Levor & Co., Inc., for many years identified with the man- 
ufacture of Levor kid, are completing a second new addition to 
their factory at Gloversville, New York. This will be in readi- 
ness about November 1. President G. Levor of this house says 
in reference to the increased facilities: ‘‘We will be enabled to 
manufacture 700 dozen daily or an increase of 25 per cent over 
our present output. Our orders for white surpass anything we 
ever experienced. We have numerous telegrams and long distance 
phones daily, bringing orders and urging shipments, and every 
dozen of our white leather output goes by express. It will take 
us until February to fill existing orders on our white grain kid. 
We are also busy on Levor buck and the immediate future on 
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lems, particularly of a legislative nature. It stands as one of the 
leading organizations in New England and its good work om 
general business development has been going on for many years. 

The retiring president, John H. Corcoran, was presented with 
a watch, chain and charm and the principal speaker at the meet- 
ing was Charles S. Hamlin, president of the Federal Reserve 
Board. 


In Mr. Whitcher’s inaugural address he made the following 
remarks: 


“Our country, as well as all of its material interests, is con- 
fronted with the most serious condition with which it has ever 
been surrounded, and while business has enjoyed a large measuré 
of prosperity during the past two years, we will be confronted 
when this terrible war ceases with the readjustment which will 
tax the best minds of the country and the business world. : 

“The United States has grown to be a man among nations and 
must recognize its responsibilities and obligations to its citizens 
and to posterity; and just as business men realize the necessity 
of insuring against damage by fire, so should our country realize 
the greater necessity of adopting measures of protection which 
will insure us against attacks by other nations, and ample 
protection of our citizens both at home and abroad, in order that 
we may continue in the enjoyment of life, liberty and the pursuit 
of happiness, and we may well endeavor to aid in establishing 
a league of the civilized nations to insure the peace of the ans. 
and to enforce same if and when necessary. 

“As we are now entering a period of constructive, up- building 
legislation, we should concentrate our efforts in organizations 
like the Chamber of Commerce of the United States, our Massa: 
chusetts State Board of Trade, and our local Chambers of Com- 
merce and Boards of Trade to guide and direct legislation favor- 
able alike to both business and the public.” 


WINDOW DISPLAY FEATURES 
(Concluded from page 30) 











that specialty is most promising. Youll 
Addresses Wanted Happiness ” 
ar . : Ap; cprene 
Inquiries have come to this office for the addresses of the manu- Fe pend 
facturers of shoe waxes under the trade marked names of “Bi- \ Grestly 
tuma” and “Congo”. ¥ ‘hor Shoes 


We also have an inquiry for the name of the manufacturer of 
“Crocus Brick.” 


Frank W. Whitcher Elected 


President Massachusetts Board of Trade 


The annual meeting of the Massachusetts Board of Trade was 
held at Hotel Vendome, October 25. Frank W. Whitcher ofthe 
F. W. Whitcher Company, was elected president of the organ- 
ization for the coming year. This organization is made up of 
city and town boards of trade throughout Massachusetts, thus 


acting as a central and federated board to take up the larger prob- 


Number Four 


The large question mark in number four can be arranged in 


‘ back of window or attached to glass. In case it is put on thé 


glass interrogation point should be outlined only. If it is used in 
the rear of window the entire design can be painted on one panel. 
This design is connected to a card by a white tape. Card readg 
“Your health, ‘happiness, and appearance depend greatly on 
your shoes.” This suggestion could be used in a stocky window— 
building the display higher towards the corners, 
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FIVE NEW LINES IN STOCK 


COMFORT 
STYLE 
DURABILITY 


These new stock numbers will not be 
ready for delivery for 30 days. 





TRADE 





Prices subject to change without 
notice. 








STOCK NO. 293 STOCK NO. 294 
Paris kid polish, turn, 315 last, Paris kid button, turn, 315 last, 
= toe, -inch’ boot; 15-8 heel plain toe, 7-inch boot; 15-8 heel. 
AA WE............ Price $3.75 Bs cicbctvcede Price $3.75 





STOCK NO. 497 STOCK NO. 498 STOCK NO. 496 
Paris kid button, flexible welt, Polish kid button, flexible welt, Paris kid polish, flexible welt, 657 
cloth top, 240 last; 12-8 heel, q- cloth top, 315 last, —_ Rest: last. A combination model— 
inch boot; stock tip. #4 to E. 15-8 heel, ” plain toe. AA to ball 2 widths fuller than instep; 
Price $3.50 Price $3. 50 14-8 heel, stock tip, 7-inch boot. 


AAAA to AA, = to A, AA to 
B, A to C, B to D 
Price $3.75 








ESTABLISHED 1865 


J. J. GROVER SONS 


Lynn, Mass. 
NEW YORK BOSTON 











GROVER 


COMFORT 
Struzr sill 
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THE IDEAL 
SKATING SHOE SOLE 


A manufacturer of sport shoes who makes 
more skating boots than most any other 
two factories, uses RUBBER KROME 


soles exclusively in his skating boots. 


He’s tested and satisfied himself that 
RUBBER KROME is the soling} he 
wants. Why don’t you learn this valuable 
lesson? He finds it holds the screws 
for attaching the skates better than 
any sole he’s tried. 


RUBBER KROME is no imitation or 
combination of rubber and something or 
other. 


It’s pure old-fashioned LEA THER— 
tanned as we know how—better. 
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ee 
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It’s light, resilient, durable—in fact, ideal. 


Sample it and see for yourself. 


J. W. & A. P. Howard Co. Ltd. 


Corry, Pennsylvania 
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Eyelet Deep 


THE LACE SHOES CEASE TO BE 
NEAT OR DRESSY WHEN THE 
EYELETS FADE, CHIP, TARNISH 


THE WOMEN’S SHOE OF TO-DAY 
IS ESSENTIALLY AND ENTIRELY A 
DRESS SHOE. 

REFINEMENT OF APPEARANCE IS 
OF THE GREATEST IMPORTANCE. 
EYELETS ARE A MINOR FACTOR IN 
SHOE COST BUT ARE OF GREAT- 
EST IMPORTANCE IN MAKING SHOE 
VALUE. 


Insure the Permanency of Good Looks by Using 
Diamond Brand Fast Color Eyelets 


UNITED FAST COLOR EYELET CO, 
BOSTON, MASS. 
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A STYLE YOU NEED TO ROUND 
OUT YOUR,STOCK. 


IT IS ASUBSTANTIAL SOURCE OF 
REVENUE AND SATISFACTION. 


CHESLEY E- RUGG 


Men’s and Women’s Turn Slippers 


HAVERHILL, MASS. 


New York Office: W. B. Wynns Boston Office: 
Marbridge Bidg., 34th and Broadway 89 Bedford Street A 
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BLACK KID LACE, WHITE KID TOP 



















No. R917... Price $4.25 
Plump Black Kid Lace, 
White Kid Top, Medium 
Recede Toe, Leather 
Louis Heel, Welt, Au- 
burn Last. 


No. R2146. . Price $3.25 
Same as above, McKay. 
C, D and E Widths. 


2% to 8. 


DARK GREY NUBUCK 


No. R933... Price $4.50 
Imitation Perforated 
Tip, Welt. 

No. R915... Price $4.25 


As above, in Dark Brown 
Nubuck Welt. 


No. R2143. . Price $3.75 
All Gray Nubuck 8-inch 
Lace, same style as No. 
R933, McKay. 


GUN METAL WALKING BOOT 


No. R1544. . Price $3.50 
Gun Metal English Lace, 
Dull Mat Top, Perfo- 
rated Tip, Vamp and 
Lace Stay, Welt. 


No. R1543. . Price $4.50 
Same in Mahogany Calf. 


No. R2145. . Price $4.00 
Mahogany Tan_ Calf, 
English. C to E Widths. 
Same as above. 















Keep Step 


—— Ve 


The Style! 


The Popular Boots 
Of the Season 


IN STOCK 


FOR 


IMMEDIATE 
SHIPMENT 


Widths 
A to D 
Sizes 
21% to 7 


Our footwear is beautifully - 


fashioned, and serves the 
requirements of dealers 
whose trade demands ex- 
quisite shoemaking, hav- 
ing a dainty touch of style 
and finish. 


Send for a Copy of Our 
Catalogue 


The Westcott Whitmore Co. 


SYRACUSE, N. Y. 


Specialists in Fine Footwear 





ALL WHITE KID 


No. R927... Price $5.25 
All White Kid 8-inch 
Knickerbocker Lace, 
Perforated Vamp and 
Foxing, Full Louis Cov- 
ered Heel, Gray Last. 
Ato D. 2% to 7. 


No. R928... Price $5.00 
As above, Havana 
Brown Vamp and Cream 
Top. 

No. R929. . . Price $5.00 
Same as No. R928, only 
White Kid Top. 


GREY KID WELT 


No. R9111. . Price $5.00 
Gray Kid Boot, Leather 
Heel. Made by Gray 
Bros. 


No. R9121. . Price $5.00 
As above, in Havana 
Brown Kid. Made by 
Gray Bros. 


No. R2142. . Price $3.75 


Same as R9111, in a Me- 
Kay. Bto E Widths. , 





GUN METAL, DULL TOP 






No. R903. . . Price $4.00 
Welt, Leather Louis 
Heel, Syracuse Make, 
Gray Last. 


No. R912. .. Price $4.50 
All Havana Brown 8- 
inch Lace, Leather Louis 
Heel, as above. 
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Changes in Business ‘i a & 


The Last Week’s Failures, Suspensions and Changes 


Failures 


Boston—Jerome & Block (218 Hanover St.) shoes, reported assigned for the 
benefit of creditors to Harvey Mintz, of Boston; with liabilities, $3,458, 
and assets, consisting principally of a new shoe stock, $4,921. 

Samuel Bell, shoes, reported asking general extension. 

Lawrence, Mass.—Eugene Fluett, Jr., shoes, etc., reported has filed a voluntary 
petition in bankruptcy, following a chattel mortgage of $4153 recently 
recorded on stock and fixtures. P 

Springfield, Mass.—Phillip E. Zich, leather and findings, reported assigned to 
Abraham H. Slavin. pean 

Lynn, Mass.—Allen-Foster-Willett Co., shoe manufacturers, reported in regard 
to the order of notice on receivers’ petition for leave to sell certain assets, 
and in regard to petition for dissolution of corporation, the receivers ap- 
pointed have filed their petition for leave to sell certain assets of the above 
company, and notice thereof was ordered to all persons interested to appear 
at the Equity Session of the Superior Court in uity, first division thereof, 
at Boston, yesterday, October 27, at 10 o'clock. : 

Clanton, Ala.—E. M. Pinckard, shoes, etc., reported petitioned into bankruptcy. 

Atlanta, Ga.—Louis Austern, shoes, etc., reported offering to compromise at 
35 per cent. 

_ Rothschild Co., shoes, reported meeting of creditors called for Oct. 
24 last. 

John Low Smith, shoes, etc., reported petitioned into bankruptcy. Re- 
pores’ = appointed. Schedules his liabilities as $13,748.33, and assets 
as $10,555. : 

Boone, Ia.—Wilson Dry Goods Co., shoes, etc., reported asking general extension. 

Chicago, Ill.—Kahn Shoe Co., shoes, reported meeting of creditors called. Re- 
ported offering to compromise at 25 per cent. Adjudged bankrupt and 
receiver appointed. i 

Jacob Mulis (1924 W. Chicago Ave.) shoes, etc., reported assigned. _ 

Louis Zide, shoes, reported has filed petition in bankruptcy, scheduling 
liabilities of $3357 and assets of $755. a P 

Jos. E. Sandner (1365 E. 55th St.), shoes, reported petitioned into bank- 


ruptcy. Lo ? 
Sterling, Il].—Sterling Department Store, shoes, etc., reported petitioned into 
ankruptcy. 


East Chicago, Ind.—Joseph Churilla, shoes, reported some time ago an in- 
voluntary petition in bankruptcy was filed against this party, and a later 
investigation developed that he had liabilities of about $4,000. Creditors 
are reported to be winding up the business. f 

Florence, Kas.—W. R. Chase, shoes, etc., reported petitioned into bankruptcy. 

Carlisle, Ky.—R. C. Oldham & Co., shoes, etc., reported receiver appointed— 
Stock sold. : : 

Bowling Green, Ky.—Greenberg & Co., shoes, reported petitioned into bank- 


ruptcy. we a 
Detroit, ich.—Howard Shoe Stores, shoes, etc., reported petitioned into 
bankruptcy. i 
Rayville, a Co-operative Store, shoes, etc., reported receiver 

appointed. : 
Itta Bena, Miss.—Chas. Posner, shoes, reported petitioned into bankruptcy. 
South Omaha, Neb.—W. H. Eckley (Loyal Shoe Store) shoes, etc., reported 
assigned to E. R. Lergh. 
J. F. Leary, shoes, reported assigned. . 
Freehold, N. J.—Clarence Blakeney, shoes, etc., reported compromise effected 
at 20 per cent. Ge 
Kinston, N. C.—J. Hirschfield Co., shoes, etc., reported petitioned into bank- 
ruptcy. Reported offering to compromise at 25 per cent. His liabilities are 
estimated at $9,753 against which there are assets including stock, inven- 
toried at from $4,500 to $5,000, with a market value of about $3,000; ac- 
counts receivable, $250; and cash, etc., $100. He claims an exemption of 


00. 
New York City—Martin Reinfeld (22 Ave. D.) shoes, reported assigned. 
Jacob Kornreich, 262 Delancey St., shoes, reported assigned. 
Annie Temmer, 21 West 34th St., reported assigned to Joseph G. Abram- 


son. 

Enfield, N. C.—J. Meyer & Co., shoes, etc., reported assigned. 

New York.—Berler Shoe Co., Inc., 287 Broadway and 517 Fulton St., Brooklyn, 
reported petitioned into bankruptcy. Liabilities and assets not given. 
Frederick W. Stelle appointed receiver, bond $2,000. 

Newark, N. J.—W. W. Archer, shoes, reported petitioned into bankruptcy. 
ae. eric I. Hertzberg, shoes, etc., reported offering to compromise at 

r cent. 

Celina, Ohio.—W. H. Anthony, shoes, etc., reported petitioned into bankruptcy, 
scheduling assets of $31,182, and liabilities of $36,654. 

Manchester, Ohio—M. A. Ruggles, shoes, etc., reported embarrassed. 

Toledo, Ohio—Howard Shoe Stores, shoes, reported petitioned into bankruptcy. 

Edwardsville, Pa.—Frank Hyman, shoes, etc., reported petitioned into bank- 
ruptcy. 

Monessen, Pa.—J. D. Snitzer (David Snitzer’s) shoes, etc., reported meeting 
of creditors called for October 25, last. 

Pineland, Texas—Downs Bros., shoes, etc., reported petitioned into bankruptcy. 

Ogema, Wis.—C. G. Engstrand Co., shoes, etc., reported assigned. 

Camden, S. C.—Levkoff Bros., shoes, etc., reported petitioned into bankruptcy. 

Hartsville, S. C.—Levkoff Mercantile Co., shoes, etc., reported petitioned into 
bankruptcy. 

Hico, Tex.—Bentley py Goods Co., shoes, etc., reported first meeting in bank- 

o 


ruptcy to be held vember 1. 
Changes 
Boston—Nelson-Berlin Shoe Co. (25 Albany St.) wholesale shoes, reported liqui- 


dating. 

Lake & Co., Inc., under date of Oct. 7 last, filed an official certificate 
stipulating as follows: Voted, To change the name of the corporation to 
Thomas, ke & Whiton, Inc. Voted, That the capital stock shall be 
$40,000, divided into 150 shares of common stock, par value $100 per share; 
250 shares of preferred stock, par value $100 per share. 

Nicholas Isaacson, Est., shoes, etc., sold out to B. & G. Shoe Co. 

Supple Shoe Co., name will be changed to that of Bradley Shoe Co. and 
located in new quarters, 115 Essex St., ber 15. 

Haverhill, Mass.—Murray-Quimby Shoe Co., shoe manufacturers, name 
changed to the Horace W. Murray Co. 

Lynn, Mass.—Boudoir Slipper Co., Inc., shoe manufacturers, incorporated with 
authorized capital of $5,000. 

Peabody, Mass.—Pearse Leather Corporation, leather, incorporated with au- 
thorized capital of $10,000. 


Worcester, Mass.—Bancroft_Shoe Supply{Co., manufacturers,f{incorporated with 
capital of $10,000. 
Brockton, Mass.—Brockton Direct Shoe Co., general wholesale and retail shoe 
and rubber business, incorporated with authorized capital of $25,000. 
Dowdy Co., box manufacturers, incorporated with capital of 


$5,000. 

New Bedford, Mass.—D. Stone & Co. (1107 S. Water St.) shoes, succeeded by 
D. Lumiansky. 

Colorado Springs, Col.—Ben Rosenberg Clothing Co., shoes, etc., succeeded by 
Phil Packer. 

Boulder, Col.—Boulder Cost Store Co., shoes, etc., succeeded by Hogsett & Co. 

San Francisco, Calif.—Friedman & Son, wholesale shoes, recen.ly commenced 
business here. 

Barnesville, Ga.—Aronson & Silver, shoes, etc., dissolved by Solomon Silver. 

Talbottom, Ga.—Aronson & Silver, shoes, etc., dissolved partnership, succeeded 
by Sam Aronson. 

Atlanta, Ga.—Saul Bros., wholesale shoes, reported liquidating. 

Huntington, Ind.—J. H. Heagner, shoes, succeeded by Zeller & Meyers. 

Muncie, Ind.—Merz-Roberts Shoe Co., name changed to J. L. Merz Shoe Co. 

Jefferson, Ga.—Richardson Bros., shoes, etc., succeeded by I. W. Rogers. 

Cedar punite, Ia.—Iowa Mercantile Co., shoes, etc., stock sold to Philip Leib- 
sohn. 

Kalona, Ia.—J. E. Hesselschwerdt & Co., shoes, succeeded by Peter Conrad. 

New Sharon, Ia.—Day & Lecocaq, shoes, etc., sold out to Boatman Son & Co. 

Braidwood, Ill.—A. J. Matone, shoes, etc., succeeded by A. H. Matone. 

Chicago, [ll.—Schmidt & Meyer, (2142 Southport Ave.) shoes, out of business.. 

Coin, la.—Maier & Null, shoes, etc., sold out to —— Kelley. 

Pawnee, Ill.—Blankenship & Snyder, shoes, etc., dissolved partnership—J. L. 

Snyder retires. 

Mitchellville, Ia.—L. H. Battles, shoes, etc., sold out to J. E. Lynn. 

Fairbury, Ill.—N. L. Wann, shoes, etc., closing out. 

Princeton, Ky.—Haufman & Goldnamer, shoes, etc., have announced a cost 
price sale, and further that the sale means the dissolution of the partner- 
ship, the stock being valued at $30,000. 

Mt. Sterling, Ky.—Brunner Shoe Co. stocks, of this city, recently closed, were 
sold at public auction for the sum of $1,475 to a Philadelphia concern, there 
being five bidders, and a good sum realized. The lease, which has until the 
first of the year to run, was bought by J. H. Brunner, head of the shoe 
company, for $80. The concern has paid about 98 per cent of its indebted- 
ness. 

Louisville, Ky.—Crutcher & Starks, shoes, etc., J. W. McGinn retires. 

Augusta, Me.—The American Button and Fastener Co., incorporated with 
authorized capital of $1,900,000. 

Thief River Falls, Minn.—Korstad Bros., shoes, etc., sold out to L. Gill. 

Humansville, Mo.—Fred Tuttle, shoes, sold out to T. H. Olinger. 

Sayreville, N. J.—J. Cekiersky, shoes, etc., reported sold out. 








Two Popular Styles From 
The Line Best Adapted To 
Requirements of the Ex- 
acting Dealer— 








BURDETT’S 
Safe-Tread 
SHOES 














Steek No. 34 
Kid Button, Patent Tip, Set 
and Spring Heel. 1 te 5; 4 
to 8. 


Stock No. 7 
White Calf Top, Patent Vamp 
and Foxed Button, Set and 
Spring Heel. 2 to 6; 4 to 8. 


REPRESENTED BY 
Cc. H. DANIELS M. E. SMALL 
Lees Building, Chicago 127 Duane St., New. York 





BOSTON OFFICE FACTORY 
207 ESSEX ST. LYNN, MASS. 


BURDETT SHOE CO. 


Send For New Catalog 
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Classified and Opportunities Department © 


“Recorder” rates for space less than one-eighth 


page per issue: 


Space 1 time 7 times 13 times 
1 inch $4.00 $3.00 ° $2.75 
2 inch 8.00 6.00 5.25 
3 inch 12.00 9.00 7.75 
4 inch 15.00 12.00 10.00 


26 times 52 times 


OSITIONS WANTED: Three cents per word for 
each insertion. i 
sixty cents. 

five cents per word for each insertion. 
amount accepted, One Dollar. Ads under this head- 
ing will be received up to 5 o’clock Tuesday, P. M. 
When advertisers desire answers to come in care of 
this office, twelve words must be allowed in each ad- 


Minimum amount accepted, 


For other ‘““Want’’ advertisements, 


Minimum 


When advertisers desire re- 


plies forwarded direct to their address, each word of the 
address must be counted in the advertisement and 
paid for accordingly. Answers to ads must be sent 


$2.50 $2.00 

4.75 4.00 vertisement for address. 
7.00 6.00 

9.00 8.00 under letter postage. 


Payment in advance is required, except when regular advertisers, as amounts are too 


SALESMEN WANTED 


small to open accounts 


HELP WANTED 


FOR SALE 





ALESMEN WANTED for a well-known line of 
boys’ McKay and American welt shoes on 
commission basis. Stock proposition. Territory 
open: Philadelphia, Eastern Pennsylvania outside 
of Philadelphia, Washington, Maryland, Delaware, 
ew Jersey, Kentucky, Ohio, Illinois outside of 
Chicago territory. A good line with established 
trade. Live wires wanted. Address A732, care 
Boot and Shoe Recorder, 207 South St., Boston, 
ass. 
¥ OOD RETAIL SHOE SALESMAN WANTED 
Answer quick. Weiler Bros., Portland, Ind. 
IDE LINE SALESMAN WANTED—Western 
and central territories open. High-grade 
union-made men’s, boys’ and youths’ work shoes— 
commission basis. Address A729, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 
ETAIL SHOE SALESMEN-—State age, ex- 
perience, married or single, salary expected, 
etc. Men from small towns preferred. Apply in 
own handwriting. C. E. Petot, 20 Wellesly St., 
Cleveland, Ohio. 


6% Commission 
6 per cent commission 


Wanted men to handle our line 


of women’s novelty goods in the fol- 
lowing towns; to use the same as a 
basis to work surrounding territory: 
Columbus, Ohio; New Orleans, At- 
lanta, Philadelphia, San Francisco, 
Los Angeles, Portland, Spokane, Se- 
attle, St. Paul, Minneapolis, Kansas 
City and Omaha. Address A704, care 
Boot and Shoe Recorder, 207 South 
St., Boston, Mass. 




















DO YOU KNOW THE SHOE BUSINESS? 


A prominent trade journal has an opening 
for a young man who has been studying the 
shoe business. The duties are pleasant, with a 
big opportunity for the future. Position neces- 
sitates some traveling and editorial work. 

Write a letter giving full particulars concern- 
ing your past work, age, etc.; also a short story 
on some particular incident that has happened 
during your store experiences. Address A731, 
care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 























POSITION WANTED 


OUNG MAN, twenty-four years of age, with 
four —_ experience in the retail business, is 
desirous of becoming connected with a shoe manu- 
facturer, with the view of entering the sales depart- 
ment. Address A728, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 


OSITION WANTED—Have had extended ex- 

perience in jobbing line, in capacity of buyer 

and manager, supervising selling force and em- 

loyees. ill accept subordinate position Open 

or connection anywhere. Address A717, care 

= and Shoe Recorder, 207 South St., Boston, 
ass. 














MANAGER WANTED 


( FFICE MANAGER, familiar with cost and all 

other departments, assist in getting up new 
styles and samples, and take care of salesmen. 
State experience you have had along these lines. 
Address A730, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 








OR SALE—One multiple 6-drawer National 

cash register for shoe store. G condition. 

Reason for selling—too small. Roy E. Stevens, 
Ottumwa, Ia. 


OR SALE—One of the best shoe stores on 
_Main St., in Vincennes, Ind. Doing a good 
business. G reasons for selling. Address A712 
care Boot and Shoe Recorder, 207 South St., Bos- 
ton, Mass. 
OR SALE—Six oak bicycle ladders, 135 feet of 
track, <a with fixtures to match. All in 
a — hrockmorton Boot Shop, Michigan 
ity, Ind. 














LINE WANTED 








WANTED TO PURCHASE 





ANTED—By resident salesman, line of white 

canvas shoes for Louisville and _ vicinity. 

Established trade. Best of references. Salesman, 
325 West Market St., Louisville, Ky. 


ALESMAN WANTS LINE—Experienced sales- 

man, with wide acquaintance among leading 
buyers throughout the country, is desirous of se- 
curing a strong line, preferably women’s shoes, for 
Eastern or Middle Western territory. Thoroughly 
familiar with style egning and cost figuring. Best 
of references furnished. ddress A727, care Boot 
and Shoe Recorder, 207 South St., Boston, Mass. 


INE WANTED for wholesale trade, com. 
mission hasis, women’s, misses’ and chil- 
dren’s popular price McKays, or women’s only, 
from a progressive factory able to handle largest 
—- am now selling other goods. Address P.O. 
ox 2626, Boston, Mass. 














FOR RENT 





Do You Wish To Retire or 
Sell Your Surplus Stock? 


Don’t Sell Until You Get Our Offer. 


We have the largest outlet and pay the 
best prices for shoes. re 
large. Short term leases taken. m- 
municate with us, and we will send rep- 
resentative. Established 1889. 


VAN PRAAG & COMPANY 
15-17 Greene Street, New York 
The largest cash buying concern of every 


class of merchandise in the country. 
Telephone, Spring 2248-9. 








OR RENT—In new modern building, room 

suitable for shoe store; best location in city of 

7,500. Rent, $60 per month. For particulars ad- 
dress Bettelheim Realty Co., Brookfield, Mo. 








FOR SALE 


For Sale 


Factory Equipment complete to 
make a line of Infants’ and Chil- 








dren’s Turn Shoes. Consists of 
Machinery, Lasts and Patterns to 
make 1000 pairs per day. 

Address A732, care Boot and Shoe 
Recorder, 207 South St., Boston, 


Mass. 














Highest Cash Prices Paid 
for entire shoe stocks. We also buy 
your surplus or slow sellers. Quanti- 
ties no object. Retail or wholesale. 
Short term leases taken off your hands. 

Wire or Phone us 
Correspondence Confidential 
Established 1890 


GLAUBERG & CO. 


520-522 Broadway, New York, N. Y. 


We also purchase clothing, 
Lotti Aw mgd ayo 














Job Lots of Shoes & Leather 


Are Sold through the 
Recorder Want Ad Page 


5 CENTS A WORD 
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WANTED TO PURCHASE 








Do You Wish to Raise Cash Quick? 
Entire or jus stocks of shoes, 7 
er vg . 
or 6) cash. 
taken off yo ranay teow my Retail 
BEFORE | ay oe WRITE. U: 
Communications Strictly Confiduntial 
Brooklyn Fucchosis Syndicate 


FRANK WALKE eriter 
610 BROADWAY, BROOKL N, N.Y. 
Tel. 2328 Willi 











Retailers --- Manufacturers 


Surplus Shoe Stocks 
SLOW SELLERS 
HIGHEST CASH PRICES PAID 
Drop a Line to 


A. M. SACKS 


19 Albany Street Boston, Mags. 


CASH PAID 


for shoe stores or surplus stocks of shoes 
or for other merchandise. Leases taken 
ever. We will send a representative to 
investigate and make offer upon request 


Max Kalter Mercantile Co. 
] 106 Grand St.,New York City Phone,Spring 9413 

















SELL US YOUR SHELF WARMERS 
We will at any time buy 10 to 100,000 pairs of 
shoes, Factory oa surplus lots, Old Fash- 
ioned Shoes, Entire yo Wholesale Stocks, 
Retail Stores, etc. e have an unlimited ex- 

rt outlet—you can realize best price by deal- 
ing direct with us. Also buy merchandise 
stocks of every description small or large, new 
or old style. Gheeweasenss confidential, in- 
stant attention. Est. 1 








New York Export Purchasing Corporation 
42 Lispenard St New York City 











MISCELLANEOUS 


TORE LADDERS 


With Noiseless Cushion Tire 
Rolling Trolleys 
EX Eccnomize every inch of wall space by making 
’ shelving clear to ceiling accessible 








All Mercantile Lines 














B. W. own, Pres. 
W. G. DONALD, Vice-Pres. 
F. E. JONES, Treasurer 


F. E. JONES COMPANY 


coors MAT KID 


COLORS 
95 South Street, Boston 
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News Notes 


Interesting Lawsuits Over Shoe 


Man’s Estate 


Lynn, Mass.—Another chapter has 
been opened in the full book of litigation 
which bids fair to be written before the 
final settlement of the affairs of the Peter 
Donnelly estate. The executors de bonis 
non, H. D. Linscott and John J. Hines, 
have brought suit against the Weymouth 
shoe firm of Alden, Walker & Wilde, 
seeking to have that concern forced to 
repay approximately $2300 to the estate. 

Last week the executors secured a 
Superior court decree ordering Levirs 
& Sargent to pay back to the estate 
some $3500, which they showed the 
former executors had paid to that New- 
buryport firm without authority. Several 
other suits are either now pending or 
about to be brought, and two or more are 
down for trial at the Autumn sessions. 

Alden, Walker & Wilde have brought 
suit against the executors, whom they 
seek to have forced to discharge the bal- 
ance of a $4000 claim which they have 
against the Donnelly shoe stores. The 
latest suit brought for the estate by At- 
torney Linscott seeks to have them 
forced to pay back so much of that claim 
as they have received already. 

The whole maze of litigation arises from 
the allegation that Annie and Frank J. 
Donnelly conducted the retail shoe busi- 
ness of Peter Donnelly without any au- 
thority either under his will or from the 
Probate court. Mr. Donnelly died in 
1914, leaving something like $50,000,and 
a will in which he named his wife, Annie, 
and his son, Frank J. Donnelly, his ex- 
ecutors and trustees. The will directed 
them to hold the estate in trust for the ul- 
timate benefit for the testator’s grand- 
children, who are the three minor chil- 
dren of Frank J. Donnelly. The widow 
receives the income during her life, and 
the son receives it after her for his own life. 
Then all goes to the grandchildren. 

The widow and son, acting as executors, 
and without authority, continued to con- 
duct the Donnelly shoe stores, and en- 
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GUS V. WELLS, 531 14th St., Des Moines, Iowa 
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countered financial difficulties. It is said 
that in order to pay a claim of Levirs & 
Sargent, shoe manufacturers, against 
the business, they called in a mortgage in 
which they had invested part of the trust 
funds,and used the money to pay the 
bills of a retail shoe business which they 
were conducting without right. 

The court found that all parties acted 
in good faith, but found further that the 
executors de bonis non were entitled to 
recover from Levirs & Sargent. Messrs. 
Linscott and Hines were placed in charge 
of the estate last Spring, following the 
resignation of Annie and Peter J. Don- 
nelly. They found that the estate had 
shrunk $20,000 or more. As a result of 
the Levirs & Sargent and a prior decision, 
they plan to try to recover from other 
creditors of the shoe business such money 
as may have been paid them from the 
trust funds. 


Both Linscott and Hines vs. Alden, 
Walker & Wilde, and the latter vs. Lin- 
scott et al. are equity suits. They will 
be tried together, probably next month. 


J. M. Beers Quits Shoe Firm 


Elmira, N. Y.—J. Maxwell Beers, for a 
number of years past president of the 
Hudson Shoe Company, one of Water 
Street’s well established businesses, on 
Saturday announced his retirement from 
the company, and that he had sold his 
one-half interest in the firm to Charles 
P. Lynch, one of the partners, and who 
has been secretary and treasurer. 

Although he has some plans for the 
future, Mr. Beers does not care to an- 
nounce them just now. He expects to 
take a long-postponed vacation of some 
weeks, for he has closely applied himself 
to the affairs of the business under his 
care and needs a rest. 

There has long been a shoe store in the 
location of the Hudson Shoe Company. 
Five and one-half years ago Mr. Lynch 
and Mr. Beers formed a corporation and 
bought the store and stock. 


Winter Closing Schedule 


St. Louis, Mo.—The large department 
stores and the larger retail stores including 
a number of retail shoe stores such as 
Swope’s, Brandt’s and others, have adopt- 
ed a new closing schedule for the Winter 
months and will be open from 8.30 A.M. 
to 5.30 P.M., except on Saturday, when 
the closing time will be 6 P.M. The new 
schedule was made possible by the sales- 
men agteeing to take only one-half hour 
for lunch instead of an hour. 


Fetterman Shoe Department Opens 


Cleveland, Ohio—The R. H. Fetterman 
Co. have opened a new department with 
lines of men’s, boys’ and youths’ shoes. 
The formal opening took place October 
13th and 14th. 
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Westcott-Whitmore Co., Syracuse, N. Y..... 84 
Wright & Co., E. T., Rockland, Mass........ 74 


LEATHERS AND OTHER MATERIALS 


Bristol Patent Leather Co., Boston........... 48 
Einstein, J., Inc., New York City............ 49 
Gallun, A. F., & Sons, Milwaukee, Wis....... 51 
Jones Co., F. E., Boston................002. 87 

or & Co., G., Inc., Gloversville, N. Y..... 52 


FINDINGS AND SHOE STORE SUPPLIES 


Applebee & Newman Co., New York City... . 6 
Browning Co., C. A., Boston................ 15 
Coultas, D. W., Providence, R. I............ ll 
Fischer Mfg. Co., The, Milwaukee, Wis...... 62 
Frost Co., George, Boston.................. 1l 
Howard & Co., Ltd., J. W. and A. P., Corry, 

Ds eh cca ddl ataatesak tain cathadcasans 81 
International Shoe Supply Co., New York City 11 
Laing, Harrar & Chamberlin, Philadelphia.... 14 
Mack’s Medical Co., Boston................ 13 
Myers & Bro., F. E., Ashland, Ohio.......... 87 
Narrow Fabric Co., Reading, Pa............. 38 
Nathan Novelty Mfg. Co., New York City... 15 
Norwich Nickel & Brass Co., Norwich, Conn.. 54 
Plymouth Rubber Co., Canton, Mass........ 40 
Scholl Mfg. Co., Chicago.........-.... Oe 
Streit, C. F., Mfg. Co., Cincinnati, Oliio.... .. 38 
United Lace & Braid Mfg. Co., Providence, R.I. 11 
Whiteher, F. W., Co, Mastem. .......csecces 12 
Wiley, Bickford & Sweet, Worcester, Mass... 63 


MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC. 


Beckwith Box Toe Co., Boston.............. 78 
Champion Shoe Machinery Co., St. Louis, Mo. 38 
Columbia Counter Co., Boston ............. 15 
Griffin Mfg. Co., Inc., New York City........ 53 


Heaton Peninsular Button Fastener Co., Grand 
, SN 6464608 wares. ca Males adoen cde 56 


New York Shoe Dyeing Co., New York City.. 11 


Pfister & Vogel Leather Co , Milwaukee, Wis. . 6 
Shoe Hardware, Waterbury, Conn........... 50 
United Fast Eyelet Co., Boston.............. 82 
United Shoe Machinery Co., Boston.......... 61 
United Shoe Repairing Mach. Co., Boston.... 36 
Wade & Co., A. R., Haverhill, Mass......... 15 
Whittemore Bros. & Co., Boston.......... < 


WINDOW DECORATIONS 
Doty & Scrimageour Sales Co., Inc., New York 
MISCELLANEOUS 
Boot and Shoe Trade Journal, London, Eng.. 54 


Boot and Shoe Workers’ Union, Boston....... 16 
Brooklyn Purchasing Syndicate, Brooklyn, 

Ws Wipe ocnruda ds baeeddhnaeaenee dee crea 87 
Foot Specialists Pub. Co., Chicago......... 12-38 
Glauberg & Co., New York City............. 7 
SE, TI. 6 oink cuchsbeneccaddance 60 
Hotel Imperial, New York City.............. 4 
Hotel Martinique, New York City........... 12 
Hotel La Salle, Chicago. . ~ sre scean ee 
Kalter Merc. Co., Max, New York . City. eieiee 87 
Lilly, Henry, New York City................ 13 
New York Export Purchasing Corporation, 

BD TU ie kiki tacscccdvenccs ie ee 
EE EE rt er 87 
Van Praag Co., New York City.............. 87 
Warwick Hotel, St. Louis, Mo............... 74 
Wells, Gus V., Des Moines, Ia............... 87 
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“Virginia Temple” 





ROory, 
> 


> 4 ZUST as long as Fashion says, ‘‘short 
% y ° ‘ - 
7 4 7 skirts are youthful,’ Everywoman is 


CR WS going to be on the lookout for ‘“‘some- 


thing new” in shoes. 


‘Virginia Temples” are designed to be seen— 
they make a woman proud of her feet. There are 
over fifty styles and you always’can bank on 
getting promptly just what you order. 





These three numbers are particularly seasonable. 
Use this order form and see if they won't get 
some extra business for you. 






Virginia 
Temple 


No. X3016 
Brown Vici 


$4.25 


Sy 






Virginia 
Temple 

No. X1677 

Tan Calf 

Virginia $4.60 
Temple 
No. X1678 

Black Vici on 


$3.85 BY 
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& CO. 


600 ATLANTIC AVENUE 
BOSTON, MASS. 
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Stock No. 933 _Un- 
branded, Campus Last. 
Patent Button, Black 


Stock No. 934—Un- No. 938 
branded—Copley Last. Turk Last, Black Vici 
Blucher, 10-8 inch 


ww Gun Metal Bal, Mat 
0) Calf Top, White Rub- Broad Heel, Single Cloth Top, 1-in. Broad 
6 ber Sole and Heel, B, Sole. C, D and E Heel, B, C, D Widths. 
9) C, D Widths. Sizes Widths. Sizes 5 to 10. Sizes 5 to 10. 

5 to 10. Price $3.40 Price $3.40 Price $3.25 
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THREE OF TWENTY-NINE STYLES IN STOCK 


At this writing we are in a position to fill orders from our stock department at prices quoted 
in our catalog. We cannot, however, promise to do this much longer, as when our present 
supply of leather is exhausted it will be necessary to advance practically all our lines. 


LOOX 


— + 


DON’T GET LEFT 
Send in your order today, or at least write and ask that we book a conditional order at pre- 
vailing prices for future delivery. 
Take advantage of this advantage and keep your competitor at a disadvantage. 


— 


RONSON 


OOK 


[9 —-- —Don’t Be Without Our Catalog—It’s Your’s for the Asking—— 
Y 


' T.D. BARRY COMPANY 


() 
Brockton, Mass. 
9] BOSTON OFFICE 

183 Essex Street, Room 204 


NEW YORK OFFICE 
819-A Flatiron Building 


Address all Communications to our Brockton Offices 4 
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WS Lenox 


MEANS 









Stock - Service 











NOVELTIES HIGH CUTS 
IN WOMEN’S WHITE TOPS 
BOOTS AND 
FROM OUR GOODYEAR WELTS 
FACTORY LINES ARE ALSO 
CARRIED IN Rig WE STOCKED IN 
STOCK OUR FACTORY 


Your children’s line is LINE 
one of the most im- 

portant features of 
your business. 


Our 3 Ws Lenox Shoes 
made in our own fac- 
tory will give you the 
best value at this stage 
we believe is possible. - 
The styles and lasts 
are tried and proved, 
and our factory facili- 
ties assure a supply of 
stock styles that will 
meet your  require- 
ments. If you want a 





Ready for Deli good line of school . 
"Woe “a ws ad shoes to retail in the Ready for Delivery 
; neighborhood of $2.00, Nov. 10 to 15 
Black, Havana and we have it. Black, Havana and 
Gray Write us. Gray 


WEIMER, WRIGHT & WATKIN CO. 
DEES aND Smet =| PHILADELPHIA 210.0 2 S2Nsrncer 


PTTL 
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BACK TO NATURE 
SOLE! 
. 
- 
¢ 
os 
THE SUPER- SOLE 

The strict adherence to QUALITY, under all conditions is the basic reason 
for the success of LEATHEREX. 
The manufacturer who signs up with LEATHEREX< is assured of a sole that is 
economically better than sole leather and of such uniform quality that his rep- 
utation as a good shoemaker is not jeopardized—even for a moment. 
When leather of every kind, sort and description is becoming scarce, high and 
poor, the retail shoe merchant who specifies LEATHEREX, puts himself on 
record as an advocate of proven substitutes that have exceeded in merit and 
utility the articles which they supersede. 

OF THESE—LEATHEREX IS ONE 

MADE BY ’ 


TYER RUBBER CO., 
ANDOVER, MASS. 
Sole Selling Agents 
THE BROWNRIDGE CO., 


170 Summer Street, Boston 
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JUST READ THESE BIG SAVINGS OFFERED BY 


“THE KING OF JOBS” 


Our foresight and big buying power mean big saving and 
profit to those wise ones who take advantage of them now. 


Send Your Order Early While Lots Are Fresh and Intact 


You’ll Have to Pay 
at Least $3.60 Elsewhere 


You’ll Have to Pay 
at Least $3.60 Elsewhere 


You’ll Have to Pay 
at Least $3.60 Elsewhere 





Genuine 


BRONZE KID 





Women’s Genuine Bronze Kid, Good- 
year Welt, Half Louis Heel... .$2.75 


Black and White 
COMBINATION 





Women’s Black Vici Vamp, with 
White Cab. Top, McKay Sewed. A 
handsome shoe............... $2.60 


Genuine 


TAN CALF 





No. 2646 


Women’s Genuine Tan Calf 8-inch 
Lace, Half Louis Heel, Genuine Good- 
year Welt. B, C and D Widths. - $2.75 








Regular Jobbers’ Price....... 77 be. 


Ours 52s. 





a 


X44—Women’s Felt Comfort 


No. 
Satin-Padded Insole. Colors, Oxford, 
Navy Blue, Green, Brown, Maroon, 








Red and Lavender.......... $0.523 





We Accept Orders for 
Case Lots Only 


S. ROSENBERG 








Just Look at This Bargain 


No. 500—Men’s Gun Metal Blucher 





and Button, McKay Sewed.. ..$1.60 





Regular Jobber’s Price........90c. 


o 65e 





No. X43— Women’s Restwell Ribbon- 
trimmed Comfort Felt Juliets. 
Chrome split soles covering a thick cork 
sole. Lamb’s Wool Innersoles, Colors, 
Red and Wine, Purple, Rose, Mixed and 
Purple, Royal Blue andWhite. . . $0.65 
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Above Prices Based on 
Case Lots Only 


209 Essex St., Boston 
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An Illinois Shoe 
Store Wrote Us 


As Follows:-- 


Emery-Beers Co., Inc., 


New York, N. Y. 


Gentlemen :— 


We are contemplating 
putting in a line of hosiery 
in connection with our ex- 
clusive shoe business and 
ask your advice. We know 
absolutely nothing about 
hosiery, but have had calls 
for same occasionally, es- 
pecially to match a colored 
shoe or pump. 


How large a stock would 


be needed to start in a con- 
servative way? 


Kindly give us all the 
information possible on this 
subject, we are in a small 
town of about 5000 inhab- 
itants, popular priced goods 
prevailing in most all lines. 


To Simply Sell You Is Not Knough——|- 
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Chicago Office: 


The Lytton Building Eme Ty my é e TS 


San Francisco Office: NEW 
Bankers Investment Building 





ever has there been a time when 
the importance of selling trust- 
worthy merchandise was more ob- 


Whether you are now maintaining or just about 
to start the sale of hosiery be sure your stock is 
worthy the confidence of your trade. 


«Onyx Hosiery 


PLACES QUALITY FIRST. 
NO LOWERING OF STANDARDS IS 


PERMITTED 


SUCCESSOR TO THE 


Lord & 
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=j———— We Want To Help You Sell! 
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In Less Than 
Three Weeks We 
Had Started 
Them Thus:-- 





n the present rush and hurry to 
produce anything to meet a price, 
quality is sometimes lost sight of. 












Our nearest representa- 
tive was promptly sent to 
the ground. 


As a result he installed an 
initial stock of $300 worth 
of “ONYX HOSIERY” 
comprising the best seil-’ 
ing staple numbers in 
the ‘‘ON YX”’ lines and in- 
cluding a number of the 
best selling $1.00 Silk num- 
bers. 







No lowering of standards is permitted in the 
making of ONYX hosiery. The best proof that 
this is the policy that pays may be found in the 
fact that 












The assortment was ship- 
ped with the understanding 
that the customer might re- 
turn any lines he felt he 
could nol use. 







“Onyx” Hosiery 


SPRING ORDERS SHOW AN _ INCREASE 
OF 300%. 





The line was accepted 
exactly as sent and the pro- 
prietors recently wrote us 
that they were more than 
satisfied with their new de- 
partment and “the valu- 
able advice and co-opera- 
tion of the ‘ONYX’ rep- 
resentative.” 















Let Us Serve You 
Likewise 


Boston Office: 


Comp any, Inc. 31 Bedford Stree 


YORK Philadelphia Office: 
1033 Chestnut St. 








WHOLESALE BUSINESS OF 


Taylor 
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THE E & M SHO|! 
IS A MONEY MAKER} 


ERE RRR HONK Harta tetas akotototot Pokokotonartaretotet etek ak 


The permanency of trade 
for any dealer is only to 
be had by retailing such 
pleasing patterns in Wo- 
men’s Welts and turns 
as those we produce. 


84-inch Goodyear Welt 
Boot, Gray Buck Top, Gun 
Metal Vamp and Tip, Per- 
forated Lace Row, Vamp and 
Tip. On new low heel, stylish 
last, carrying 12-8 military 
heel. Retail $6.00 
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The styles featured here 
represent two of our new- 
est models. There are 
others in our line equally 
attractive. Once we sell 
you, the uniformity of the 
E & M Shoe will keep you 


with us. 


Mahogany Tan Chrome Side 
Leather, Low Heel Welt Bal, 
84-inch Pattern, Full Wing 
Tip, Full Length Heel Stay, 
with new “Rinex’’ guaranteed 
sole. We will feature this sole 
the coming season, as it is 
much lighter than rubber and 
fully equal to leather. Made 
on our No. 55 last, 7-8 heel. 
Retail $5.50 





HAVERHILL, MASS. 


BOSTON OFFICE 183 ESSEX STREET, ROOM 305 
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ALL BLACK VICI 


CLOSE EDGE 
152—No Heel. tO eae $0.90 
618—Spring Heel. 3 to 8...... 1.15 


Extension Sole 


500—No Heel. Pees. ..:3 $1.00 

2624—-Spring Heel. 3to8..... 1.35 

2626—Spring Heel. 84%toll.. 1.65 
Also carried in Lace 


These Staples’ are Good All Year Num- 
bers—Order Now 





158 





PATENT LEATHER VAMP 
DULL AND CLOTH TOP 


156—No Heel. ig ree $1.00 
158—Spring Heel. 3 to8...... 1.30 
EXTENSION SOLE, SPRING HEEL 
658—Cir. Fox. $to8..... $1.50 
614— % Fox. Ste6..... 1.60 
2614— &% Fox, Tip. 3to8..... 1.70 


Also carried in High Cuts 


Stylish and Serviceable Business- Winners 
Sample Them Now 


The Problem— 
In the face of present conditions 
WHERE CAN I GET CHILDREN’S 
SHOES? 
The Answer— 
Dr. POSNER’S SCIENTIFIC SHOES 
IN STOC K—DELIVERY NOW 
The Reason— 
30 YEARS’ EXPERIENCE 
Foresight in buying in advance, thereby 
having a sufficient stock of leather on hand 
to make shoes. 
The Result— 
A TREMENDOUS STOCK 
Shoes for Children 
Shoes for Misses 
; Shoes for Growing Girls 
Prices— 


Most reasonable, affording you a good profit 


Styles— 


Made in our own factory in Brooklyn, and 
sold from our spacious stock and _ sales- 
rooms in New York, thus assuring you of 
Brooklyn-made shoes with New York style. 


"WRITE NOW FOR SAMPLES OR A RUN 


OF SIZES 











Dr. Posner's Scientific Shoes will single your 
store out as the Children’s Store and the Store of 
Satisfaction. 
will get the parents’ business, too. 
are built to uphold two reputations—yours and 
ours. 


Fill the Children’s needs and you 
Our shoes 








WHITE SHOES 
GENUINE BUCK—BUTTON 

2642—No Heel. 1to6..... $1.55 
2644—Spring Heel. 3to8..... 1.95 
2645—Lace, Sp. Hl. 3 to 8..... 1.95 

NUBUCK—BUTTON 
642—No Heel. Bite... $1.30 
644—Spring Heel. 3to8..... 1.55 


The Hit of the Year and in Constant 
Demand. Order a run of sizes today 








TAN VICI 
490—No Heel. 1 to 6...... $1.20 
416—Spring Heel. 3 to 8...... 1.40 


Extension Sole 
2420—Spring Heel. 3to8..... $1.60 
TAN RUSSIA CALF 
560—No Heel. i) a $1.30 


562— a | Heel. 3to8..... 1.60 
2514—Tip, Ext. —_ 34 Fox. ‘- 
Ts oe F1.95 


Tan Shoes Always Attract Business. Try 
a dozen pairs 





WHITE CALF 
PATENT VAMP 


272—No Heel. Peee. >.<. $1.20 
274—Spring Heel. 3 to 8...... 1.50 
276—Spring Heel. 844toll... 1.85 
HIGH CUT 
974—Spring Heel. 3 to 8...... $1.75 


Dressy Shoes that give good wear. They 
sell on sight . 











Dr. A. Posner Shoes, inc. 


140-142 West Broadway 


New York City 


Factory 
141-151 Roebling St. 
Brooklyn, N. Y. 

















Buyers’ Easy Reference Directory 





THERE IS A PERFECTION ABOUT 


THAT DISTINGUISHES THEM ABOVE ALL OTHERS 
AND BRANDS THEM AS ; 


AMERICA’S LEADING SHOE LACE 
Ask your Jobber or write us 
UNITED LACE and BRAID Mans. co. 





The Strong & Garfield Shoe 


12 staple sellers of these fine shoes 
for men, are carried in stock. You 
ought to have the booklet which 
tells about them. Shall we send copy? 


George StrongCom pany 


East Weymouth, Mass. 
BOSTON OFFICE, 183 ESSEX STREET 

















McKays and Welts 
For the Up-to-Date Woman 


Values that stand alone at their prices 


McKay and Welt Shoes. For 
Women at Popular Prices 


COTTER SHOE CO. Lynn, Mass. 





CORDO-TAN 


A dye that changes a faded tan or light colored shoe 
to a rich deep cordovan brown. 


Cordo-Tan gives a permanent color and is absolutely 
uniform. It will make money for you. Send for 75c. 
or $1.50 package, with 10 cents added for parcel post— 
NOW. 


BLACKFAST DYE—As good for turning them black 
Same Prices 


149 DUANE STREET 


ELIAS BERLOW NEW YORK, N. Y. 


Phila. Representative, B. Landsberg, 44 N. 4th St., Phila., Pa. 








COULTAS 


THE STYLE MAN IN SHO® ORNAWENTS 


Large Buckles Small ornaments 

for the new dainty, attractive 

Colonials and reasonable 
Service to your satisfaction. 





D. W. Coultas & Co. Providence, R. I. 





ie matter-of-course way in 
which men everywhere ask 
for the 


Boston 


Garter 
Hiutefops 


means quick and easy salesfor you 
Two Popular Styles, Pad and Cord 

GEORGE FROST CO., Makers, BOSTON ; 

C.E, Conover Co., Selling Agents, New York, Chicago, Baltimore, St. Louis 

















We stand ready to ship any order in any quantity 
from Shoe Buttons to 
Shoe Repair Machinery. 

Headquarters for Find- 
ings and Shoe Store Sup- 


plies. 
iw) Look for Our 
New ion 


INTERNATIONAL 
SHOE SUPPLY CO. 


148 DUANE ST. 
NEW YORK, N. Y. 















KING KIELY 


THE WHITE (BUCK) MAN OF THE 
EAST 
A Factory with a Snow 
White Atmosphere 


INFANTS’, CHILDREN’S, 
MISSES’ and GROWING GIRLS’ 


McKays and Welts 


SHOES THAT FIT--SHOES THAT 
SELL 


KING KIELY THE MAKER 


T. J. KIELY & CO. 
LYNN, MASS. 





THIS IS KIELY 
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Prophylactic Hosiery 


Foot gear, defined broadly, represents the covering of the feet: Shoes the outer 
covering and hosiery the inner covering. Shoes are made over RIGHT and LEFT 
lasts because they fit the feet better—because they follow the-contour of the foot 
and give a close, snug fit. 


You would not wear a right shoe on the left foot. Then why not have hosiery 
to fit the foot the same as the shoe? 


This introduces, then, another advanced step in foot comfort by scientific, 
properly constructed hosiery. 


Dr. Scholl’s 
Right and Left Hosiery 











pointed-toe hose is worn. 


ried in stock for prompt deliveries. 


No. 81—Black Mercerized, Double Heel and Toe. Price per Doz. $4.25 Retail 50c. pair 
No. 82—Natural Mercerized, Double Heel and Toe. Price per Doz. 4.25 Retail 50c. pair 
Sizes—9 4, 10, 10%, 11, 11%, 12 


Order a small assortment of these two fast sellers and add them to the Dr. Scholl Foot Com- 
fort Goods which are so well and favorably known from coast to coast. Don’t wait—get the 
benefit of the big advertising that is being done on Dr. Scholl’s famous Foot Comfort Necessities. 


THE SCHOLL MFG. CO. 


Largest makers of Foot Comfort Necessities in the World 
CHICAGO NEW YORK TORONTO LONDON 


Made to fit the feet naturally—a straight in- 
side line and plenty of room for the great toe 
and the four following—gives perfect freedom— 
eliminates all pinching, cramping and distorting 
of the toes—admits the use of orthopedic appli- 
ances and corrective devices without interfer- 
ence such as is brought when the old-fashioned, 


A big seller and a trade repeater which 
you can control. When a pair has once 
been worn the wearer will never go back 
to the old-fashioned kind. A scientific, 
staple seller in every good shoe store. Car- 











im 1: Match Your Feet TO 
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Women’s Comfort Shoes 








OUR PRODUCT 


BALS AND JULIETS 
TURNS AND McKAYS 


oh Fiareniefor By 


LYNN, MASS. 03.4 





al 


aoe a nee a as a Oe # 


5 Decorative Papers for Window Display 
And General Display Work 
A large and varied assortment. New Creations. 


“SILKO”’ Looks like Silk 
“VELOUR” Exact Imitation 


Novelty Borders, Pedestals, Screens, Etc. 


Our Fall line of Artificial Flowers is ready for inspection. 
Must be seen to be appreciated. 


Sample Books Sent Upon Request Address Dept. “B"’ 


DOTY & SCRIMGEOUR SALES CO., INC., & 
74 Duane Street New York City g 


ATreat to the Feet 


| MACKS FOOT LIFE 


TIRED, ACHING, 
PERSPIRING FEET. 


bader for THIRTY YEARS 
_Asend jr @ copy of 
“THE SHOE THAT NEVER HAD A CHANCE” 


MACK'S MEDICAL 
SB fremont Ses Roskn Muss 


AUCTIONEERS and 
COMMISSION MERCHANTS 


SHOES and RUBBERS 
HENRY LILLY CO. 
88-90 READE ST., NEW YORK, N. Y. 


AUCTION SALES 
EVERY WEDNESDAY and FRIDAY 
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HOMPSON SHOE CO. 


ST. PAUL, MINN. 
MANUFACTURERS OF 


WORK SHOES 


We carry a complete stock on the floor. Let 
us send you samples. 


, SEREEEE 





We also make a complete line of Men’s, Wo- 
men’s and Boys’ Hockey and Skating Shoes. 


We have some open territory for good salesmen 





Strootman Cushions Sell Themselves 


That is what dealers all over the country tell 
us, and here are several reasohs why. 
Strootman Cushions conform to the feet and 
make walking a pleasure. 

After gently raising the arch, they hold to- 
gether the arch and ankle bones and 
instantly relieve pains in the heel and arch. 
With Strootman Cushions rubbing of the 
skin and irregular movements of the foot 
bones are preven 


Will you be our siaiaiatattia in your town? 
Don’t delay—Write today. 





John Strootman, Buffalo, N.Y. 


















A Popular Rice 4 


IN STOCK NOW 


4967—Gun Metal Calf Tip Button 
4968—Gun Metal Calf Tip Polish 


4976—Gun Metal Calf Plain Toe 
Button 


4977—Gun Metal Calf Plain Toe 
Polish 


Goodyear Welt, Mat Lea 8 inch 
Height, A to D, 2% to7 


$3.10 


122-124 Duane St. 
PourolLabamrbell NeW Youk City 


LO SHOE Co. pace 


()LO New York 
Tan only In Stock 











Government Regulation Leather Puttee 






Meets all government requirements 
and specifications $36.00 Per Doz. 


; 
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King George 
Shoes 


(Named for King George of Greece) 


The Best For Wear 


The quality of King George Shoes 
never varies. We maintain one 
standard only -- The Best 


Read what one customer says of the King George 
Shoe; we will give name on request: 





“‘We have handled ‘King George’ shoes for years, and 
during all the time we have carried them they are still 
the ‘King George’ shoe. What we mean by that is that 
the leather market has changed many times, but the 
quality and appearance of the shoes are just the same as 
when we got our first shipment , . . the shoes you have “ 

















= in stock are as nice as if they had been made to our 
‘ order—that is unusual.” 
R3968 “King George” —Gun Metal Bal, G.W., Low, 33 different styles of King George Shoes 
Fiat West, Saad Ryciots, Dead 5, te Our New Catalogue, No. 62 shows them all 
Price $3.00 








SPECIAL BARGAIN 


Army Leather, Kang., Calf Blucher, 
Neolin Sole, Genuine Goodyear Welt 
$2.25 
Only 500 cases 
Regular cases only, 6 to 10;7 to 11 

First Come—First Served 

















OUR WIRELESS 


A helpful little book; full of ideas and sugges- 





R3880—Army Leather, Nusole Blucher— 


tions, and showing a complete line of felt goods Goodyear Welt, Neolin Sole, Regular Last, 
P ° ° ° 6to10,and7toll. $2.25 
and men’s slippers, will be mailed November In regular dozens only 





Ist. If you don’t get yours, just write us. 
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H.EC.DOVENMUEHLE &> SON, GE 
321-323 “W Monroe Si, Chicago, fll 























Buyers’ Easy Reference Directory 





“DRESS YOUR SHOES” with 
CHANDLER’S PERFECTION 
*““SHOE TIE RIBBONS” 






For “Oxfords” use Pattern 351 
Gros Grain, Widths 1,14, 14 in. 






Fashion Demands for Opera (5 
eyelet) Ballet, Gymnasium and 
other Ties, Pattern 750 Double- 
Faced Satin Ribbon. 












Colors—Black, White, Silver, 

<=" Gold and Evening Shades. 

Ribbons in 10 and 50 yard pieces 
Sole Agent 


C. A. BROWNING COMPANY 


30 Franklin Street, Boston 






ELLERS-EVERS-CO-IN 


IN STOCK 


NJ 75533<— Women’s All F.B. & C. Steel Gray Kid 9-inch 

re) Lace, Plain Toe, Leather Heel, Welt. AtoD...... $4.75 

Vos 35104— Women’s Alll F.B. & C. Battle Gray Kid 8-inch 

E Lace, Plain Toe, Leather Heel, McKay. B to D... 3.65 

L 621914—Women’s All Black Kid 9-inch Lace Boot, 

T Plain Toe, Leather Heel, Welt. Bto D........... 3.25 

i 81144%4—Women’s All Black Kid 8-inch Lace Boot, 
Plain Toe, Leather Heel, McKay. C to D........ 2.75 

811744—Women’s All Black Kid 8-inch Button Boot, 

Plain Toe, Leather Heel, McKay. CtoD........ 3. 









Everything in 
Wood Heels 


Our experience and time at your service 


BEST WORKMANSHIP 
PROMPT DELIVERIES 


A. R. WADE & CO. 


HAVERHILL, MASS. 


— — — — — —_—) 


real comfort that will appeal § 
to the very best class of trade |j 
who consider comfort first. § 
Try out a few—they’re IN\ 
STOCK at all times. 


The “Dr. Reed”’ Agency is an Asset 


John Ebberts Shoe Co. 
BUFFALO, N. Y. 


B181 Fiu 
Gl d 








FOR IMMEDIATE DELIVERY 


SATIN SLIPPERS 


FOR EVENING WEAR 
Made of good serviceable satin, in operas, with 
and without rosettes. In Cuban or 1-2 Louis 
heels to match. Black, white, pink, blue. 


$1.25 to $1.60 per pair 
Terms 3% Ten Days: 30 Days Net 


ORIENTAL SHOE & SLIPPER CO. 
116 Duane Street, New York, N. Y. 


— a — a — 
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FIBER COUNTERS 


EXCEL IN QUALITY — PERFECT FIT 
WATERPROOFING AND DURABILITY 
We assure you satisfaction es 


‘COLUMBIACOUNTER:CO- 


349 CONGRESS ST. BOSTON, MASS. 


DAVAO NT 
<AUUTOVGVUTTTOUITA TVA LANAI = 


SMO 
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j Pompon and Tassel Makers | 
, Can Procure Specially Prepared 


SILKS 


We do not manufacture pompons. 










’ Our Silks are dyed to match all Shades of Leather, and are so carefully pre- 
pared that they make full, fluffy Pompons and Tassels, outwearing any 


Write for Samples and Prices. 


The ROSENTHAL-STEWART CO., Inc. 
43 RIVER STREET PATERSON, N. J. 





: slipper 






Original In Use 
Over Sixteen Years 


IMPROVED VENTILATING CORSET 


SELL NOW 


NATHAN ANKLE SUPPORTS 
WILL STRENGTHEN ANKLES 
Cures Sprained Ankles—For Children 
Learning to Walk—FOR SKATING 


Order by Name from 
your Jobber or Direct 


A stock is also carried 
at our Wi 


Nathan Anklet Support Co. - 
81-90 Reade St.._ New York City ons 
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No. 31—New Relief Kid Pol. D, E and EE 

No. 18—New Relief Kid Oxf. E and EE. 

No. 80—New Relief Kid Oxf., Pat. Tip. E and EE. 
No. 101—New Relief Kid Pol., Pat Tip. D, E and EE. 
No. 2—New Relief Kid Pol. E and EE. 

No. 5—New Relief Kid, Cir. Vp. D, E and EE. 

No. 133—New Relief Kid, Cir. Vp., But. E. 

No. 79—New Relief Kid Pol., R. H. Eand EE. 

No. 279—New Relief Goodyear Welt, Men’s. E. 

No. 424—Comfort Kid Smls. Pol., R. H. E. 

- 655—Comfort Kid Smls. Oxf. E. 

No. 522—Comfort Kid Cir. Vp. Pol., R.H. D and E. 
No. 524—Comfort Kid, Cir. Vp., But., R. H. D and E. 
No. 380—Comfort Kid’ Cir. Vp., "But., Pat. Tip. D and E. 
No. 666—Comfort Kid Cir. Vp., Pol., Pat. Tip. D and E. 
No. 658—Comfort Kid Jumbo Oxf., Pat. Tip. EEE. 
No. 237—Comfort Kid Fat Ank. Pol., Pat. ip. EEE. 
No. 503—Comfort Kid Cir. Vp., Ox., Pat. Tip. E. 
No. 21—Comfort Kid Cir. Vp., Oxf. E 








AND WELTS. THEY 


ASHE, 
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-OVERGAITERS | 


The Leading Style 
Note of the Present 
Season— 


IN STOCK 


White-Pearl, Taupe, Battleship Gray, 
Chamoise, Havana Brown, in Prices 
and Grades 


$7-50 to $24- per doz. 


We have all of the colors but not all 
of the colors in all of the grades 








Se 


Write about the sorts that interest you 


Laing, Harrar & Chamberlin 


43 N. 3d Street - Philadelphia 





AUBURN, 


No. 677—Comfort Kid Cir. Vp. James E. 
No. 40—-Comfort Kid beeen r. Sm 

No. 242—Comfort Kid Cir. Vp. Ox. 

No. 248—Comfort Kid Juliet Fr. a. 7 a EE. 
No. 205—Comfort Man's Kid So. Tie. 
No. 267—Comfort Man’s Kid 


WRITE FOR PRICES 


ALSO MAKERS OF THE ‘“‘AUBURN MAID” LINE OF DRESS TURNS 
ARE A TRIPLE FIT! 


“NEW RELIEF "and “COMFORT "SHOES 


RELIABLE—FITABLE—SALABLE—PROFITABLE 
FOR RETAIL TRADE 
OVER 50 DISTINCT STYLES IN STOCK. 


ORDERS FILLED PROMPTLY 


No. 502—Comfort Kid Crimped V - alias, Pat. Tip. E 
No. 307—Comfort Kid Strap Sandal. E. 

No. 357—Comfort Kid One Strap Sandal. D and E. 
No. 358—Comfort Kid Two Strap Sandal. D and E. 
No. 359—Comfort Kid Two Strap Sandal. D and E. 
No. 669—Comfort Kid Three Strap Sandai. C, D and E. 
No. 131—Comfort Kid Princess Pat. Fr. Stay. D and E. 
No. 66—Comfort Kid Cir. Vp. Bal. EE. 

No. 7—Comfort Kid Cir. Vp. Bal. E. 

No. 671—Comfort Kid Cir. Vp. Pol. E. 


No. 177—Comfort Kid Juliet Bre, Moe ond ag 
ay. EE. 


Smls. Bal 
No. 258—Comfort Man’s Kid Smls. B 








ASK US WHY? 


NOYES & SMALL CO., 


MAINE 
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SHOE STANDS 
FOR EVERY REQUIREMENT 





No. 1657 


Price Each 
Oak Mahogany 
wate or Varnish 
nD! 
2 1-2 inch. . .$1.00 $1.15 
inch..... 1.7 1. 
8 inch ..... 2. 2.15 
10 inch ..... 2.25 2.40 







Made with our new Made with our heav 
base, 5 3-8 cast brass base, 5 


inches square; 1-2- y= ggg square, 3-8 
inch square standard inch standard with 
with 3-8 inch adjust- 1-4 inch 


Shoe inches; oval beve 
with swivel 
tilt to any angle. connection 

Price each $2.80 Price ao 4 $2.75 


We have a large variety of designs in 
Shoe Stands—any of which w i in- 
crease the | eed of your window 
+ ge ions 
h fixture represents the Highest 
Gasties that it is possible to put into 
No. 110 store equipment. me 108 
US STAND DOUBLE SHOE STAND 


HUGH LYONS & COMPANY 
LANSING. MICHIGAN 
234 So. Franklin St. 


5 W. 32nd St. 
Chicago 


New York 
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Announcing 


Allen-F oster-Bridgeo Co. 





Manufacturers of 


Women’s Popular Priced 
McKay Footwear Exclusively 


Next week we'll tell you more 
_about A. F. B. McKays-- 


“THEY POINT THE WAY!” 


ALLEN-FOSTER-BRIDGEO CO. 
LYNN, MASS. 


S. ROSENBERG, President WM. G. BRIDGEO 
WM. G. BRIDGEO, Vice-Pres. HARRY H. GOLLER 
FREDERICK ALLEN, Treas. and Gen. Mgr. Sales Department 
CHAS. H. FOSTER, Secretary 

LEWIS ROSENBERG, Director 


A splendid organization with ample 
facilities for the designing and mak- 
ing of a line of McKay footwear for 
the large trade. } 


Style as well as Quality tvill be the 
most emphasized features of our 
product, plus--of course--a Service to 
our customers that will be unexcelled. 
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Wholesale 


wear guaranteed 
or new shoee ~—e 











partaree ‘Thirty rapid selling iis In 


Button Boot, 










es ~~ Stock for shi NOW! 
eel. Sizes, to 
fr widthe Diana tock tor shipment : 
Single Sole. 
_——* yh, “- The Belle-of-Broadway Shoe is a business-builder. ter how many cases—36 pairs to a case—you may need, 
Blucher Lace, with It repeats—makes regular customers of first buyers— we can ship at once. Three references wi our 
1 7-8-in. Heel. because it gives satisfaction. order will assist us in handling it promptly. rite 
Model No. 1070A That is no empty claim. Back of every pair of Belle- for catalog showing complete line of st 
Same as above with of-Broadway Shoes is the guarantee set forth in the 
{cloth top. nel below—-satisf lectory wear or ny choee free. 
rom top to toe this shoe is made to stand up to 
wear. That i is why we can sell them on this ex- Our Guarantee 
traordinary guarantee. 
We make no higher-priced lines, but specialize on this 2 eee ee 2p rensenaite ae Se 
shoe alone. We use no culls. Our gun metal shoes are Broadway Shoes to your most critical cumemers, 
cut out of plump weight upper stock with all the Comanding. considerable wear and you will fin 
weight in the leather itself. Counters are guaranteed; — highly eutintgcecry. Shot . o our 
heels are double clinched. sees Se 7 amd # roe good Jedpment You 
- jalize with us on this lized di priced pair to us at once and we will deem it a pleasure 





to give your account credit for same, as we stand 
oe and watch your Fee ay in this grade grow. to sive ze y pair. You know that we could no’ 


every 
jit now, anticipating your needs as far ahead as make  —— a eee guarantee as this unless our 
possible. F or, owing to market conditions, we cannot shoes 
guarantee our present extra-low price of $2. No mat- 


THE ELBINGER SHOE MFG. CO. 


LEBANON, OHIO 


- 











Model No. 1046A 


Patent Button 
oat, Cloth Top, 
7-8 in. heel, 
ain toe. Sizes, 
4 to 8; widths, i aC a 
D and E. Half 
ae wf sessa (C- of-( REG U.S PAT. OF 
Same as above with 
mat top. 


Model No. 1076A 

Patent Button 

Boot, cloth top, 

13-8-in. heel 

Growi Girl or Model No. 1000A 
Baby oll Last. Gun Metal Button 






alf Doubl 
Model No. 1075A 
Same as above in 
- metal with 


Model No. 1074A 
Same as above in 
gun metal with 
cloth top. 









Model No. 1059A 
Patent Button 
Boot, cloth top, 
1 7-8-in. heel, = 
Sizes, 2. : 


24 to 
widths, and E. 
Half double Sole. 
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REG.U,S. PAT. OFFICE Pies : 
FINEST Lo SF 

WHITE SHOE CLOTH] = “*ss==**" = 

IN THE WORLD al 














REG. U.S. PAT OFFICE 


‘Will bring cloth back” said the biggest shoe 


factory man in the world. 
Costs only half the price of leather, while newer, 


smarter, more aristocratic. 


White, Ivory, Heliotrope, Blue, Green, Tan on 
White, Ivory, Gray and Brown Reignskin Cloth. 


PETERS MANUFACTURING CO., 


New York Cloth Specialists---3 Generations Boston 


Copyright 1916. 
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20 years 


experience 





FroR fifty years we have been serving 
the trade. 


For fifty years we have been acquiring 
knowledge that is of direct benefit to you. 


Does it mean any thing to you to be able 
to take advantage of this? 


Does it mean any thing to you to do business 
with a manufacturer whose merchandising 
system makes your burden light? 


Does it mean any thing to you to be able through business 
relations with this manufacturer to reduce the amount of your 
capital and your merchandise balance? 


Then get in touch with one of our nine wholesale Rice & Hutchins houses 
and learn by experience that our statement is fact and not theory. 





WHOLESALE HOUSES 


The Rice & Hutchins Chicago Co. The Rice & Hutchins Baltimore Co. 

The Rice & Hutchins New York Co. The Rice& Hutchins Cleveland Co. 

The Rice & Hutchins St. LouisShoe Co. The Rice & Hutchins Atlanta Co. 

The Atlas Shoe Co., Boston, Mass. The Rice & Hutchins Cincinnati Co. 
Joseph I. Meany & Co., Inc., Phila. 





Distributing 
System 


Rice & Hutchins, Inc. 
20 High Street, Boston, U..S. A. 























Seunsuacaenuevaconusueneeseeserseennener. 





